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“Sanicap” 
The Sanitary Cap 


For Mason Jars 


If you use glass jars for any portion of 
your pack you should insist on having 
“Sanicap,” the only sanitary jarcap Proof 
against action of fruit acids. No salts of 
zinc. Costs less than the old style cap. 


Samples and Prices on 
Application 


American Can Company 


New York Chicago San Francisco 
Local offices in all large cities 
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SECRETARY—JAS. M. HOBBS, GHICAGO, 


ILL. 











W. H. NICHOLLS & CO. 
Canned Goods 
Brokers 


35 River St. CHICAGO 








EDWARD P. SILLS 
Packers’ Agent and Broker in 


@anned Goods... 


42 RIVER ST., CHICAGO 
~orrespondence Solicited. 
Liberal Advances on Consignments. 





J. K. ARMSBY CO. 
Wholesale 
BROKERAGE AND COMMISSION 


ay ee Pacific Coast 
Boston Products 
New York 


Los Angeles 42 River St., CHICAGO 


EMERSON 2@ HALL 


OFFICES: 
ree CANNED GOODS 
“Meroe «=©6» DRIED _-FRUITS 


CANNERS ano PACKERS AGENTS 
CORRESPONDENCE SOLICITED 


Personally Cover all Jobbers in Nebraska and Minnesota. 





SAM BAER & CO. 
Brokerage and Commission 
Canned Goods an¢ Dried Fruits 


CORRESPONDENCE SOLICITED 


34 Wabash Ave., CHICAGO 





T. J. O'BYRNE & CO. 
Brokerage Commission 


Canned Goods and Dried Fraits 


42 RIVER ST., CHICAGO 











E. C. SHRINER 6 CO. 


MANUFACTURERS’ AGENTS AND BROKERS IN 


GANNED GOODS BND GANS 


BALTIMORE, MARYLAND 





DALLAS MERCANTILE CO. 
Brokers and Manufacturers’ Agents 


OFFICES 


Jallas Mercantile Co., Dallas, Texas. 
nter-State Brokerage Co., Oklahoma City,0.T. 
uter-State Brokerage Co., So. McAlester, I. T. 


TRAVEL MEN DALLAS, TEX. 





The Tatman Thompsen Co. 
WHOLESALE 


Brokerage and Commission 
NEW ORLEANS, LA. 


Send us your offerings. Cover jobbing points 
in Louisiana and Mississippi. 








G. M. AHRONS CO., LTD. 


NEW ORLEANS 
CANNED GOODS BROKERS 


Selling Agents Southern Packers 
SHRIMP AND OYSTERS 


Correspondence Solicited. 





Flannery & Hobbs 
BROKERS 


42 River Street, CHICAGO 


es, 
Le 


MOORE-HOLBERT COMPAgY 


BROKERS 
High Grade Food Products 


St.Paul . Minneapolis . Duluth 
and Tributary Points 





E. L. STANTON &CO, 


Brokers and 
Manufacturers’ Agents 


Packers’ Cans, Canned Goods 
Dried Fruits 


310-311 GRANITE BUILDING, ST. LOUIS, Mo, 





GETTYS BROKERACE Co, 


SUCCESSORS TO 
GETTYS & GILBERT 


BROKERS and COMMISSION MERCHANTS 


CANNED GOODS, DRIED FRUITS, 
SALMON, CALIFORNIA PRODUCTS 


806 SPRUCE ST., ST. LOUIS, MO 





GRIFFITH-DURNEY COMPANY 


WHOLESALE GROCERY BROKERS 


CANNED GOODS A 
SPECIALTY 


San Francisco, Cal. 





SEAVEY & FLARSHEIM 


MERCHANDISE BROKERS 


CANNED GOODS 


Kansas City, Mo. St. Louis, Mo. 
St. Joseph, Mo, Omaha, Neb, 
St, Paul, Minn, Wichita, Kan, 


Cover All Jobbing Centers Adjacent to Above 





WALTER A: FROST & CO. 
Brokerage and Commission 
Canned Goods and Dried Fruits 


Correspondence Solicited 
5 WABASH AVE. CHICAGO 





FULTON GORDON 


Manufacturers’ Agent of all kinds of 


Canned Goods, Dried 





Fruit and Nuts 
xgom {5 Americar. Louisville, Ky. 

























—< i 











THE CANNER AND DRIED FRUIT PACKER. 





Canned Goods Brokers and Commission Houses 
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- THE J. M. PAVER COMPANY 


EXCLUSIVE CANNED GOODS BROKERS 


INDIANAPOLIS, IND.. Majestic Bldg. 


CHICAGO, ILL., 53 River Street 








BAKER & MORGAN| ROE MER & CO, |B: F. MOOMAW CO. 


CANNED GOODS 
BROKERS 
ABERDEEN, MARYLAND 


OUR SPECIALTIES 
CORN AND TOMATOES 





PICKRELL-CRAIG CO. 
BROKERS 
Canned Goods, Dried Fruits 


201-202-203 KELLER BLDG. 
LOUISVILLE, KY. 





Peckers’ Agents 
and Brokers in 


CANNED GOODS 


ZANESVILLE, OHIO 


Correspondence Solicited 


SUCCESSORS TO MOOMAW-HORTON CO. 
ROANOKE, VA. 


Brokers in Canned Goods, Cans, 
Labels and Shooks 


Our Territory: Southern and Middle 
Western States 
Correspondence Solicited 





H. F. DONLEY CO. 


Merchandise Brokers 


Canned Goods, Dried Fruits 
OMAHA 


Cover Jobbing Points: Nebraska, Westevn lowa 











make in one minute two gallons of snow-white paste, 
where boiling water or steam can be had. It makes 
three times more PASTE than cold water Paste Powders. 
PRICES:! In barrels of about 240 Ibs. - - 6c per Ib. 
=| In 50 and 100 Ib. packages - - Sc per lb. 


Cinnol 


For lacquered and plain white tin. Prevents rust spots and 
does not affect the most delicate colors. Keeps sweet in any 
weather and does not warp or wrinkle the paper. The BEST 
paste for tin in the market. Has to be reduced with 50 per 
cent. of water. PRICE, in casks, - 37¢ per gallon 





THE ARABOL M’F’G CO. 
100 WILLIAM STREET, NEW YORK 














HEAPER than flour paste. Being dry it saves freight 
and can be shipped in mid-winter. One pound will - 


A GRAND OPENING FOR A CANNING PLANT 


A small town situated in the heart of the best truck, farming 
country in Oklahoma, along the M. 0. & G. Ry., wants a $10,000 
cannery. They offer natural gas in unlimited quantities at 2% 
cents per thousand feet under a long time contract. The Com- 
mercial Club will give a free site for the plant, and agree to de- 
liver brick for construction work at $5.00 per thousand. The plant 
will be exempt from taxes for a period of five years, and the busi- 
ness men of the town have pledged themselves to buy $2,500 worth 
of the stock, provided a company is-organized, Farmers in this 
section are willing to plant truck and small fruit under contract. 
Here is a wonderful opportunity for a live man with about $7,500 
toinvest. It will pay to investigate this chance, Write me for 
full information. 


GLEN D. DAVIS, Industrial Commissioner, GULF ROUTE 
596 M. 0. G. Bldg., Muskogee, Okla. | 
































Farnum Brokerage Co. 


(INCORPORATED) 


Merchandise Brokers 
Kansas City, Mo. 





We sell canned goods and everything. 
Have our own warehouse. New ac- 
counts solicited. Particular attention 
given to the introduction of new goods. 


Write to us. 
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CAN MAKING MACHINERY | 


The Latest Automatic Side Seam 
Locking Machine, with Soldering 
Attachment. 







Machine shown above is our Latest Improved Lock Seam Body Forming Machine, with Side Seam Soldering Device. This Machine runs 
free of all jams and smashes, with a capacity of 50,000 perfected bodies a day. Write for Prices and Discounts. 


SLAYSMAN & CO. Office and Salesroom: 718 E. Pratt St. Factories, 125-127 E. Falls Ave., and 11 S. Front St., BALTIMORE, MD. 
































The Latest Lockseamer 


This machine is built very sub- 
siantially and rigid. It runs without 
jar or vibration. Range of machine 
is cans 2% inches diameter up to 
11 inches diameter. 


It has a folding device so arranged 
that machine makes straight cans, 
and lard pails and other work with 
sides on any angle desired. 


Speed, 50,000 for small cans; 
36,000 for lard pails and other large 
cans. 


We make it with or without solder- 
ing attachment. 


For further particulars address the 
manufacturers. 


= THES == 


CHAS. STECHER C0. 


(Not Inc ) 


108-128 North Jefferson Street 
CHICAGO, ILL. 
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Bliss Automatic Round Can 
Double Seamer No. 32-K 


THE CAN STANDS STILL 


This machine is entirely automatic and has been especially 
designed for double seaming filled cans. It handles cans from 
1% to 5 inches in diameter by 2 to 10 inches in height. 

Four double seamer rolls are used. Each operation is accom- 
plished by two rolls acting simultaneously at opposite points of the 
cover, balancing the pressure, lessening the twisting tendency and 
doing the work twice as fast as could be done with one roll. The 
rolls being actuated by a circular taper wedge produce a uniform 
seam because of the uniform pressure. Write for details. 





Complete 
High Speed Equipments for Open Top 
and Packers’ Cans 








E. W. BLISS COMPANY 


33 Adams Street, Brooklyn, N. Y., U. S. A. 


Representatives for Chicago and Vicinity—Stiles-Morse Co., 562 Washington Boulevard, Chicago, Ill. 























MAKES MORE MONEY THAN WE DO 


From now on until the close of the season the Canner will 
just make things hum, and there is nothing that we know of 
that will add so much music and harmony to his work as our 


No. 2 Automatic Adjustable Double Seamer 


The simplest, easiest and most satisfactory Double 
Seamer ever made. ,THEY ALL SAY SO, and we 
must accept their verdict. 


You’d be surprised at the number of dozen No. 
2 Double Seamers that we turn out every week during 
the canning season. 


It is astonishing how the canning industry has 
developed since Ams put his No. 2 on the market. 

Boys and girls run them as easily as if they were 
simply playing. 

If you haven’t yet gotten into the habit of using 
the Sanitary Can and our No. 2 Double Seamer, you 
are missing one of the best money making propo- 
sitions on the market. 


One thing that gives us lots of satisfaction is the 
fact that the man who buys our No. 2 Double Seamer 
gets more profit out of it than we do. 





+ Ams Sanitary Solderiess 
Sealed Can GLAD TO ANSWER ALL QUESTIONS 


8 name 


Se, 3 Animate Maan cet Slane 
MAX AMS MACHINE COMPANY Mount Vernon, N. Y.,..U. S. A. 


European Office: Corso Valentino 13, Torino, Italy 





South American Office: Buenos Aires, Argentina, S. A 
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“THE JONES ” 


Lock Seam Body Former 
With Side Seam Soldering Attachment 








Capacity 
50,000 to 
60,000 
perfect can 
bodies 


in 10 hours 





Patented Nov. 23d, 1909 


THE JONES MACHINE CO., potsi,7227!258 ie heltieay se 


en, 


Also manufac 
turers of Can 
End Soldering 
Machines, Can 
End WwW i Pp in g 


Machines, etc, 











Baltimore, Md. 























RAYMOND LEAD COMPANY 


Lexington St. & Washtenaw Ave. 
CHICAGO 


















MANUFACTURERS OF 
SOLDERS 
OF ALL KINDS FOR 
Canners’ Use 


i 





Pig and Bar Lead and Tin 


Unequaled Facilities for Manufacturing 
a Uniformly Superior Quality of Goods 


Write for Prices, Stating Composition and Quantity Wanted 
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Chisholm-Scott 
Company 
Pea Hulling Machinery 


MAIN OFFICE, 


CADIZ, OHIO. 
THOS. A. SCOTT, General Manager 














Operating Patents of FACTORY: SUSPENS1e BRIDGE, Xi. Y. 
Cc. P. and J. A. Chisholm Branch Office 
R. P. Scott with Sinclair-Scott Company 
J. A. Chisholm and R. P. Scott Baltimore, Md, 





Some recent offering.in the trade induces us to re 
mind any prospective user of Viners menage go our 
patents, which cover all known means of vining 
green peas, that any bond offered should be perpetual 
and good for at least three times all possible reyalty. 
It is not generally understood that the person using 
an infringing machine is liable to three times the 
regular = charged by the users of a patented 
article. The expiration of our patents in future, will 
not relieve you from liability while the patents are in 
force. None of the bonds we have ever seen entirely 
protect the customer. Have your bonds inspected 
by a competent attorney. 

Yours respectfully, 
CHISHOLM-SCOTT CO. 
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American Charcoal 


BRIGHT TINS 
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These products are made from select 





American Best 


a 


American AAA 


Note:—AMERICAN COKE is an 
to-day than ever before, in this 








| AMERICAN ———a——"5 CHARCO. (ie 
| ARERICAN-—=——A —<——CHARCOAL | 79) 
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materials, under the best conditions, 


and are everywhere recognized as the Standards of Tin Plate. Specially 
adapted to the manufacture of tinware and to the canning interests. Made 
in grades and coatings suited to every purpose. 


American Coke 


Coke 


American Kanner’s Special 
American A Charcoal 
American AA Charcoal 


Charcoal 


American AAAA Charcoal 
American AAAAA Charcoal 


Classified according to the amount of Coating. 


everyday plate, made better 
country or abroad. Instead 


of substitutes or plates equal to, specify the standard brands 


“AMERICAN” 








American Sheet ana fin Plate Company 


General Offices: Frick Building, Pittsburgh, Pa. 








Manufacturers of SHEET AND TIN MILL PRODUCTS of Every Description 














Export Representatives: UNITED STATES STEEL PRODUCTS COMPANY, New York City 


DISTRICT SALES OFFICES 


Chicago Denver New Orleans Pittsburgh ‘San Francisco 
Cincinnati Detroit New York Portland St. Louis 
Philadelphia 
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The following Advertisement appeared in The Canner during season of 1908, 
Several extracts having recently appeared in the Trade Papers, relative to 
“ QUALITY CAMPAIGN,” we have decided to republish the advertisement in full, 


Better Canned Goods 


MEANS 


More Canned Goods 
Quality Means Quantity 














Let every package of Canned Goods be a Food Show. 

Build up the Canned Goods industry by packing superior goods. 
Do not weaken the structure by packing inferior goods. 

Give the consumer value received. 

Make your pack a positive, not a negative influence. 





Don’t forget Canned Goods are eventually intended for eating purposes. 
Remember ‘“‘the proof of the pudding is in the eating.”’ 

The Consumer is the court of last resort. 

The yearly consumption of Canned Goods is only 10 cans per capita. 
Educate the public to more Canned Goods with better Canned Goods. 
Start right with the right container. 

Use the can of quality, the housewife’s guarantee of goods of Quality. 


The Sanitary Can 
SANITARY CAN COMPANY 





General Offices : FACTORIES : 
FAIRPORT, N. Y. Fairport, N. Y. Indianapolis, Ind. Bridgeton, N. J. 
New York Office : SANITARY CAN COMPANY, Limited, 
447 WEST FOURTEENTH ST. Niagara Falls, Ontario 


CANS MANUFACTURED UNDER MAX AMS PATENT 
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THE CANNER 
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Published Every Thursday by THE CANNER PUBLISHING COMPANY, 5 Wabash Avenue, Chicago. 














Vou. XXXI. No. 16. 


CHICAGO, THURSDAY, OCTOBER 27, 1910 





WHoLeE No. 822 




















GEORGE SHAW 


J. MULLIGAN 
one Editor Business Manager 








YEARLY SUBSCRIPTION RATES 


Jnited States, its possessions and Mexico, also Canada, 
a the United Kingdom, Europe and ail countries in the 
tiniversal Postal Union, $5.00, postage prepaid. Single copies, 


10 cents. 








DISCONTINUANCES 
bers over one year in arrears will be dropped in 
a with the new postoffice ruling. Orders to discon- 
tinue should be accompanied by payment to date. In request- 
ing change in address please give old as well as new address. 





ADVERTISING RATES 
Advertising rates will be furnished on application. 





TERMS 


ith order for firms not rated or with whom we have 
nor established credit relations. Bills for advertising and sub- 
scriptions are NET CASH—no discounts allowed. All accounts 
subject to sight draft after 60 days. 





REMITTANCES 


ttances should be made by Draft, Express or Postal 
a Order, Registered Letter or International Money Order, 
made payable to THE CANNER PUBLISHING CO. Send all 
remittances to No. 5 Wabash Av., Chicago, U. S. A. Currency 
mailed is at sender’s risk. 





TIME SCHEDULE 


Time of issue, Thursday of each week. Advertising forms 
close on Monday. Advertising copy should be in by the Monday 
D date of issue. To secure proofs, copy should be 
received one full week in advance of publication. 





CORRESPONDENCE 


Correspondence upon all subjects of interest to the trade is 
solicited. In correspondence, writers will observe the followin, 
regulations: Communications must always be accompanied wi 
the writer’s name, as no attention is d to anonymous letters. 
A designating mark will be used where publicity is not de- 
sirable. We do not hold ourselves responsible for views of 
correspondents, but all interested are cordially invited to use 
our columns ely. 





Entered as second-class matter, March 21, 1895, at the Post Office 
at Chicago, Illinois, under Act of March $8, 1879. 








Some very large canning concerns are very particu- 
lar, keeping complete files of THE CANNER. Are you? 
2 eis 


Can it be that some of the jobbers prefer to buy 
canned goods after a 10-cent rise than at the bottom? 
29 


We fancy that the idea of operating canning facto- 
ries the year ’round will receive the unanimous indorse- 
ment of the short-term processors. 

: oS 


The biggest of all the numerous events on the can- 
hers’ winter calendar is the national joint convention 
to be held at Milwaukee the second week in February, 
1911. Don’t forget it. 





~ 


Occasionally the canned goods bears help to bull the 
market. Seemingly paradoxical, but true, nevertheless. 
. 2s 

Every grocery jobber’s price-list contains numerous 
suggestions useful to the packer who wishes to operate 
his plant more months in the year. 

K * * 


THE CANNER wants YOU to compete for the $25.00 
cash prize offer for the best suggestions as to how to 
operate a canning factory the year round. 

* * Ox 


The canners believe tomato prices will eventually go 
up; there are jobbers who profess to believe they will 
go down. One or the other is right. Which? 

* * * 


Speaking of some of our Eastern jobber friends’ 
disposition to take with a grain of salt all bullish re- 
ports coming from canning sections, it’s rather expens- 
ive sometimes to overplay the Doubting Thomas role. 

. oo = 


The holder of canned goods—any variety at all, it 
doesn’t matter what—who weakens and doesn’t hold 
for his price, will be a man who either is not posted on 
the situation or without the gumption to see that at 
present the canner is in the saddle. 

ae 

The canner who pastes a label bearing the legend 

“2-lb.” or “3-lb.” on goods of 1910 pack will richly 


: deserve that which he will be pretty certain to receive— 


much publicity of an undesirable kind and the pleasure 


' (?) of contributing some cash, in the shape of a fine, to 


watchful Uncle Sam. 
; x &£ »* 

The Philadelphia “Grocery World,” replying to 
National Secretary Gorrell’s gentle, yet unmistakable, 
calldown for presenting the Federal ruling relative to 
salts of tin in canned goods in a manner prejudicial to 
the canning industry, through creating alarm in the 
minds of the retail grocery trade, says, in direct answer 
to the secretary’s assertion, that “The decision applies 
only to goods packed after January 1, 1911, so the 
present season’s output of fruits and vegetables is not 
affected,” that “The whole canned goods industry wilt 
be affected from January I, 1911, in spite of the fact 
that the ruling nominally affects only canned goods 
packed after January I, 1911. It will be affected be- 
cause of the general uncertainty—based on ignorance, 
largely—as to exactly what the ruling means, and what 
the Government intends to do under it.” The “Gro- 
cery World” overplayed the salts of tin ruling and 
Secretary Gorrell was exactly right in calling it to 
time. The “Grocery World” will never get its finger 


in the canners’ advertising fund pie by the hammer 
route. 
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DIRECTORS: 


- G. CRANWELL, Pres’t 
W. NORTON, Vice-Pres’t 
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Gentlemen:— 





FACTORIES: 
CHICAGO 
SYRACUSE 
BALTIMORE 


CANONSBURG 


TO THE TRADE: 








Now that the active packing season of 1910 is practically completed, 


we beg to thank you for the very liberal patronage that you have given 


us this year. 


Despite the very short crops in many sections, we are glad to announce 


to you, that the volume of our business has been greater this year than ever 


before, and we shall look forward confidently to next year for the renewal 


of your patronage. 


Yours very truly, 


CONTINENTAL CAN COMPANY, 





THOS. G. CRANWELL, President. 
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CONTINENTAL CAN 
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HE American housewife is discovering canned 
goods. Perhaps it would be more correct to 
say that canned goods are being discovered by 
those of her sisters addicted to the “fresh” 

vegetable habit or who have listened to the lies told by 
those who have charged cannery products with being 
adulterated and unwholesome. 

Two things have combined to hasten this discovery, 
the high cost of living and the advertising done by the 
National Canners’ Association and several individual 
packers. A good deal of convincing canned goods 
advertising has been done during the past year or two, 
and it has set the housewives of the land to thinking, 
with the to-be-expected result that she is finding out 
her mistake. She is learning that canned goods are 


THE CANNER AND DRIED FRUIT PACKER. 


The Housewife is Finding Out. 


just about the purest food, as well as the best value, 
obtainable. 

High priced meats and other kinds of food have 
stimulated thousands of women to seek for means of 
cutting down table expenses, and thousands have dis- 
covered, and thousands more will yet discover, that 
canned goods afford a genuine opportunity to be em- 
braced by people who must economize. 

Undoubtedly the sentiment of the housewives of the 
United States on the canned goods question is steadily 
becoming more favorable, but because it happens that 
the merits of canned goods are becoming more uni- 
versally recognized is no reason why there should be 
any let-up in the publicity work. On the other hand, 
now is the time to push the advertising campaign 
more vigorously than ever. 





Keeping the Canning Factory Going. 


N England, France, Germany and other European 
countries the canning industry has been de- 
veloped along some lines that remain virtually 
untouched by canners in the United States, who, 

so far, have kept more in the beaten tracks than the 
packers in Europe. There are a great many food 
products included in the list of articles put up in our 
canning factories, yet there are quite a number of 
items to which domestic canners have paid hardly any 
attention, though among them are goods which can 
be packed as well in New York, Michigan, or Missouri 
as in England or Italy. 

Italy produces annually some hundreds of thousands 
of cases of tomato paste, and a sizeable portion of the 
pack is sold in the United States, whose packers ought 
to go after and get and keep this business for them- 


selves. England packs and exports large quantities of 
canned jam and preserves to this country, and of 
course does it at a good profit, while American canners 
simply look on, from indifference or preference, we 
don’t know which; though we do know that the United 
States produces in abundance nearly if not every vari- 
ety of fruit grown in England or obtainable by the 
British canner or preserver. 

The large canner of a single heavy line of goods like 
tomatoes or corn or peas, or the man who combines 
two of these articles, may not be interested in increas- 
ing his line by the addition of such products as we 
have mentioned, but there are hundreds of others who 
earnestly desire to keep their plants in operation during 
a longer period than is possible when only one or two 
vegetables or two or three kinds of fruit are handled. 





For the Good of the Canning Industry. 


LSEWHERE in this issue is an announcement 

relative to the cash prizes being offered by Mr. 

Geo. F. Wescott, of Buffalo, N. Y., and THE 

CANNER for the best suggestions regarding 

how to operate a canning factory the year ‘round. 

Readers are requested to turn to it and read it care- 
fully. 

This offer is made for the good of the canning in- 
dustry, and that’s why we hope there will be a goodly 
number of packers, processors and others in the com- 
petition, which IS OPEN TO ALL. Don’t forget 
that important feature—everybody may compete ; abso- 
lutely no one is barred, for the object of the offer is to 
get practical ideas, no matter where they come from. 

It would: be useless for. any packer to suppose that 
the idea of operating a canning factory all the year is 
an impracticable one; far from it. The list of canable 
foods hasn’t been completed by any means. New 
canned products are coming on the market every sea- 
son; it will be years before the limit is reached, if, in 
fact, there is any limit to what may be profitably packed 
in tin cans for future use. As yet there are compara- 
tively few concerns packing molasses or syrups in cans, 
lew Or none canning honey; very little cauliflower is 
canned; canning of cheese amounts to very little in 
this country, notwithstanding that we annually import 
thousands of dollars’ worth. 








Spaghetti is a new article which has just been added 
to the canned goods line. We know of only one packer 
putting it up, hence there is room for more. 

Denmark is a large packer and exporter of canned 
butter, for which there is a large demand in the tropics 
and remote lands. Why don’t American canners look 
into this business? It pays the Danes a good profit; 
why will it not pay Americans also? 

The canned soup business is far from being over- 
done; why not investigate it? The demand for soups 
in this convenient form is steadily growing. 

In Italy they are canning pickles; why can’t we do 
it as well in America? We can; it only remains for 
some of the canners to make a start. 

Here is a list of foreign canned food products for 
the American canner who wants to operate his factory 
more months in the year to think about: 

Artichokes, from France; Brussels sprouts, from 
3elgium; carrots, from Germany, France, and Bel- 
gium; celery, from France; mushrooms, France; let- 
tuce, from France; peppers, from Spain; orange mar- 
malade, from England; fruit jams, from England. 

This is a very incomplete list; a list containing 
several times this. many articles could be made up of 
domestic foods in the fruit, vegetable, meat and fish 
lines. 
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Canned Goods 








Market cs se 











Buying is inactive and is likely to continue of 
moderate volume during the two remaining months 
of 1910. Just at present the wholesalers are kept 
busy receiving shipments of canned goods bought 
on future contracts and reshipping them to their re- 
tail customers. A large distribution to the retail 
trade is in progress and, as jobbers’ attention will 
shortly be engaged by the business in holiday 
specialties, while retailers will have _ sufficient 
stocks of most kinds of canned goods to last them 
a while, it is to be expected that in November and 
December there will be rather slow trading in staple 
lines, although a spurt or two happening during the 
next sixty days isn’t improbable. 

There has lately been manifest a desire on the 
part of jobbers to cover broken assortments of some 
canned goods lines, and retail grocers are credited 
with being in urgent need of a good many articles 
bought under contract from jobbers, while the lat- 
ter are finding deliveries of some lines pretty slow. 
Indiana’s Tomato Pack Small as Compared With Earlier 

Years, 

In regard to the season's tomato pack in Indiana, 
which in years past has taken a very much higher 
place in the tomato canning column, some of the 
best informed people in that State still assert their 
belief that the pack did not run over 500,000 cases. 
Canning held on in some Indiana localities longer 
than was expected, principally with packers north 
of a line drawn east and west through the State 
from Indianapolis, but the character of the late 
tomatoes was such that they were almost wholly 
run into pulp instead of being canned in the regular 
way. 

Five hundred thousand cases of tomatoes is an 
exceedingly small output for Indiana, which has 
gone as high as 1,581,000 cases. Indiana’s pack of 
tomatoes, on the ‘basis of the No. 3 can, reached 
that total in 1906, and in the following year, 1907, 
it made a pack of tremendous size as compared 
with the estimated output for the current year. Its 
1907 pack was 1,282,000 cases. In 1908 Indiana 
made another large total, 1,226,000 cases. In 1909 














WAKEM & McLAUGHLIN 


(INCORPORATED) 


Have 9 warehouses in Chicago; 
Will loan you money; 


Will store your goods and deliver them in 
small lots to the jobbers at probably 
5 cents a dozen higher prices than you 
could get for carload lots; 


Can give you Spot cash on all your sales 
without. your having to assign the 
accounts; 


Will not freeze your canned goods; and— 
Have plenty of money: to pay losses if 
building should collapse. 


Their Chicago address is2 25 E. WMinois St. write them 
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the production was very much less, footing Up only 
852,000 cases ; but even that looms up large ag om. 
pared with an estimated 500,000 cases for 1919 
Should the estimate of 500,000 cases of tomatoes fo; 
Indiana prove to be approximately correct, it yi 
mean that, the pack was the smallest that State has 
turned out since 1901, when the total wag only 
420,000, the lightest pack since 1893, when 347, 
cases of tomatoes were produced. 





Big Shortage in Year’s Pack of Tomatoes in No, 10 Cans, 

Out of the country’s total pack of tomatoes, the 
percentage of No. 10 tins is much smaller than 
usual; in fact, the decrease in the production of the 
so-called “gallons” is greater than in either No, 3 
or No. 2s, and out of the total pack cf No. 10 goods 
made in the Tri-States, 353,170 cases, very few re. 
main in canners’ hands. The secretary of the Tri- 
States Association, in his statistical report, which 
was given out the other day, stated that large re. 
cent sales of No. 10 tomatoes had greatly reduced 
the first-hand holdings. He also argues that the 
scarcity of “gallons” means an early demand for 
No. 3s. 

Figures on this year’s pack of No. 10s in Mary- 
land, Delaware and New Jersey as compared with 
the pack in those States last year show: 

Pack of No. 10 Tomatoes, Cases of %4-Dozen Cans. 








1910. 1909. Decrease, 

iL , Me CT eK 126,020 207,530 81,510 
NN EES ee ree ere 77,650 142,470 64,820 
RP eee rere rete 149,500 369,380 219,880 
BOE n.diie wes omerndics acacbes 353,170 719,380 366,210 


In his statistical report on the 1909 pack of No. 
10 tomatoes the secretary of the Tri-States Canners’ 
Association reported, on about November 1, unsold 
stocks in packers’ hands amounting to 409,058 
cases, 55,888 cases more than the entire 1910 pack 
of No. 10 cans. How could there be a stronger 
showing? 

Tomatoes—The market is quiet here. Some Indi- 
ana packers are quoting No. 3s all the way from 
80c to 90c f.o.b. factory, according to grade and 
brand; tall cans, whole packed, $1.10. Very few 
goods are being offered from Indiana, however. 
Packers in that State have little or no surplus, and, 
anyway, the bulk of attention just now is centered 
on the East, where a packer here and there is offer- 














Eliminate Your Winter Worry 


And save your heating expense, labor and 
high insurance by storing your goods with 


THE KEPLER WAREHOUSE C0. 


Established 1876 
CHICAGO, ILLINOIS 


All Chicago Jobbers call. Handy and quick for 
out-of-town shipments. Liberal Loans. La- 
belling. No cartage or switching charges on 
carloads consigned in our care. Drop usa line. 
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Elevating, Conveying and Power Transmission 
Machinery for Canning Plants 


Caldwell’s Helicoid Con- 
veyor, a perfect spiral : 
with continuous flight, no laps or rivets. Furnished black steel or 
galvanized. 








Standard Link-Belt Conveyor 





Conveyors—Link Belt Conveyors, Spiral Conveyors, Pan Conveyors, Cable 
Conveyors. 

Elevators——Belt and Bucket Elevators with either link belting or flat belt; Package 
Elevators; Elevator Buckets of all kinds. 

Power Transmission Machinery—Shafting, Pulleys and Bearings; Machine 
Moulded Gears—largest list of patterns in existence; Machinery for Rope 
Drive, using wire or Manilla rope. 

Our equipment for supplying machinery in our line comprises the most extensive 

pattern list and the widest range of manufacturing facilitiesof any concern in the line. 





Catalog No. 34 will be sent, express charges prepaid, to anyone interested in our line of machinery. 


H. W. CALDWELL & SON CO., Western Ave., 17th-18th Sts., Chicago 


Eastern Sales and Engineering Office—Fulton Building, 50 Church Street, New York 
New England Sales Office—Oliver Building. 141 Milk Street, Boston, Mass. 
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ELIVER 
Packers’ Cans OLUVN i mm 7 


Sell Your Products With 


POPE ATTRACTIVE LABELS | 


New ldeas and 
Original Designs 


“Clean & Bright” HANGERS. 


Our Up-To-Date Equipment 
PLATES May Save You Money 


Estimates For the Ashing 
































DELIVERIES WHEN PROMISED 


Pope Tin Plate Co Orders For 5000 or 5000000 Receive the Same Careful Attention 
rrTseURn. eae EASTERN OFFICE: MUTUAL PRINTING & LITHOGRAPHING 


H, PA, 29 BROADWAY, NEW YORK CITY 
CHICAGO OFFICE, 204 Dearborn St. 
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ing standard tomatoes at 72\%c f. 0. b., though such 
offerings are not at all general, coming from pack- 
ers who show their indisposition to carry whatever 
goods they own into or through the winter. But 
the unwillingness, or the inability, of these com- 
paratively few packers to sit tight and allow the 
small surplus of tomatoes owned in first hands to 
have its natural effect on market values shouldn't 
cause a sympathetic weakening on the part of pack- 
ers in Indiana and elsewhere in the West. Toma- 
toes are worth money, and better than the pre- 
vailing price will reward those who hold on, refusing 
to make concession, either on account of the tempo- 
rarily slow movement or because of weakening and 
selling by packers who cannot or will not store the 
limited surplus they own. The statistical position 
of tomatoes is very strong; conditions are the most 
favorable in years and prices certainly ought to ad- 
vance. No. 10 tomatoes are looking up a trifle. 
There is quite a little demand. We hear of a sale 
of Indiana goods this week at $3.10 delivered. This, 
however, was not a big lot. Inquiry for No. Io 
tomatoes is good. Jobbers here have been trying 
to buy eastern No. 10 standards on the basis of 
$2.65 f. 0. b., but are not able to get any offers leés 
than $2.75. 

Corn—New business on corn has been light dur- 
ing the week reviewed, though this isn’t surprising, 
considering that this is delivery time. There is 
quite a lot of corn coming into Chicago as well as 
into other heavy jobbing markets, and it is safe to 
say that the jobbers have never needed it worse 
than they did the earlier shipments this year, for 
they had precious little of the 1909 article left when 
the first shipments out of the 1910 pack began to 
arrive. Retailers, too, stood in sore need of a re- 
supply of corn. Offerings by packers are decidedly 
limited; those that secured a surplus and are in 
position to make offerings are as well satisfied as 
not to hold and await developments, which, it is be- 
lieved, will be in the packer’s favor. There are 
hardly any offerings of fancy Country Gentleman 
corn from any quarter. We heard, however, 82'%c 
f.o. b. factory quoted on some Indiana packing and 
85c on Illinois goods. There are very light offer- 
ings of corn being made by New York State can- 
ners; in fact, hardly any. 

Peas—Packers are offering very few peas at this 
time; and we haven't heard this week of anything 
under 80c per dozen f.o.b. factory, and almost 
nothing below 80c. Cheap peas and strictly fancy 
are in. best demand. The lots of Wisconsin peas 
quoted .out.by brokers prominent in representing 









































California Pirates 


are now taking advantage of the brand users who fail to 
register their brands in the State of California and are causing 
them considerable trouble. 

Do you know that the State of California has passed a law 
giving the first to register in the state the exclusive right to the 
brand in that state, regardless of any Patent Office registration? 
We are NOT in sympathy with this law, for we think it is a 
clear case of hold-up. So it is to your own interest to consult 


us about our T. M. T. CO. Pool. 


TRADE MARK TITLE CO. 


FT. WAYNE, IND. 


New York Office, Washington Office. 
11 Broadway Washington Loan & Trust Bldg. 




















Wisconsin pea packers are small. Some of the lots 
quoted run above a thousand cases in size, though i 
the majority are smaller. Packers’ stocks are in 
fact, getting down to odds and ends and becoming ; 
more tattered and torn all the time. So far it ap. 
pears that there has been no future pea business 
done with Chicago buyers, but packers have heen I 
receiving inquiries for 1911 peas from the early 
buyers in the Southwest. ’ 
Fruits—The local market on California canneq : 
fruits is quiet, as deliveries are coming forward and ’ 
Snide. \ 
The California Fruit Canners’ Association’s quotations 
f. 0. b. coast, on 1910 packing canned fruits are as follows. ‘ 
¢ 22 <3 = ra 
Variety. °F “3 af NES ag SE NS z 
om cf om OS 68 G3 68 g¢6 
ZA zn ZA OZR zn Za Ze OSs , 
Apples ....... $2.00 $1.75 $1.60 $1.40 $1.25 $1.15 §.... $10 | 
Agrees .....85 LO 10 150 19 ... clo 
Pe Sa Res = arenas < Map 
I acas i nacs So dpde™: Veen come : 
i eee a ae Cae eee 
Cherries (R.A.) .. 2.25 200 1.75 135 125 i130 ii | 
Ch’r’es (Wht.) ....  .... 2.00 175 135 1:25 120 136 | 
Che’r’es (Bik. .... wees coos cose eee |= 25 180) .:5 | 
Gr’pes (W.M.) 2.00 150 1.40 1.10 1.00 [90 “g5 “g9 : 
Peach’s (Y.F.) 2.30 2.00 1.70 1.30 1.20 1.05 bes 
Peach’s (L.C.) 2.30 2.00 1.70 1.30 1.20 105 [2° | 
P’ch’s (L.C.S.) 2.30 2.00 1.70 1.30 1:20 1.05 [2° | 
EE AMES nsce ater. cove ED RD. SA Bee 
Pchs. (W.H.S) . pee: he ee Bee >, , 
Pears (B'ti'tt) 2.60 2.35 2.00 1.80 155 1:35 i115 ig 
Plums (G.G.) .. Sone secs oae6 soe eae” « alee 
Plums (Egg). . 
Plums (G.D.) .... anew ‘hue pian sede ar oath tee 
RUIPMEPEM cic! scce Scop “Gdabe of cks > bene CR | 
<=. Sevew ; esiail 
3 i] 
n | Ne. S a: 9 
Variety. 0 Reon Ea oft oes Sx 
SkSE Sks® skS s8s5 ss sags 
ZHZ0 ZAZC Zan Zna> Zh ZMne 
COE. iravnendsenia $5.00 $4.00 $3.75 $3.50 $.... $.... $i... 
BEIGE csiccceseces 5.50 ow Sa. Saide atte Sabo ‘ 
Apricots, peeled..... . ane 4.50 eae ae ‘ 
Apricots, sliced..... .... 5.50 eeee page cae” wees dad 
ABBOFtOE .nccccsccce cece oese eee cone essa woes sees 
Cherries (R. A.).... 2... oe 6M A Ue ce 
Cherries (White).... ....  .... 65.75 6525 400 .... eves 
Cherries (Black).... .... .... 6.75 65.25 .... 0. ease 
Grapes (W. M.).... 4.75 4.00 3.25 3.00 225 200 2% 
Peaches (Y. F.)..... 6.50 4.75 4.00 3.50 3.00 .... 1. 
Peaches (L. C.)..... 5.50 4.75 4.00 3.50 3.00 .. ih 
Peaches (L. C. S.).. 5.50 4.75 400 350 .... 2. a 
Peaches (W. H.)....... .... 4.00 350 3.00 275° 1.1; 
Peaches (W.H.S.). .... Be Gio GaP case oie pee 
Pears (Bartlett).... 6.25 5.75 6.00 4.50 3.25 285 3.00 
Plums (G. G.)...... eer Eero SS 
Plums (Egg) ....... ..-- coos OL eee 
Plums (G. Drop)... .... wee ence - segs 
Plums (Damson) ... .... éaes bees cone SD LD 
*Peeled. ; 
wholesalers here are therefore not doing any amount 
of buying at the present time. Prices are strong 
and a little firmer on apricots, also on lemon cling 
peaches. About the only line of canned fruits left 
€ 
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in packers’ hands in California is peaches, the de- 
mand for which of late has been fairly good. No. 8 
cans are practically cleaned up in nearly all Cali- 
fornia lines. 

Following are f.0. b. factory quotations on some 
miscellaneous varieties of Michigan 1910 packing 
Cherries, No. 2 fancy red pitted, $2.45; No. 


fruits: Cn k : : : 
10, solid pitted, $12. Gooseberries, No. 10 standard, 
$5.30. Peaches, No. 2/2 unpeeled yellow pie, 77)4c ; 


No. 10, unpeeled yellow, $2.35; No. 2%, unpeeled 
yellow, 10 deg., $1.25. Pears, No. 2/4, syrup, $1.10; 
No. 10 standard, $2.75. Plums, No. 2%, 10 deg. 
syrup, $1.15; No. 10 standard, $2.75. Strawberries, 
No. 2, 30 deg. syrup, $1.40; No. 10 standard, $6.50. 
Stocks of canned fruits in general are small at 
Baltimore, and reports received this week on the 
yarious lines show a steady decrease in the supplies. 
For example, a report on pineapples says: “Pie 
grated getting scarcer.” A report on berries states 
that “All berries getting scarce,” and one on cher- 
ries says: “Stocks here light.” Peaches are stronger 
in that market, one report received this week say- 
ing: “The clean-up of the Baltimore pack of 
peaches this year took place so quietly that the 
packers themselves were hardly aware of it.” An- 
other report on the Baltimore market for canned 
peaches states that ‘““‘Unless it was in a season when 
there was a total failure of the peach crop, the old- 
est inhabitant cannot remember when the stocks of 
2s peaches held in Baltimore were so small in the 
month of October as they are now. There will be 
no reaction from the present quotations, for that 
grade of peaches, simply because there are so few 
of them left unsold in this market. Pie peaches are 
practically in the same position as seconds, and it 
is only a question of a very short time when it will 
be more of a question of getting the goods than of 
getting any lower prices on them.” A third report 
on the peach situation at Baltimore says: “The sum 
total of holdings here of peaches of all sorts are 
unusually small. In contrast to the quantity packed 
this season, what is left here is a revelation to the 
trade and discounts the impression that Baltimore 
as a packing center of peaches has lost prestige. 
The facility with which Baltimore has this season 
marketed in all sections of the country the new pack 
of peaches, with so little remaining unsold today, is 
significant. Stocks of 3s and 10s pies here are re- 
duced to a minimum, with market today 72%c to 
75e for 3s pies, and $2.35 to $2.45 for 10s pies.” 
Prices quoted f.o. b. Baltimore on miscellaneous 
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varieties of fruits are as follows: Peaches—No. 3 
pies, unpeeled, 70c; No. 3 pies, peeled, 80c to 85c; 
No. 10 pies, unpeeled, $2.40 to $2.50; No. 10 pies, 
peeled, $3 to $3.25; No. 3 standards, yellow, $1.25; 
No. 3 extra standard, yellow, $1.35: No. 3 extra 
selected, yellow, $1.50 to $1.60. Pineapples—No. 2 
seconds, sliced, eyeless and coreless, 70c to 80c; 
No. 2 standards, sliced, eyeless and coreless, 90c to 
$1; No. 2 extra standards, sliced, eyeless and core- 
less, $1.20 to $1.30; No. 2 extra sliced, eyeless and 
coreless, $1.30 to $1.40; No. 2 extra fancy sliced, 
eyeless and coreless, $1.40 to $1.50; No. 2 extra 
standard grated, $1.15 to $1.25. No. 3 second pears, 
60c ;*No. 3 standard pears, 65c to 75c; No. 3 extra 
standard pears, 75c to 80c; No. 2 standard red cher- 
ries, 75c; No. 2 standard white cherries, in cyrup, 
85c; No. 2 extra standard white, in cyrup, 1 to $1.10; 
No. 2 extra white, $1.10 to $1.20; No. 2% extra 
white, $1.75; No. 2 preserved strawberries, $1.40; 
No. 2 standard raspberries, black 90c, red 95c; No. 
10 standard, black $5.50, red $6; No. 3 standard 
blackberries, 82¥%c to 85c; No. 2 standard goose- 
berries, 80c to 85c. 

Apples—The apple situation is unchanged from 
that of last week. There is nothing new to report; 
probably a little easier tendency is noted in the 
market. Michigans are quoted at the same prices 
as last week, 10s at $2.75 Chicago, while slightly 
lower quotations have been noted out of New York 
State. Packs in southern Indiana and _ [Illinois 
apples are being quoted at low prices, but the stock 
in quality is generally inferior. 

Beets—Quotations on beets are firm and the fol- 
lowing f.o. b. prices are heard on Wisconsin pack- 
ing: No. 3 cut dark, 70c; No. 3 dark 10/15, 80c; 
No. 3 dark 15/20, 87'%4c; No. 3 dark 20/30, $1.05; 
No. 3 dark 30/40, $1.15. 

Pumpkin—A very fair amount of interest has 
been manifested in this article during the week re- 
viewed. The general quotation by western packers 
is 57¥c f. 0. b. factory for No. 3 standard, although 
a price of 55c f.o. b. was heard on Indiana packing 
from one source. We hear of 60c f.0.b. on No. 3 
Ohio standard and $1.85 f.o.b. on No. 10 Ohio 
standard pumpkin. Indiana No. 10 standard is 
quoted at $1.80 factory. 

Sauerkraut—The feeling in the market for canned 
kraut is firm. No. 3 Indiana standard kraut is of- 
fered at 55c f.0. b. factory, and we hear 60c f. o. b. 
factory quoted on No. 3 Wisconsin packing. 

Sardines—Again the fishing was interfered with 




















LISTEN, MR. PACKERS seer ctnise buses prota 

® : ; 
; _ @ your canning business profitable is 
you in selling the output of your factory, who will give special attention to your account. You 
may need other things besides this—but a good, live, interested broker is one of your greatest 


needs and aids to the profitable conduct of your canning business, and you know it. 
talk the matter over with you. Why not get in touch with us? 


W. S. KNIGHT & CO., Chicago, Ill. 


(F. C. WHEELER, Jr., of Baltimore, Manage Canned Goods Department) 


a broker who will truly represent 


We'd like to 
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last week, storms forcing the packers to remain idle 
for a couple of days. The market is very firm, with 
few offerings. Key quarter-oils are quoted at $3.50 
f.o. b. Eastport. So far as we have learned there are 
no three-fourths mustard sardines being offered. 
There is predicted one of the lightest stocks in pack- 
ers’ hands on January 1 next ever known in the his- 
tory of the business for that date. 

Messrs. Strohmeyer & Arpe, in their last report 
on imported sardines, say that “Unfortunately in 
France they are having no fish suitable for the 
American trade and they are unable to fill their 
orders. 

“In Portugal they have no small fish at the pres- 
ent time. 

“In Norway the fishing is very poor and very dis- 
appointing and they are having their own troubles 
in filling the orders which they have already ac- 
cepted. It is almost impossible to place new orders 
for large quantities today, as the packers are un- 
willing to engage themselves, not knowing how the 
fishing will continue.” 

Cove Oysters—The canning of cove oysters is un- 
der way at Baltimore and reports from packers in- 
dicate that the demand is very good. F.o. b. quota- 
tions on Chesapeake Bay cove oysters are as fol- 
lows: No. 1, 1%-0z., 37%c; No. 1, 3-0z., 60c; No. 1, 
4-0z., 65c: No. 1, 5-o0z.. 70c; No. 1, 6-0z., 77'%c; No. 
1, 6-0z., extra selects, $1.35; No. 2, 3-o0z., 80c; No. 2, 
6-oz., $1.171%%: No. 2, 8-oz., $1.30; No. 2, 10-oz., 
$1.40; No. 2, 12-0z., $1.50; No. 2, 12-0z., extra se- 
lects, $2.70. 

Salmon—The market on canned salmon, either 
from a local or general standpoint, shows no change 
that may be characterized as new. The situation 
is very well defined and generally understood both 
by packers and buyers. Regarding the deliveries 
the Pacific Fisherman states that “The exact per- 
centage of deliveries of the Alaska Packers’ Asso- 
ciation has not been figured out, but it is certainly 
not over 50 per cent on Red Alaska salmon and be- 
tween 80 and 90 per cent on Pink. Shipments to the 
East have been going forward since September 5, 
and new stock is beginning to move in the distribu- 
tive markets of the country, but not yet in sufficient 
quantity to alleviate the general shortage of spot 
supplies, or to cause any reduction in the extreme 
prices which have prevailed on stock in second 
hands. On the Coast, the appearance of new stock 
started a scramble among short interests to cover 
their requirements, resulting in a sharp advance in 
jobbing prices. Values have probably never been 








so unsettled, or the speculative movement so 
tive, as at the present time. Prices are quoted 
on Red Alaska at $1.50 to $1.75, and one cities 
at least is known to have changed hands fot 
times without reaching the retail trade. It rf 
doubted in some quarters whether the values Z 
which some sales have been made can be main 
tained, though some interests hold that the princi al 
movement so far has not been speculative, and that 
values, on the whole, will tend upward.” 


us Dried Fruit Market 


Trading in this line of goods has continued quiet 
throughout the week, but so far as the retail dis. 
tributing trade is concerned there is an increasin 
demand for spot dried fruits, and as the stocks pe 
generally very small, the tone is firm. 

Apples—The market on this line continues firm 
quotations remaining about as follows: Standard. 
8'4c per Ib.; choice, 9c; extra choice, 914: fancy. 
10'%c; apple chops, 2%c to 3c per lb.; waste, about 
134c per lb. } 

Peaches—Demand is moderate here, prices in the 
local market remaining around 6'%c to 6%c per bb, 
for standard, 7c to 7%c for choice, 7%c to 7%4c for 
extra choice; fancy, 734¢ to 8%c per Ib. 

Apricots—Business on this item is very limited, 
yet prices on account of the small supplies hold 
firm, Chicago quotations continuing at 11%c to 
1134¢ per Ib. for standard grade, 12%c to 12%c for 
choice, 1234c to 13c for extra choice, 13%c to 14% 
per Ib. for fancy. ; 

Raisins—The feeling on raisins remains unsettled, 
this being attributed to bearish influences exerted 
by some large packers on the Coast. There are in- 
dications of an improvement in spot business. With 
colder weather, the movement of raisins through 
distributive channels would be _ stimulated very 
much, Quotations on seeded raisins are nominally 
634c per Ib. for fancy and 6%c for choice. 


a Pickles and Kraut 


Pickles—No particular change in the market has i 
occurred. There is a fair demand. Prices: Mediums, 
$7.00; smalls, $8.50. Salt stock, not much trading 
going on just now, the principal packers having se- 
cured supplies early in the season to carry them un- 
til after the first of the year. Large pickles, also 
genuine dills, are scarce. The market is strong. 

Kraut—The market is weak on this item. Forty- 
gallon casks, $4 f. 0. b. factory. 
































Fresh Oyster Cans 


“Snapvise’ Slip Cover and “Sealvise” Friction Top Represent Perfection in Oyster Packages. 
Easily and Securely Sealed. 


Send for Illustrated Descriptive Pamphlet of Oyster Cans. 


Southern Can Company 
Baltimore 


PACKERS’ CANS AND GENERAL LINE, ATTRACTIVE LITHOGRAPHING 
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Cauliflower—No domestic offered. Imported, 60- 


gallon casks, $9.85 seaboard. 


f= sCanners’ Supplies 


ghe American Can Company are not quoting for publica- 
tion, but will make prices known On aplication to their vari- 
wus offices or through their traveling representatives. 

The Sanitary Can Company has established 1910 can prices 
as follows: 











Season Prices. Plain. Enamel. 
No, leceeccccccrcecteceeteeeeeeceeeescaee $10.75 $13.75 
a eee eee eee pd Fy 
Ne. DYe-cerececccececees on.6eeees Jetsaes oes J ’ 
0.34%" RE ee ee Ei Reree bade nom 24.00 
Ne. 3 | ie ecccece . le 24.50 
ty eee eee 22.00 26.50 


MO, 10...0ccccccccccccsecccnsccceccccscces 43.00 53.00 

The Continental Can Company will quote prices on applica- 
tion to their various offices. 

The Wheeling Can Co. will quote prices on cans on applica- 
tion at their Wheeling office. 

The United States Can Company will quote prices on 
standard packers’ cans upon application and quote as follows 
on Sanitary cans: 


Plain. Enamel. 
Es « awsgis as ectabuds ova iEe $10.75 $13.75 
En ante be ccae 14.75 18.25 
ET. 5 ci nnn enmatekoidcnadlh 19.00 23.00 
RE ane 19.50 24.00 
cin oi oh casmedoanandana 20.00 24.50 
le 6 ei gas 22.00 26.50 
a 43.00 53.00 


Pig Tin—The foreign syndicate is either phenom- 
enally strong financially or is composed of colossal 
bluffers. The game is being played entirely abroad, 
there being no activity whatever on this side, and 
prices f.0.b. New York are nominal, if not entirely 
guesswork. 

It is believed in some quarters that some of the 
larger consumers have been given considerable con- 
cessions to cover immediate requirements and this 
belief is strengthened by the entire absence of con- 
sumptive demand from the open market. 

The syndicate must undoubtedly hold a large 
quantity of tin which would show an enormous 
profit at present figures, and as the American mar- 
ket is ordinarily their mainstay, they may be 
tempted to yield at any moment, which would bring 
about a heavy slump from today’s absurd quota- 
tions, which we estimate to be nominally as follows 
f.o.b. New York: 

Spot. Oct. Nov. 

5 to 15-ton lots.......... $36.40 $36.35 $36.15 

Ito 4-ton lots.......... ee <6. voses CS Be 
Tinplates—Prices f. 0. b. mill: 
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Bessemer Steel Cokes. 


SO NNO nc neicch ++ septal $3.75 
Pe EY RS SS igihve 3.60 
EE EE... cineca dime sabemaiceakt 3.55 
SUE We Ki sie o.sckis ao an dkwatb che enc 3.50 


SEES CONDITIONS FAVORABLE TO LARGE CON- 
SUMPTION OF CANNED GOODS. 


“We believe that conditions were never so favor- 
able,” says the New England Grocer, of Boston, 
“to the free purchase and consumption of canned 
goods as they are at the present time. The opera- 
tion of the National Pure Food Law has had the 
effect of bringing the industry under and within a 
fixed standard. The National Canners’ Association 
has entered into the thing in the right spirit and 
they are not only using every power. of the associa- 
tion to uphold the reputation and the standard, as 
well as the grades, but they are conducting a regu- 
larly organized campaign managed from the central 
bureau, in order to correct all. misstatements and 
unjust assertions which may operate to the detri- 
ment of the canned goods industry. The business 
has now grown to proportions far beyond the limits 
of a winter luxury. A very large percentage of the 
population of the country depends upon products 
of the canning factories for staple food. The con- 
sumers have confidence in the quality and purity 
of canned goods, and the convenient form in which 
they are offered to the trade and to consumers has 
rendered them popular as well as attractive and 
appetizing. Many of the packers of canned goods, 
as well as large houses who distribute,under their 
own brands, now make it a part of their business 
system to circulate educational material to the 
homes of consumers, in order to insure the best 
method in preparing and serving canned goods. 

“Recent reports covering the blueberry canning 
season in Maine stated that the business is largely 
in the hands of a few packers, the largest of whom 
has’ in one factory a daily capacity of 7,000 bushels. 
This concern, it is stated, puts.up an annual. aver- 
age output of 8,300 cases, of two dozen cans each, 
representing 6,250 bushels of fresh blueberries. We 
understand that the most prominent and the largest 
concern making a specialty of canning blueberries 
in New Brunswick has had a successful season, and 
that they have put up a pack fully equal to their 
expectations, and inasmuch as New Brunswick was 
blessed with frequent showers while various parts 
of the United States were parched, it has rendered 
the quality of New Brunswick berries very 
superior.” . 























E. L. SANFORD COMPANY 
Canned Goods Brokers 


REPRESENTING 
PACKERS IN ALL STATES 
COVERING THE JOBBING TRADE. 
EVERYWHERE. PROMPT TELE- 


GRAPH SERVICE. ALL 
TELEGRAPHIC CODES 


INDIANAPOLIS 








Sturgeon Bay, Wis., Oct. 11, 1910. 


C. J. TAGLIABUE MFG. CO., 
355 Dearborn St., Chicago, Ill. 

Gentlemen:—We installed fourteen of your 
Retort Controls this year and desire to say 
that we found them satisfactory in every way. 
In running this number of kettles we have 
heretofore always found it necessary to keep a 
ae man, but this season we were able 
to dispense with his services as we found the 
temperature was always uniform, and we had no 
difficulty with under—cooked or over—cooked 
goods. We think no process room complete 
without your Controls. - 


Very truly yours, 
ORARY CANNING COMPANY, 
Signed—R. W. Crary, Prest. 























THE CANNER AND DRirp FRUIT PACKER 











wt Correspondence st we 

















New York and $2.75 for No. 10s f. o. b. factory. The market wages 
on No. 3s under pressure of stock from packers who 
New York, Oct. 24, 1910. eash to liquidate financial obligations. Some carlot saleg 
Epiror CANNER: ‘There has been a more or less complete een reported for local account. Some disputes as to g 
readjustment of values from jobber to retailer and in a of stock ogre age early ayes are also heard, but th 
majority of cases the tendency is toward a higher level. Those ‘Situation on this ery coy be growing better. No, 
who have studied the situation express the opinion that though Fe not so freely yr eg od Os = = be searce and i 
prices from the jobber are higher the advance will not affect would be a good deal o mg packers would shade 
the retail or consumers’ cost, inasmuch as the latter price is market oc per dozen. A sale . ; pe cars to a big jobbe 
still showing a considerable profit to the last handler. Among aS reported on Saturday. Today (Monday) a bid of $29 
the articles this week that dealers have found slow in delivery factory was refused on Maryland stock. New Jersey No, 
from packers are No. 10 tomatoes bought at much lower than ‘ld at $3 factory. No. 3s are hard to get at 90¢ fa 
the present market; salmon, sardines, peas, corn and southern oe igor 9 Paar rosea It is confidently’ pect for 
packed No. 10 pie peaches. ug 8 : Y predicted that 


‘ a tual official ures on ’ 

Slow deliveries, while they have added to the cares = the city Part i be peer l the mart of jabken te.a 
local broker, have also contributed to hir a ay he requirements. It is the belief that stocks bought by gra 
has found a larger demand because jobbers’ necessities have in all sections of the country are comparatively small, 
forced them to buy lots to make up deficiencies that could not Peste—Offer! 
have existed had packers made quick deliveries of all products. Italian Tomato Paste—Offerings are more freely mg 

From a strictly news point of view the feature most to the Under a freer importation, and the tone is barely ste 
front is the aetivity of jobbers on the question of discounts. Sicily stock is quoted by ry tahager in wholesale lots at $2.30 § 
It is conceded that there is strong probability that jobbers 2-50 per 100 tins in 200-gram tins. Naples stock is qua 
handling packers’ brands will sooner or later demand greater o00 per 100 es in a00-gram tins, and the same g 
discount concessions as a premium for distributing the pack- 1” 280-gram tins offers at $4.25 per 100 tins. The 
ers’ labeled product. There is also a pretty clear indication imports have increased from 85,000 cases to 140,000 cases 
as to the jobbers’ attitude on the question of weights and This year’s importations are expected to cover 150,000 "ses 
measures of containers in a recent statement issued by the The product has a sale almost exclusively among the Italia 
grocers’ association. So far no report has been made by the Corn—The tone is firm and —— light. It has } 
local committee appointed to consider the matter of liability possible this week to buy fancy Maine corn at 906¢ f, 0. B 
under the National Pure Food Law. Portland and several sales were made at the figure gi 

Tomatoes—At the close the market stood at 72%4c to 75< from packers carrying a surplus. State corn is quoted im 
small way at 80¢ to 85e. Most of the packers have no surp 
over actual contract sales. A good many will pro rate 
deliveries. Southern Maine style corn offers at 77\%4e fe 
inside. Some stock is still offered for sale. Western corn ¥ 
offered in a jobbing way at around 75e f. o. b. factory. 
appears to have been a good deal of buying in some qua 
Jobbers who have been notified of shortages on their cont 
have been anxious to make up the deficiencies as much 
possible. A good deal of stock received on delivery has t 
urged out to the retail trade. ; 
*‘Salmon—Some of the packers on medium red salm 
have announced deliveries in full on contracts, but in m 
eases 75 per cent is reported. The deliveries this week on 
grades of salmon have been fairly large, covering all told ab 
53,000 cases. As these goods are needed to cover jobbers’ com 
tracts with the retail trade the market is by no means ¢ 
as the result of arrivals. The tone is quieter, however. § 
ets 1 Re red Alaska is quoted at $1.721%4 to $1.75, with little to be 

ee aie a - at the inside figures. Pink talls are held at $1.17% to $ 

“Are canned goods going up, George?’ per dozen, and $1.15 is a possibility. There is no medium rf 
to 5 cht a gue ‘Semple for € p vavees atitinne whee or cohoes from first hands. Sockeyes and Columbia Ri J 
exploits fill the papers and many of whom tumble down with salmon rule firm, but prices are nominal. Reports from all thé 


© ee cate ttt. ths jiitensie ote eee tt Se European markets note a very firm situation, but no special 
Thousand Dollar Promoter, who claims he can make the lead- activity. There is still Some urgency here for 1911 pae 
ing Farmer, the Hardware Dealer and the village Post subject to approval of prices when named. Coast reports note 
Master bloated capitalists if hey will, help him womete a offerings of No. 1 pink salmon, 1910 pack, at $1.02% Ce 
rst class canning factory at the cost of only ,000.00. - ; pe peg. ' 
That seems to be the figure that appeals to the victims, Peas—A strong but quiet situation is reported. Jobber 
otherwise the promoter would not use it. appear to need a good deal of stock to fill actual wants between 


“I received a letter oniy yesterday that said, ‘We built now and the next pack Seconds and standard grades 
a $10,000.00 plant and we never received a cent of the P - ; p omattall 
I aes much less dividends. What would you advise us offered sparingly from packers and subject to confirmation) 
to do? only. Southern packers are out of seconds. Standards 


“I would like to go right out there and tell those people . ll for sifted ¢ 
what is what. This man was a farmer and if a man had quoted less freely at 85¢ factory The call f . 


come to him to sell a cow for $25.00 which would make ten is more general, and a parcel was picked up for local accow 
pounds of first class Jersey butter and sell it also, he would at $1.10 per dozen here. Odd lots in all grades are still q 


thing the mam cxnay. pa by State and Western packers, and there is a consider 
“The comparison is not so far off as you may think. irregularity im valoes, — to the varying quality of he 
offerings. Some packers are holding for the curtain rise @& 
the market after the turn of the year. iS 
Sardines—Two days in the week just closed the packer 
WESCOTT at U FFALO of domestic sardines in Eastport could not operate their plant 
because of the storms that interfered with fishing operati 
The market closed firm under light offerings from packer) 
based on $3.50 for key % oils f. o. b., Eastport. There ange 
ACli D PROOF no offerings in % mustards. All the stock so far packed 
said to have gone into the hands of buyers or held for 
order. The packing season has about six weeks longer to 
Imported Dingley 14 in Portuguese sardines are held 
“TOMATO IS KING, LONG LIVE THE KING.” firmly at $8.50 to $9 per case. The reports from the ¢ 
side still note meager fishing. Advices from France 


3 for No. 3s in full standard grade; 55¢ to 571%¢. for 
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THE UNITED STATES CAN CO, 


CINCINNATI, OHIO. 


Our factory at Cincinnati will operate the entire year, 
enabling us to make prompt shipment of Standard Soldered 


Cans and Sanitary Cans for fall and winter canning. 


Are you thinking of packing Pork and Beans, Sauer Kraut, 
Sweet Potatoes, Hominy, or anything else? If so, a postal 


card will bring a salesman with samples and our best 


proposition. 


We furnish what we consider the best Double Seamer on 
the market. We keep these machines in stock, sell them 
outright or rent them—and furnish skilled workmen to set 


them up and instruct packers how to use them, free of charge. 


“oa 
THE UNITED STATES GAN CO. 


CINCINNATI, OHIO. | 


Oo. C. HUFFMAN, President. 
































the effect that there is little stock there. Boneless 4s offer 
at $18 per case, and in some cases 14s have sold up to $27 


y case. Plain 4s in Portuguese sardines sold at $7.75 to 
33.50 per case: Small pack reports come from Norway. 
Ganned Fruits—One of the features this week has been 


the rise in the market on No. 10 peaches, following the reports 
of advances in the South. A fair buying interest in pies was 
reported here at $2.75 per dozen, but in some cases up to 
$2.80 was quoted at the close. Stocks here and at primary 

oints are said to be in close compass and there is decidedly 
no pressure to sell. No. 3 pies are offered quite freely. There 
is also a fair interest in No. 10s in Michigan and State pack. 

State No. 10 apples are easier at $2.85 to $3 per dozen on 
fancy pack. Buyers are still giving a good deal of their 
attention to Pennsylvania and Indiana pack offered at $2.40 
to $2.50 per dozen f. o. b. factory. A good deal of stock in 
California canned fruits is now being delivered on contracts 
with jobbers. The market is dull for this season, but there 
js no pressure to sel] in any quarter so far as can be learned. 
Apricots are expected to be higher on the completion of de 
liveries. There is stilf a fair stock of peaches on the Coast, 
and no improvement in values is looked for this side of the 
spring. Pears are firm, with California extras No. 2% cans 
sold up to $2.50 per dozen here. A good deal of poor stock 
from the South is on the market, and standard No. 3s are easy 
at 80¢ per dozen here. Hawaiian pineapple is held a little 
more firmly at $2.10 per dozen on No. 2% extra sliced. No. 
9% standard sliced can be bought for $1.90 here. Domestic 
stock is not freely offered. All No. 10 small fruits are quoted 
at high figures on a moderate supply in first hands. The 
promise is for a fairly active consumption in the late winter 
and spring season. 

Miscellaneous Vegetables—Southern No. 10 spinach at the 
close was firmer, based on $3.15 to $3.25 per dozen here. The 
fall pack is said to be a partial failure. No. 3s are hard to 
get at 90c here on stock free from grit. Jobbers are finding 
an increasing call for the product. Sweet potatoes moved 
slowly, and it was possible at the close to buy here at 75e per 
dozen on the No. 3s. There is a pretty free offering of stock. 
String beans met a better local demand and some fair sized 
lots in No. 1 Refugees sold out at $1.45 to $1.50 here. Some 
No. 2s could be had at $1.35 to $1.37%. There was less eall 
for No. 3s and No. 4s. Cuts sold down to 80¢ here. Southern 
No. 10s sold in a small way at $2.50 here for green. The 
white strings are more difficult to find. All grades in pumpkin 
are slow. Stock has met one of the poorest demands at this 
season in the late history of the business. The slow sale is 
attributed to the very free arrival of fresh stocks in the green 
vegetable markets. There is a jobbing demand reported for 
okra and lima beans. Imported canned mushrooms are firmer 
on late reports from France as to the supply. Sales of 
‘‘hotel’’ grade are noted at $13 per case, delivered. Some 
extras sold up to $27 per case. The general trend in vegetables 
is steady. Hupson STREET. 





Indianapolis 











INDIANAPOLIS, IND., Oct. 24, 1910. 

Epitok CANNER: The tomato pack is all over, having fin- 
ished without a killing frost, which is a rare oceurrence. A 
few packers were receiving tomatoes during the first three 
days of last week, but the quality was such and labor so 
diffieult to get that the stock was used for pulp, which has 
been in remarkable demand this year. 

The prophecies of a short pack are fully verified by actual 
figures, which when published will amaze some of the skeptical, 
who believed that tomatoes would be packed up to November 
15 if frost held off. The few years when such deferred pack- 
ing is recorded is no criterion; in fact, the packing of tomatoes 
is Without a precedent from year to year. Conditions are 
never alike. 

We have been advised by packers in different sections that 
the yield per acre was above the average, which is surprising 
in the face of such a smail pack, but we know from personal 
knowledge of one packer getting 16,300 cases full standard 
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The market is strong at 82%4c fac- 
The figures war- 


tomatoes from 142 acres. 
tory, with a more healthy demand at hand. 
rant any buyer providing for his wants now. 

Corn is likewise in good demand at 70¢ factory, with few 
packers willing to accept the price. Quite a volume of corn 
has been shipped to Eastern buyers. A stray and occasional 
lot can be had at that price, but the principal holdings are 
marked up at 72%e factory. 

Pumpkin stock is as fully cleaned up as was corn at the 
opening of the pack, with prospects of no better than 25 per 
cent of a normal pack. Prices for No. 3 at 57%ec and No. 
10 at $1.75 are being readily accepted by buyers. 














HOOSIER. 
——_ 
Kansas City 
KANSAS City, Mo., Oct. 24, 1910. 
EpitoR CANNER: The frosty weather the past few days 


has brightened up the wholesale grocery trade materially. 
Articles that were dragging heretofore have taken on new life. 

Deliveries are being made on future tomatoes and some 
buying going on in spots. In fact, liberal conservative buying 
of peas, corn, tomatoes and canned fruits in general has been 
going on the past two weeks. The high prices existing on 
some of the commodities that the wholesale grocer handles are 
not conducive to heavy buying, and as the demand seems to be 
a little in excess of the supply there does not seem to be any 
hope of an immediate decline on any of the articles that the 
jobber feels are too high and out of reason. 

Missouri is delivering a very fine quality of tomatoes this 
fall, superior to any delivery made in recent years, but the 
pack is light, possibly averaging from 60 to 75 per cent. The 
ruling price is from 80e¢ to 85e¢ f. o. b. factory. Indiana and 
Maryland are holding firm on tomatoes, and the outlook is 
that the market will remain firm, possibly advancing for some 
time to come. 

There is a lull in the pea situation as deliveries are being 
made, consequently limited buying of spots. However, this 
market, like all other markets, is looking for cheap. peas, which 
do not seem to exist. Occasionally a stray lot will show up 
that the dealer has been holding for higher prices, but quality 
does not justify and he sells to get back his money. 

Some buying going on in corn on a basis of 72%4e to 75e 
f. o. b. faetory, and no liberal offers being made at that. 

TRELA. 





New York Dried Fruit Market 











New York, Oct. 24, 1910. 

EDITOR CANNER: Most of the interest this week centered 
in the development of opposition in the importation of Persian 
dates. Two cargoes are on the way—one to American im- 
porters, the Tabaristan, with 70,000 boxes, and the other, the 
Cheruskia, with 80,000 boxes, owned by English merchants 
up to this date. The Tabaristan is due here on Tuesday, Octo- 
ber 25, and the cargo is said to have been sold out at 54c on 
Hallowees, 5e on Khadrawees and Sairs. Prices on the com- 
peting cargo were issued to the trade on Saturday on a basis 
%ee to Me less than the basis fixed on the direct regular 
cargo. The prices are 4%4¢ on Hallowees, 45gc for Khadrawee 
and 4%4¢ on Sairs. The Cheruskia is made due here between 
October 29 and November 4. The situation is interesting 
from the fact that the opposition venture in dates is the first 
step in a movement on the part of English merchants to 
wrest the date trade from the American combination. On the 
successful sale of the Cheruskia depends the future operation 
of English houses here. At the close on Saturday the Amer- 
ican importers had not met the low prices put out by the 
‘‘independent’’ operators. The second direct regular cargo 
of dates—the Bantee—is on the way and due here on Novem- 
ber 6. Prices have not been announced. 

In other dried fruits figs have called for interest as a result 
of the sale at auction of some 70 cases on Thursday. The 
range was §8144c¢ on 14-inch layers up to 12%c¢ on 24-inch 
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| Clark Seed Co. 
Growers of Sone gg perior Seeds for Canners 
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layers. At the stores the movement was reported fair only. A 
good many ordinary grades are on the market. Sales are on 
a moderate scale. Spot seeded raisins are easier on Eastern 
stock, with 614¢ on choice and 6%ce on fancy in 1-Ib. cartons. 
These prices show a decline of 4c from last week. There is 
an easier market on loose muscatel. Wires from the Coast 
confirm the report of a lower market there, with 54%4c to 5%e 
f. o. b. Coast on fancy seeded in 1-lb. cartons. The low price 
is said to cover rain damaged goods. The trade is very dull 
for stock from the Coast. A quiet demand prevails for all 
imported raisins. There is an easier trend in values. 

Prunes are firm and moderately active, but there seems to 
be no special anxiety on the part of jobbers to take hold of 
even the small and intermediate sizes. A good many deliveries 
of new crop in all sizes are reported. Apricots are firm, but 
quiet. Peaches are easy and stock is freely offered at 6%e 
to 7e on choice in 25-lb. boxes. Some fancy sold out at 8c. 
Greek currants are steady and the movement seasonably good. 
Cables from Greece on Saturday quoted 22/ 6d per ewt. on 
fine Amalias, uncleaned, in barrels, for prompt shipment from 
the other side. 

In evaporated apples a fair to active trade is reported. The 
high prices paid for green apples seems to have helped create 
a demand for dried stock. There is no pressure to sell, and 
the little old stock on the market now is quoted in fancy grade 
at 10c up in 50-lb. boxes. <A very little choice to fancy is 
offered. Prime fruit is quoted at 8%4¢c to 8%e on best grade 
and 7%c¢ to 8e on low prime. Some common to fair has been 
moved at 7%4c. Sun dried 4° are held at 54%4c to 6%4e on 
1910 crop, as to quality. Future dried apples rule dull, owing 
to lack of offerings and small demand. A quotation of 7%e 
to 8e seems to cover the situation for November and 7c for 
December delivery, prime. Quotations, however, are regarded 
as nominal. Future chops hold strong at about 3e per pound, 
and waste could probably be secured at around 2¢ per pound. 
Some inquiry has been reported from up state dealers. On 
small fruits raspberries are held more firmly at 25c. New 
cherries offer less freely at 12%e and huckleberries are steady 
at 16¢ to 19¢ per pound. 

Trade in all dried fruits from jobber to retailer is described 
as below the volume usual at this season of the year. Brokers 
generally are complaining of slack buying by the jobbers 
locally. HELLGATE. 





Seattle 











SEATTLE, WASH., Oct. 20, 1910. 


EpitoR CANNER: During the month of November tremen- 
dous shipments of canned salmon will be made to the Atlantic 
coast, both by rail and by water. Already some large ship- 
ments have gone forward, and the fact that a greater propor- 
tion is going by rail than usual in spite of the fact that it 
costs three times as much as to ship by water, is a commentary 
upon the urgency of the orders that have come in for this 
year’s pack. Brokers say that never before were buyers so 
anxious to gain immediate possession of their stocks and that 
in the majority of cases they are willing to pay the higher 
rail shipment to secure quick delivery. All of which is taken 
as a sign that the tremendous buying, which both in volume 
and urgency has been unprecedented, has not been entirely 
for future needs, but was resultant of very low stocks and an 
immediate need to supply customers. In spite of the big rail 
shipments, however, the water shipments are large, and one 
steamship line alone already has scheduled 350,000 cases for 
shipment to the East Coast during the month of November. 

The trading in salmon from second hands still continues, 
although it is understood that jobbers who have large supplies 
are inclined to hold on to them, and what they have been 
offering for sale has been in small quantity at fancy prices. 
Several small sales of pink salmon have been made at $1, and 
it is understood that there is a demand for more at this price, 
but with no fakers. Red salmon has changed hands since 
being sold in numerous cases, prices ranging from $1.50 to 
$1.75, and it is understood that those jobbers who still have 


any to sell are holding at the later figure. While there hag 
been some speculation in these trades, it is understood that 
purchases have been pretty generally made for actual] Needs 
by buyers who did not secure full allotments or who put in 
orders that did not anticipate the actual volume of their 
business. 

Owing to the scarcity in pink salmon, the business in chums 
has been large and numerous sales have been made from 
second hands. This is offered at 90 cents, as compared with 
an opening price of 70 cents. 

The pack of fall salmon on Puget sound, the Columbia Tiver 
and the Coast /districts is reported as unusually good this 
year, but brokers say that it is all sold, no matter how large 
the increase in the size of the pack. Sockeye, 





Portland 








PORTLAND, ME., Oct. 24, 1910. 

Epiror CANNER: As the Maine corn packer is now shipping 
out his product as fast as possible, and as the remnant of 
his stock is small, little anxiety is manifest to clean up. No 
doubt before winter the end of the corn pack will be noted, 
with the certainty of better prices as the season advances, 
Quotations or naming of offerings are so uncertain that it 
hardly pays to name the facts, for the figures are as ‘‘yp. 
stable as water.’’ Suffice it to say that the buyer who has 
not covered his wants before this will have the ‘‘time of his 
life’’ in so doing. 

The apple is going into its can very slowly, but many buyers 
do not. seem to understand how searce this fruit is. While 
some can be had at $2.50, prices and sales have been higher, 
Several of the large packers have sold out. 

Sales of sardines on a basis of $3.25 to $3.35, Eastport, 
have been made, but no % mustards are offered, since that 
size of herring, and even larger, are still ‘‘at sea.’’ 

Bluebacks are in demand, and none to be had, while blue 
berries are in the same condition. 

No lobsters, few clams, no pumpkin, little squash, make up 
the eanned goods situation today. The harvest moon has 
changed to the hunter’s, and mighty little game can be found 
by sportsmen or buyers. INDEX. 
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New ORLEANS, Oct. 24, 1910. 

Epitor CANNER: Business for the past ten days has not 
been as good as it should be, owing to a spell of warm weather. 
However, things are in a very healthy condition, and with a 
little lower temperature we will see a revival that will be 
gladly weleomed by our trade. 

Tomatoes—Very few sales have been made by packers or 
brokers lately, as our jobbers took hold in a very liberal way 
before the advance, and contracted for good quantities, and 
they feel that they will have enough to run them; but with 
present Jemand from the retail trade it is safe to say that 
a good many of the jobbers will run short and have to hustle 
around to get more goods to run them until next season’s 
pack. Present prices are unquestionably justified, as all re- 
ports point to a short pack and qualities not always up to 
the requirements. There have been some few complaints as to 
quality delivered, but we find that all old reliable packers 
have come across with bangup goods, regardless of the advance. 

Corn—The market continues very firm, but our trade 
have not contracted for enough to meet their requirements. 
Stocks are low and some buyers are getting a little uneasy 
about contract purchases, fearing that they will not get what 
they have contracted for, but as most contracts have been 
placed with reliable packers, it looks like their fear is 
ungrounded. 

Peas—Peas are in good demand, and deliveries so far have 
been all right. Quality has been good, and the trade is satis- 
fied. This market is very particular as to quality, running 
almost exclusively on petit pois. 

Canned Fruits—California canned fruits have been com- 
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SIBLEY WAREHOUSE & STORAGE CO. 


Telephone, Central 790 and 791 


We solicit your STORAGE. Our Warehouses are in the center of the Jobbing District. Rail and Water connections, no switch- 
ing charges. Rate of insurance, 55 cents, Our Warehouse Receipts are Accepted by All Bankers. 


12 North Clark Street, 
CHICAGO, ILL. 
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» satisfactorily, and the quality has been very 

dso far. The buyers are not placing any orders at present, 
gs they are busy arranging their stocks and shipping out goods 
1d to arrive. We think they will not have enough, and will 
te ie the market soon. Some grades, such as pears, cherries, 
are scarce and high prices prevail. There will not be 
enough of these grades to go around, but as peaches are used 
very liberally in this section and as the jobbers have bought 
this grade very liberally, they can take care of present de- 
mand; but with the fair prices on peaches now in effect, they 
ought to take hold of some more to keep them in shape to meet 
the demand that will come after the holidays. Peaches have 
peen delivered in very excellent quality, and we look for an 
snereased demand on _this grade. The trade on California 
eanned fruits is growing rapidly in this section. 

Dried Fruit—This market has shown an unusually large 
demand for raisins this season; especially on the seedless 
grades jobbers have all run out and have had a hard time 
getting goods to meet requirements. They have all contracted 
for large quantities, but, owing to the bad weather in Cali- 
fornia and slow deliveries, our jobbers have had to pick up 
at advanced prices from those having stock of last season on 
hand. A good many orders have been placed during the past 
thirty days in New York. Prunes at the prevailing high prices 
have lost favor with the trade, and demand is very limited, 
as retailers are not willing to pay the high prices. Consumers 
seem disposed to let them alone at the present prices and are 
using seasonable fresh fruits in their place. 

Shrimp—The Mississippi coast packers have been packing 
to their utmost capacity to keep up with the demand, which 
has been unusually large this season. We strongly advise 
jobbers to place orders before it is too late, as the orders first 
received will be the first filled. The market is very strong 
at $1 for No. 1 and $1.90 for No. 1%. These prices will 
look like a pick-up before long. 

Oysters—Diemand is not very heavy, but prices prevailing 
are steady, owing to the fact that Southern packers are de- 
voting all their time to shrimp, with few exceptions. Prices 
now in effect are: Light weight, 3744c per doz.; full weight, 
$-0z., 60e; 4-0z., 65¢e; 5-oz., 70e; 6-oz., $1.10; 8-oz., $1.25; 
10-0z., $1.35 f. 0. b. New Orleans or factory. 

Orders should not be neglected, as now is the time to get 
prepared for the coming season, when packing will be over. 

Conditions generally throughout the South are the best in 
years. Farmers are in good shape, as they have learned that 
they can plant other things than cotton, and do not depend 
on this staple for their whole income. Corn has become a big 
factor in Louisiana and Mississippi, and the quality is 
excellent. THE TATMAN THOMPSON Co. 


a Baltimore 


BALTIMORE, Oct. 24, 1910. 


EpitoR CANNER: We have entered the last week in October 
and still tomatoes are being packed in Baltimore and I believe 
that some will be packed in November if this weather keeps 
on. There is, however, an entire misconception abroad, outside 
of Baltimore, as to the quantity that is being packed here 
this month. It is safe to say that last week the total quantity 
of tomatoes that came into the packers’ market did not exceed 
2,500 bushels per day and during the week previous not over 
3,500 bushels per day, so that at the outside there can only 
have been about 36,000 bushels packed during the last two 
weeks and, counting the extreme yield of 15 cans of No. 3s 
to the bushel, that would figure up to 540,000 cans, or 22,500 
cases. So you ean see how little the total pack will be affected 
by the late packing in Baltimore. This late packing here, 
however, is affecting the spot market. A decidedly easier feel- 
mg was apparent last week. Many buyers believe the late 
pack is fully making up for the early shortage and are indif- 
ferent except for absolutely immediate needs. On the other 
hand, a good many country packers are determined to turn 
their little surplus stock into cash now and if they cannot find 
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a buyer quickly at 75c they tell their broker to let the goods 
go at 72%4c. These tactics last week resulted in several lots 
of goods changing ownership at 72144c. It is true the lots 
were not large, there being only one or two carloads obtain- 
able in a block, but the 7214c figure was reached and it would 
not surprise me to see more dealing done this week at the 
same price, and possibly even as low as 70c, for there are 
some country packers, apparently, so determined not to winter 
the goods that I believe they will accept 70c if they cannot 
do any better. In my letter of October 10 I said that the 
market would either go up or down, as it could not remain 
stationary. Statistically, it ought to go up, but the jobbers’ 
manner of buying in only hand to mouth quantities, coupled 
with the desire of some packers to sell out, has had the effect 
of weakening price in spite of the short pack. If buyers 
continue to play their hand in the same manner for the next 
month or two as they have during the past three or four 
weeks, there will be no advance until after January 1. Still 
I believe it would be impossible to buy a block of 25,000 
eases in this market now at 72%c or 50,000 at 75c, and yet 
if the buying end refuses to stock up and simply continues to 
buy for immediate needs, just as they want the goods, more 
than 50,000 cases will be dribbled out at 75¢ or less. The 
weakness is only apparent amongst the country packers. There 
is no weakness at all displayed by Baltimore holders, in fact, 
some of them are picking up quite a few of the snaps offered 
in unlabeled goods, believing it to be only a question of time 
when the market will recover. Most of the Baltimore men 
are asking 60¢ and 80c and will not sell for less. 

The season for oysters is now on and Baltimore oyster 
packers are getting busy. The price of raw for canning pur- 
poses ranges from 30¢ to 45¢ per bushel, according to quality. 
The yield in ounces per bushel is light and very disappointing 
to packers. New packed goods are selling on the basis of 
70e for No. 1s, full weight, 5-oz., but there is nothing in it 
for packers at that price on the present market for raw and 
at present yield. It is hoped and expected, however, that the 
yield will improve as the season progresses. 

The peach market maintains its firm position. It is hardly 
likely that seconds will advance any more, but there is room 
for a considerable advance in No. 3 pies. The market is now 
75e and as this line sold at 85e¢ last spring there is every 
reason to believe there will be an 85¢ market again during the 
winter. Stocks of all peaches are very light. 

Apples are in great demand at 70¢ to 75¢e for No. 3 and 
$2.15 to $2.25 for No. 10, and the tendency is for further 
advances on account of the higher cost of raw fruit. The 
big demand for apples here this season has been somewhat of 
a surprise. Indications point to a continuance and an 80c 
market for No. 3 and $2.50 for No. 10 is not outside the 
bounds of probabilities. 

Pears are also being eagerly sought after by buyers, espe- 
cially from the Northwest and middle West. The failure in 
the western fruit crop is undoubtedly the cause for the active 
demand here. All grades are being bought, from seconds at 
65¢e to extras at $1.10 to $1.20. The season is drawing to a 
close and very few packers have any decent quantity unsold. 

One line that has been very much neglected in Baltimore 
for several months seems now to be ‘‘coming back.’’ It is 
pineapple. The scarcity of Hawaiian stock and the advance 
in price on same is diverting the demands here and consid- 
erable pineapple has gone out of this market during the past 
few weeks at better prices than holders expected to get two 
or three months ago. I look for an increasing inquiry for 
this line during the winter months. 

Spinach packing is going on in a very small way. The 
crop is certainly short. No. 3 is now selling at $1 and 
indications point to $1.10 in the near future. TARTAR. 


Want a big superintendent job with a big canning 
factory? Put a Want Ad in THe CANNER and you'll 
get it quick. 

















< 





Used and approved by many of the largest canners in America. 


ea Non-Acid Soldering Flux 


Get your order in now and avoid delay. 


GARDEN CITY LABORATORY, 4134 S. Halsted St., CHICAGO, ILL. 
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News of the Canners’ Associations _ 
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Schedule of Canners’ Association Meetings. 


National Canners’ Association, at Milwaukee, Feb. 
6 to 10, 1911. 

National Canned Goods & Dried Fruit Brokers’ Asso- 
ciation, at Milwaukee, Feb. 6 to 10, 1911. 

Canning Machinery & Supplies Association, Milwau- 
kee, Feb. 6 to 10, 1911. 

Iowa Canners’ Association, Cedar Rapids, Nov. 9 and 
10, 1910. 

Western Canners’ Association, Chicago, Thursday, 
Nov. 17, 1910. 





































Canning Machinery Show Plans—Space to Be Allotted 
Later—Another Meeting December 20th. 

A well attended meeting of the directors of the 
Canning Machinery and Supplies Association was 
held at the Republican House, Milwaukee, on Fri- 
day last, October 21, the following being present: 

George W. Cobb, president. 


T. A. Scott, treasurer. 

J. A. Hanna, secretary. 

E. M. Lang, Jr., Portland, Me. 
H. A. Dickie, Cincinnati, O. 
C. A. Suydam, Chicago, III. 


Thomas E. Lester, U. S. Printing Company, Chi- 
cago. 

James M. Hobbs, secretary National Canned 
Goods & Dried Fruit Brokers’ Association. 

Frank E. Gorrell, secretary National Canners’ As- 
sociation. 

The object of the meeting was to formulate plans 
for the handling of the machinery exhibit, etc., at 
the National convention to be held next February 
at the Milwaukee Auditorium. 

Below is given a list of the principal points 
brought up and the action taken thereon. 

BADGES. 

The handling of badges is to be left entirely to 
the National Canners’ Association, subject to the 
following stipulations: 

No badge fee is to be charged any individual 
member of the Machinery Association or his em- 
ployees, the association agreeing in lieu of same 
to subscribe to the Canners’ Association treasury a 
specific sum of money, to be arrived at in a manner 
mutually agreed upon. 


Machinery Association badges to be made up in 


such a manner as to be clearly distinguishable from 
other badges which may be used. 

The secretary of the Machinery Association to ob. 
tain the names of all exhibiting members and jj 
employees who will attend in their behalf, and fyp. 
nish same officially to the secretary of the Nationaj 
Canners’ Association, for his use in distributing the 
official badge of the Machinery Association, 

To as far as possible prevent the use of the badge 
by persons not legitimately entitled to it, a recom. 
mendation was submitted to the National Canners’ 
Association, through its secretary, that the badge 
be refused to any machinery or supply man other 
than a member of the Machinery Association, or q 
canner. 

ALLOTMENT OF EXHIBIT SPACE. 

The unit of space, upon which all allotments wil! 
be based, is 100 square feet. 

Members of the National Brokers’ Association to 
be invited to take space in the boxes surrounding 
the exhibit floor, at a rate of $10 per small box. 

Names of brokers desiring such space to be fur- 
nished by the secretary of the Brokers’ Association, 

It being impracticable to make any actual allot- 
ments at this time, it was decided to hold another 
meeting in Milwaukee on December 20; the secre- 
tary in the meantime to call upon all members desir- 
ing space to make applications prior to that date, 
and advise them that space will be handled on the 
basis of applications in hand at that time. Those 
coming later will, of course, have to accept the best 
arrangement it may be possible to make without 
disturbing allotments previously made. 

MANAGER OF EXHIBITS. 


This position was given to J. A. Hanna, secretary 
of the association, vice John T. Staff, resigned. 

Mr. Hanna will act under the advice and direction 
of the board, to be given at the December meet- 
ing. 

GENERAL MATTERS. 

The matter of shutting down machinery exhibit 
during the time meetings are in session was left to 
the discretion of President Cobb. 

It was decided that the president consult with the 
president of the National Canners’ Association as to 




























Michigan Beans for Canners 


Choice hand-picked Navy or second grades. 
Hand-picked Red Kidney. 


WE HANDLE THE OUTPUT OF OVER A 
HUNDRED MODERN BEAN ELEVATORS 


THE ISBELL BEAN COMPANY, Detroit, Mich. 
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he admission of the general public to the machinery 
exhibition on one night of the week. 

A recommendation was submitted to the National 
Canners’ Association that a caterer be secured to 
jyrnish refreshments in the Auditorium cafe during 


the convention. 


At the close of the meeting President Cobb ex- 
tended an invitation to the entire company to din- 
ner, which was elegantly served at the Gargoyle 
safe and presided over by President Cobb in his own 
bs ~ 
inimitable manner. 


Kraut Association Meets. 

The National Kraut Packers’ Association con- 
yened at Toledo, Ohio, Tuesday, October 18, the 
principal members of the association attending. 

After More Favorable Express Rates on Canned Goods 

Samples. 

In an endeavor to obtain from the express com- 
panies lower rates of transportation on canned 
soods samples, the secretary of the National Can- 
ners’ Association has addressed the following letter 
to the managers of the Wells-Fargo, Adams, and 
United States Express companies: ' . 

Will you kindly let us know your instructions to agents 
regarding the classification of canned goods samples, which 
include all kinds of canned products in tin? 

We learn that in some localities they go under the same 
head as printed matter, while in others they are classified 
as merchandise and rated accordingly. 

We think that if they were uniformly included under the 
head of printed matter such action might in a large meas- 
ure go towards decreasing the activity of the present cam- 
paign against existing express rates or the movement looking 
to the establishment of a parcels post by the government. 





Regarding the foregoing, Frank E. Gorrell, Na- 
tional secretary, says in a letter to THE CANNER: 

We learn in answer to our recent inquiry on express rates 
that there seems to be a lack of uniformity in different 
localities in classifying canned goods. In one section of the 
country we find them classified as merchandise and in others 
they are sent at the same rate as printed matter. I beg to 
quote from a letter of Mr. E. W. Branch, Marengo, Ta.: 

‘Regarding circular of the 8th inst., agitating reduction 
of express rates on samples, be advised that if all packers 
were instructed to send samples under class ‘D,’ or as 
advertising matter, under which class I have always found 
the United States Express Company willing to accept sam- 
ples, they would save considerable money—enough in fact 
to make a substantial annual contribution to the publicity 
fund. As a packer and a broker, I respectfully request 
attention of proper department to above suggestion.’’ 

We also have a letter from the Franco-American Food 
Co., New Jersey, saying that they pay the same express rate 
on their samples as would be charged at the postoffice. 

In view of the fact that there seems to be a lack of uni- 
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form practice on the part of the railroad companies in elassi- 
fying these samples, we ask that the above information be 
given the widest publicity. Yours very truly, 
FRANK E. GORRELL, 
Secretary. 


PENDING APPLICATIONS FOR CANNED GOODS 
TRADE-MARKS. 

The following trade-marks have been favorably 
acted upon by the Patent Office at Washington, D. C. 
Any person who believes he would be damaged by 
the registration of a mark may oppose it. All in- 
quiries should be address to the Trade-Mark Title 
Company, Fort Wayne, Ind. 

Serial No. 49007. Word “Nero.” Owner, John 
Henry Smith, Detroit, Mich. Used on canned fish, 
canned vegetables, canned fruits, canned baked beans, 
and blended roasted coffee. 

Serial No. 51090. Words “Turtle Dove” and figure 
of same. Owner, Miller Bros. & Co., Baltimore, Md. 
Used on canned peaches. 

Serial No. 51114. Consists of a Spanish cart and 
horse and people. Owner, A. Cusimano & Co., New 
Orleans, La. Used on Ragout of Egg-Plant. 


CANNERS’ ASSOCIATION IS SUED FOR $20,000. 

The California Fruit Canners’ Association has had 
suit filed against it for $20,000 damages by M. J. 
Ellis, who accuses the corporation of breach of con- 
tract. The complaint sets forth that in October, 1908, 
an agreement was entered into between the association 
and the co-partnership of Ellis Bros., carrying on a 
raisin stemming and packing business in Fresno, under 
which a special joint account was established. 

Ellis Bros. agreed to purchase raisins and other 
fruit under the direction of the association and pack 
the fruit under its supervision. The association under- 
took to finance the business and the profits were to be 
equally divided. 

It is charged that the association has failed to ad- 
vance money to the partnership, has sold raisins from 
Ellis Bros.’ packing house without the consent of the 
partnership and has refused to account for the money 
coming into its possession. The plaintiff asks for an 
accounting besides suing for damages.—California 
Fruit Grower. 

CALIFORNIA TOMATOES FIRM. 

A report from San Francisco describes the Cali- 
fornia tomato situation as firm, with practically no 
offerings being made by packers. Recent rains in 
California have put back the packing somewhat and 
done some damage to the crop. 




















Fruit, Vegetable & Ketchup 
Processor Wanted 


We desire to engage a young or middle aged man, expe- 
rienced in the packing of fruits and vegetables, also ketchup. 
Past record must be such as to bear the most rigid investigation. 
For the services of a man of this kind, we offer a desirable 
position. State with whom employed previously ,age, whether 
single or married, salary expected, with full particulars. 


THE BURT OLNEY CANNING CO. 


Oneida, N. Y. 














E. L. STANTON & COMPANY 


Merchandise Brokers and Manufacturers’ Agents 
Canned Geods, Dried Fruits and Speeialties 
310-311 Granite Bidg., ST. LOUIS, MISSOURI 


























What De I Know About Capping 


is a booklet that will interest the man that has 
big mouth and sample to No. 10 cans to cap. 
Yours for a 2 cent postage stamp 


M. E. Howard, 3445S. Senate Ave., Indianapolis, Ind. 
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Views of ‘‘Canner” Readers on Various Matters of Trade Interest. You are Invited to Send Us Your Ideas 
for Publication in this Department 
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Cause of Apparent Apathy Among Eastern Tomato Holders— 
Large Packers Satisfied to Await Elimination of 

the Weaker Ones. 


——, Md., Oct. I9, IgI0. 

Epiror CANNER: It may seem that there is being 
no especial interest manifested in advancing the price 
on canned tomatoes, and that packers in the Tri-States 
do not have the courage of their convictions, or all 
offers would be promptly withdrawn. In fact, very 
little is being said by holders, considering the extremely 
strong statistical position of these goods, but there 
seems to be a general tendency to let the market take 
its course. 

There can be little doubt but that this apparent 
apathy is caused by a general feeling among the larger 
holders that the more goods that are placed on the 
market at present prices, the longer the price remains 
where it is, the more goods that go out to the trade at 
present prices, and the smaller compass goods arrive 
at in first hands, and the more the goods on the market 
come into the hands of strong holders, the greater the 
advance will be when it comes. Yours truly, 
PENINSULA. 





Ohio Packer Asks Reason for Importing Cauliflower Into 
This Country—Thinks Domestic Market Should Be 
Supplied With Home-Grown Product. 

—_—_—_—_——, Ohio, Oct. 19, 1910. 

Epiror CANNER: Upon looking over the different price 
quotations in your October 6th issue, we notice that there 
is no domestic cauliflower being offered, and further on it 
seems that cauliflower is being imported. 

Can you give us the reason for importing this article? Can 
it not be grown successfully in the States, or can it be im- 
ported cheaper than it can be raised and packed in this 
country? 

It does seem that this product should be grown in large 
enough quantities to supply our markets without allowing 
foreign packers to get a hold on it. There are, no doubt, 
very good reasons for importing it, but, if possible for you 
to tell us, we would like to know why. 

Also could you say how it is put up—that is, is it pickled, 
spiced, or just how is it prepared? 

We do not know just what process it has to go through 
before being ready for the market, but it does seem that 
we could raise and pack it for $11 per barrel, Chicago, at 
a profit. 

Thanking you in advance for a reply to the above, we 
beg to remain, Very truly yours, 





[Editor’s Note.—Cauliflower has been scarce and 





high for the past year; consequently imported goods 
have come into the market. Some manufacturers pre- 
fer imported cauliflower, because it is closer in textyre 
and has less stalk. There is also less waste. Last 
year 60-gallon casks of imported cauliflower were solq 
at $9 f. o. b. seaboard ; this year the price is $9.85, Do- 
mestic today in 45-gallon casks, spot goods, new crop 
is $9. Three years ago a good grade of domestic was 
sold in 45-gallon casks at $6; No. 2 at $5 f.0.b. fac. 
tory. When the domestic is plentiful it practically 
controls the market. The demand for the green vege- 
table the last few years has been very strong. In the 
principal cauliflower-growing sections buyers haye 
taken all the green stock, No. 1 grade, and shipped 
same to the principal markets, which are Boston, New 
York and Philadelphia. The Chicago market depends 
on the Wisconsin stock in the fall, and at other sea- 
sons it depends on California cauliflower, which is 
shipped here in boxes. 

In processing cauliflower, it is put down in 4o per 
cent brine, which is raised to 60 per cent. If barrels 
or hogsheads are used, the cauliflower should be well 
weighted down. 

For the best results with cauliflower, cool nights are 
required. The best quality produced in the United 
States is grown on the eastern end of Long Island and 
in northern Wisconsin, where soil and climatic condi-, 
tions are ideal for the growth of a fine, firm, closely 
knitted vegetable. Cauliflower was introduced into 
this country from Holland, and many people still con- 
sider that Holland produces the finest quality grown 
anywhere in the world. |] 


‘‘Extra Standard’’ Touches up ‘‘Ordinary Standard’’ in 
Regard to Packers Putting Up Better Quality 
Canned Goods. 


, Mich., Oct. 22, 1910. 

Epitor CANNER: My unknown friend “Ordinary 
Standard” was off his trolley, or else deliberately fak- 
ing, when he said in the last issue of THE CANNER that 
“Most of the canners are already packing the best 
quality they know how.” 

A lot of ’em are, but another big lot of ‘em are not, 
and I fancy that dear old “Ordinary Standard’— 
which to my mind shows exceedingly bad taste as a 























JUST ONE BEST 


That’s 


LEONARD’S QUALITY SEED 
FOR CANNERS 


Care and Skill make our goods UNSURPASSABLE 


Call, or send! us a list of your requirements. 





We will please you 


CHICAGO 








| LEONARD SEED CO. 

















selection for a pen name—knows it about as well as 
the next fellow. There’s a bunch of canners who 
" know how to pack a blamed sight better tomatoes and 
other goods than they ever do pack. They know what 
ood goods are and they know how to pack them. 


H 





Perhaps they would do so if they received more en- 
couragement from the canned goods buyers, who right 
= now are concertedly laying back, trying to make the 
ods packers cut prices. Respectfully yours, 
pre- Extra STANDARD. 
‘ure sles 
* gays Future Pea Prices Undoubtedly Will Range Higher Than 
old Last Year, Though Packers With Established Trade 
Do- Aren’t Likely to Raise Them—Lesson for 
op Packers to Learn. 
vis —_—_——,, Oct. 22, 1910. 
= Eprtor CANNER: Prices on future peas for the season of 
= 1911 will undoubtedly range higher than for the past two 
illy years. The shortage of over one million cases in the pack 
pe- of 1910 will result in a close clean-up of jobbers’ and 
the retailers’ stocks, and small buyers as well as large will be 
. in the market early to cover their needs. Those packers 
- who have established trade and who have been getting good 
ed prices are not likely to raise them. There will be little 
ew tendency, however, on the part of the packers to accept 
ids puyers’ bids at anything under opening prices, as the 
29 searcity and high cost of seed will make the packing of 
“. peas unprofitable at anything less than the prices of two 
” years ago. For instance, I look to see the prices of fancy 
Wisconsin peas about as follows: : 
er 
als Petit Pois, $1.50. 
Extra Sifted Early June, $1.40. 
ll Sifted Early June, $1.10. 
Fancy Early June, 90c. 
re Standard Early June, 80c. 
d These prices will yield good profits to the jobber and 
id retailer as 10, 1214, 15 and 20-cent sellers, and will show a 
I, satisfactory manufacturing profit to the packer. 
ly If the packer will learn the lesson of the past two years 
0 and refrain, in so far as possible, from packing a lot of 
| junk, there will be no surplus of peas to break down profit- 
, able prices for at least two years to come. 
n Yours very truly, 
NORTHERN WISCONSIN. 
A Suggestion for the National Canners’ Association—How 
) to Advertise Canned Goods at the Milwaukee Meeting— 
Idea Has Merit—Would Grip Housewife’s 
Attention. 


Milwaukee, Wis., Oct. 22, IgI0. 

Epitor CANNER: There have been several calls of 
late through the columns of THE CANNER for sugges- 
tions along the line of “how to keep” a canning fac- 
tory running all the year round, also as to the “best 
methods of advertising” canned goods. While the 
writer is not a packer of canned goods, yet he might 
be considered closely affiliated with the industry in an 
indirect way, and as we are nearing the time of the 
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National Canners’ convention, and the fact that Mil- 
waukee has been selected for the next meeting of the 
national canners, and with an auditorium second to 
none in the United States, with a promenade hall 
circling the main floor with a frontage suitable for small 
exhibits and approximately 500 feet, would it be in 
order to suggest that the National Canners’ Associa- 
tion be tendered this space for the purpose of advertis- 
ing canned goods—for instance, they to erect booths 
suitable for the display of their product? This ar- 
rangement would not in any way interfere with the 
general exhibit or take any room that would be neces- 
sary for the so-called promenade hall. 

My suggestion is this: Give each packer of canned 
goods wishing to advertise his product a space, let him 
put up a display of the different articles packed by 
him. Of course, there would necessarily be some ex- 
pense in connection with this display, but this can be 
borne by the following arrangements : 

Keep the convention hall open at night from 7 
until 10:30 o’clock for the visiting public. Charge 25 
cents admission, each admission ticket bearing a cou- 
pon which would entitle the holder to one can of any 
of the products thus exhibited, to be distributed to 
the holders of coupons at the close of this convention, 
say, Friday night. This would not disturb the general 
display, as it would be outside the circle of machinery. 

Then let each packer holding these coupons draw on 
the gate receipts for the actual cost of the goods given 
away—possibly one-third of the amount. The other 
two-thirds to apply on the furnishing of a band of 
music and such other entertainment as might be at- 
tractive. Thus the canner can advertise at little ex- 
pense, and by so doing broaden the consumption, and 
thereby keep his factory running much longer each 
year and not overproduce. It is an old saying that “a 
prophet has no honor in his own country,” but the 
writer believes that the best results can be obtained 
by increasing home consumption. 

First, the best advertising medium in the world is 
the housewife. She will undoubtedly have her friends 
sample the goods received and inquiry from them will 
follow, for it goes without saying that none but the 
best goods will find their way to the convention. This 
method could be carried out at each annual conven- 
tion, and by it the canned goods packer would reach 
thousands of people that do not read the various jour- 
nals that such advertising may be done in. 

It is a well-known fact that the American people 
will go to a show if they think that they are going to 
get something for nothing. As a matter of fact, the 
coupon tickets will only be sold for the evening enter- 
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tainment, as a large crowd might retract from the dis- 
play and destroy the purpose for which it was first 
intended by being open to the public during business 
hours of the day. Yours truly, 

G. G. GLAass. 


Good Quality of Product and Good Judgment in Selling It 
Would Safeguard Corn Canning Industry—Discussion 
Relative to Futures—Opening Prices Should Not 
Be Too High. 


——_—————, Iowa, Oct. 21, I9I0. 

EpiroR CANNER: Our estimate of the Iowa corn 
pack this year is not Over 1,100,000 cases, and we be- 
lieve the future business booked by Iowa packers dur- 
ing the past season would aggregate more than 1,200,- 
000 cases, which would uphold the statement that the 
Ig910 pack would prove only a scant go per cent of 
the future business booked. 

Iowa in 1905 packed over 2,000,000 cases, but I do 
not think the average pack in five years would be 
much over 1,400,000 cases, unless a number of new 
factories should start up. 

In this connection it is our opinion that the great- 
est safety to the corn packing industry would be se- 
cured by experienced packers gaining control of what- 
ever new factories are erected, control of both produc- 
tion and marketing. 

This plan would secure good quality for the con- 
sumer, a steady market for the distributor and a fair 
profit for the producer, all of which could not be as- 
sured in case of a new cannery, without experienced 
management in the operation of the factory and mar- 
keting of the product. 

We have in Iowa this year an example of a new 
factory which proves the success attained by experi- 
enced management suggested above. 

With systematic advertising started and 
packer realizing his only salvation is in the motto, 
“Quality first,” we need none of us fear a glut in the 
market, either from an excess of crops or an excess of 
factories, so long as good quality is produced and good 
judgment is used in marketing. 

Future Corn—Under present conditions of the mar- 
ket we believe packers should protect established trade, 
but only where their own factory label has been used 
and at a price about the same as last year’s opening 
price. 

It is much better for all parties concerned to have 
the price gradually advanced and the market well 
cleaned up at this time of year than to have a heavy 
surplus and a decline in the market. 

These advantageous conditions will not be brought 


every corn 


about by packers starting in with their opening Price 
too high. 

Packers can now control the market if they will re. 
member to sell on a fair margin of profit, pack good 
quality and let someone else other than themselyes 
speculate upon their product. 

This is a year when a uniform “pro rata” contract 
can be established and a uniform wording in contract 
maintained which will be a great blessing to producer 
and distributor alike. 

Remember, Opening prices should be the lowest of 
the season and should be used only to protect. those 
jobbers on favorable territory who have heretofore 
used factory labels, the packers asking, and getting, a 
substantial premium over opening prices for goods 
under jobber’s labels. 

In other words, make a cash incentive for jobbers 
to use factory label and packers of good quality corn 
will find this the cheapest and best advertising cam- 
paign. 

One more thing that should be considered in making 
opening future price is not to be too—shall we say it— 
greedy when we have a chance. Every two and one- 
half-cent rise over last year’s opening prices—that is, 
if it is not fully warranted by an advance in the cost of 
production, such as the price of can, box lumber or 
corn—will put a damper upon the enthusiasm of the 
distributor, have its effect upon consumptive demand 
and ultimately bring a glut in the market such as we 
experienced in 1904, 1905 and 1906. 

I do not see how the market conditions since open- 
ing prices were made on 1910 corn could be improved 
upon, and if we all remember that “in unity there is 
strength” we cannot only duplicate favorable market 
conditions of the past season of I911, but we can 
firmly establish a uniform pro rata contract which, 
when once firmly established and adhered to strictly, 
will be one of the greatest blessings to all interested 
in our industry. Yours sincerely, HAWKEYE., 

AMERICAN CAVIAR. 

In a discussion on caviar, at the recent meeting of 
the American Fisheries Society in New York City, Dr. 
Louis Hussakoff, of the American Museum of Natural 
History, said that most of the caviar sold in this 
country is made from the roe of the Mississippi spoon- 
bill and not from the sturgeon. In an article on 
caviar, published in the Trade Register February 12 
the different fish from which caviar is made were 
mentioned. ‘The American-made caviar is as good as, 
and possible better than, some of the imported caviar. 
—Scattle Trade Register. 

















LATEST IMPROVED 


KRAUT CUTTERS 


Produce that long, 
fine cut kraut! 








Also manufacture 

Core Cutters 

Vegetable and 
Mince Meat Cutters 


WORLD'S cae ies CUTTER JOHN E. SMITH'S SONS CO. 
German Pattern—Improved BUFFALO, N. Y. 

















Would You Dress a Pig in Silk? 


No? Why then do you put an expensive label on a can 
that will soon become spotted, rusty and unsightly. Why 
not lacquer the can and keep it in harmony with the label ? 
The increased sales will more than pay for the lacquering. 


’ 
BARRETT 5 Improve the Appearance 


LACQUERS Increase the Selling Qualities 


BARRETT?’S Lacquers come in attractive colors and 
can be applied with machine or brush. SAMPLES 
and QUOTATIONS on request. 


M.L. BARRETT & CO., 219 Lake St., Chicago, Ill. 


Prevent and Cover Up Rust 
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CLIMAX FIRE POT 


For Heating Capping Steels and Soldering Irons 





Greatest efficiency. Least consumption 
of gas. Heat is retained by thick fire clay 
and very small flame keeps pot hot. Burns 
manufactured, natural or gasoline gas. Fur- 
nished with burner entering at top, side or 


bottom. 
In ordering state size of irons to be used. 


The C. M. Kemp Mfg. Co. 


Baltimore, Md. 


Manufacturers of the celebrated 20th Century Gas Machine. 





If you will use the Blakeslee 
Simplicity Can Righting Machine 


it will be impossible 
for a can to enter 
your filler bottom 
end up. 

The Cans will 
roll by gravity and 
thus do away with 
all expense of truck- 
ing. 

The machine is 
adjustable for No.2, 
No. 2% and No. 3 
cans. 

All parts of the 
machine are pinned, 
therefore there is no chance for it to get out of 
adjustment. The users say it will save its cost the 
first season. Can you ask for a better endorsement 
than this? 

Ask more about the machine. Address 


The Huntley Mig. Co. 
Silver Creek, N. Y. 


Or the manufacturers 


Burden & Blakeslee, Cazenovia, N.Y. 





Morral Bros. 
Morral, O. 

















THE UTILIZATION OF 
WOOD WASTE BY DISTILLATION 


A general consideration of THE NEW INDUSTRY, 
including a full description of the distilling apparatus used, 
and the principle involved, also methods of chemical con- 
trol, and disposal of the products. 


FIRST EDITION 


Illustrated by seventy-four engravings. One hundred and 
fifty-six pages. Bound in cloth. Sent to any address, post 
paid, on receipt of $3.20 


The Wood Waste Distilleries Company, Inc., 
Wheeling, W. Va., U. S.A. 














INDUSTRIAL ALCOHOL STILLS 


5 Gallon, Tax Free, $135.00 
Pays for itself every month. 


(75 to 500 Gallon Stills. 
Installed under guarantee. 


Alcohol Solidified 


Thirty-three samples, solid 
alkaloid cubes, 194 proof, 
postpaid for $1.00. 


The Wood Waste Distilleries Company, Inc., 
Wheeling, W. Va., U.S. A. 





Try a Car of Our 


Made-Up Boxes 








You'll get a good case at the right 
price, and promptly 


All kinds— 
1 lb., 2 Ib. 2:lb., 3 Ib., 10 Ib. 


Bell-Coggeshall Box Co. 


Incorporated 


Louisville, - 


Kentucky 
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E. B. Hart’s canning factory at Cushing, Me., is re- 
ported making a run on squash. 

The canning factory at Weldon, IIl., is reported to 
have had a fair output of tomatoes this season. 

Kissimmee, Fla., wants a canning factory. The 
town is in the center of the fruit and vegetable belt of 
that state. 

A report from Baton Rouge, La., says that a plan 
for operating the canning factory this winter is under 
consideration. 

W. P. Patten, of Seattle, Wash., has commenced the 
erection of a new salmon cannery at Hawk Inlet, south 
of Juleau, Alaska. 

A large retort at the Keene Canning Company’s 
factory at Freeport, IIl., exploded recently, jarring the 
neighborhood and damaging some machinery. 

The Hohenadel-Stocking Canning Company’s plant 
at Rochelle, Ill., is putting up kraut, though the cab- 
bage crop is reported very short in that locality this 
year. 

The Pueblo, Colo., Canning Company recently made 
a single shipment of twelve carloads of cucumbers, the 
largest shipment of cucumbers on record for that part 
of the country. 

The Charleston, S. C., canning factory has resumed 
operations after having been thoroughly overhauled 
and the machinery put in perfect running order. The 
factory is handling cove oysters. 

Efforts are being made to establish a canning factory 
and fruit drying plant at Clifton, Fla., by the Chamber 
of Commerce of that place. A. L. Jaquith is one of 
the local men interested in the proposed enterprise. 

T. J. Gorman announces that the salmon cannery at 
Shakan, Alaska, which was burned down about two 
months ago, will be replaced by a larger plant, one of 
increased capacity and up to date in every particular. 

A report from Lyle, Ia., regarding the season’s work 
at the local canning factory says: “The Lyle canning 
factory closed its this year’s run with an output of 
700,000 cans of corn, an average of 24,750 cans a day.” 

It is reported from Goliad, Tex., that a number of 
important business men of that place are soliciting sub- 
scriptions for a stock company to build a cannery. It 
is proposed to capitalize the company at $10,000, shares 
to be $100 each, with a limit of ten shares to one man. 

The packing of beans was completed a short time 
ago at the plant of the Wisconsin Pea Canners Com- 
pany at Two Rivers. It is stated that the crop of 
beans in that vicinity was of a better quality this year 
and the year more satisfactory than ever raised in ‘that 
locality. 

A canning plant for packing chile con carne and 
tamales, it is understood, will be built at San Antonio, 
Tex. The plant is to have a capacity of 30,000 cans 
daily, and is to be conducted by J. P. Ward and Wil- 
liam Gebhardt, president and vice president, respec- 
tively, of the Gebhardt Chile Powder Company. 

The Marshalltown (Ia.) “Times-Republican,” pub- 
lished under recent date a report from Waverly, Ia., 
which said: “Every can of corn packed by the Kelley 
Canning Company this year has been sold, and so far 
ten cars have been shipped out. The output was 
2,600,000 cans, and this is about half a million cans 
short of the orders received.” 





A report from Puyallup, Wash., under late date 
says: “So great is the supply of fruit on hand at the 
association cannery that the present crew will continye 
at work until nearly Christmas. The problem of dis. 
posing of the valley fruit is each year becoming more 
difficult; and as production increases, new markets 
have to be sought for the oversupply.” ‘ 

Speaking of the Snider Preserving Company’s plant 
at Fairmount, a report from Marion, Ind., under te- 
cent date says that “The estimated output of the plant 
this season has been one-third greater than ever before. 
While there were not so many tomatoes grown in the 
vicinity of Fairmount this year as previously, many 
carloads of tomatoes have been shipped in from vari- 
ous points on the Pennsylvania and Big Four railroads, 
The growers have all made good money this year on 
the acreage grown.” 

The Lake Mills (Ia.) “Graphic” of October 19 con- 
tained a very nice write-up of the Lake Mills canning 
factory. The editor paid high and deserved compli- 
ments to Manager N. I. Nelson and the other officers 
of the company, especially President J. C. Williams 
and Vice-President O. Scar. The Lake Mills factory 
is a new plant, and concerning it the “Graphic” says: 
“This is a building of which any town might well be 
proud and it is with a certain feeling of pride that the 
“Graphic” proclaims to the world that Lake Mills is 
now the home of one of the most modern corn canning 
factories in existence, both in point of architecture and 
equipment. The reproductions of the building, which 
is published here, hardly does it justice. The dimen- 
sions are 48x148 feet, part of which is three stories 
high and the balance two stories, not counting a twelve- 
foot basement under two-thirds of the building. It is 
equipped with a double row of machines capable of 
handling 90,000 cans per day. The full capacity of the 
factory was not reached this year on account of the 
large shrinkage in the corn, but 75,000 cans was re- 
corded several days. From basement to garret the 
building is fireproof and only the most modern sanitary 
appliances are in evidence. It surely was inspiring for 
one to visit the factory during the canning period—to 
see the hustle, but withal the precision, with’ which each 
detail of the work was carried on. After viewing the 
factory proper one naturally wanders into the husking 
shed, where over a hundred people were intent upon 
the first preparation of the corn for the canning 
process. This building, including automatic dump, is 
36x175 feet, and here too is found all modern appli- 
ances and the same precaution regarding sanitary reg- 
ulations are observed. Speaking of the automatic 
dump—here is an item not to be overlooked. Two 
loads can be handled at one time, and that without any 
exertion on the part of the hauler. After falling into 
the hopper, an automatic conveyor takes the corn by an 
overhead route to the husking shed, where it is dis- 
tributed to the different parts of the shed as desired. 
This arrangement is one of the most unique and eco- 
nomical we have ever seen. By the way, speaking of 
sanitary conditions. Not long since, a government 
factory inspector called at our factory and after a 
thorough investigation of the premises, remarked that 
he could see nothing to criticise. So much and enough 
for the sanitary side of it.” 
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Apple growers in Missouri, Arkansas and Kansas 
are reported asking higher prices for their barrel stock. 

It is stated in a Chico (Cal.) dispatch that 10,000 
acres of fruit and nut trees will be planted in Butte 
county this season, a large proportion of which acreage 
will be set to almonds. 

In the Hood River valley of Oregon there has lately 
been very keen rivalry between apple buyers. The 
crop is said to be of excellent quality. Spitzenburg 
have been changing hands at $2 to $2.10 per barrel 
f. o. b., for fancy stock, equal to $2.60 delivered at 
Chicago. 

“Activity in apple buying has been marked for some 
weeks and the fruit changed hands more rapidly,” says 
“American Agriculturist,’ “as competition became 
more keen for the last to be sold. The latest flurry in 
buying was in New York State, where prices were 
pushed upward at a fast rate and growers received 
as high as $4 per barrel for the very choicest, with a 
large portion changing hands at $3 to $3.50. Orchards 
have about all changed hands in New York. The 
average price received this year was high, although 
the cries of buyers were much in evidence earlier in 
the season trying to keep down prices. Comparatively 
few orchards changed hands at lower figures than last 
year.” 

The Kings County Raisin & Fruit Company, a grow- 
ers’ association with headquarters at Armona, Cal., has 
issued a statement to the effect that the rains in Sep- 
tember damaged the quality of the raisins and prunes 
in Kings and Fresno counties 90 per cent. Two and 
three crown layer raisins, the statement continues, will 
have a shiny appearance and be more or less sandy. 
Four, five and six crown clusters will show greater 
damage, and in all probability will not be available in 
quantities sufficient to fill orders in full. Loose mus- 
catels will have shiny appearance with a mixture of 
coal black raisins, and be more or less sanded. Prunes 
will lose all gloss and show coal black. Seeded raisins, 
owing to process, will show up best of all and will 
come nearer making a standard delivery than any of 
the above. 


H. C. Steckel & Co., Baltimore, report in regard to 
berries in that market: “The position of spot berries 
of all sorts on this market, to which we have recently 
called attention, is resulting in considerable disappoint- 
ment among those who have delayed entering the 
market. The majority of specifications received this 
week have called for a considerable sprinkling of 
berries of all sorts, on which it has been impossible to 
figure advantageously due to broken lines and. very 
small stocks here. How present supplies can take care 
of the usual winter and spring trade without still 
further advances is rather difficult to understand.” 
Regarding spot peaches, they state that “Some of the 
best lines of syrup and water grades have been cleaned 
up this week, leaving assortment considerably broken. 
All grades of peaches on this market, peeled and un- 
peeled, water and syrup, are in comparatively small 
compass.” 


The apple situation in the orchard section of New 
York State has been very interesting for some time. 
Views of buyers and sellers have been far apart, and 
so with the matter of prices. In this connection 


“American Agriculturist” has received word from one 
of the best posted apple men in Western New York 
bearing directly on this subject: “There was a time 
in the early part of the season when the apple crop 
promised 45 to 60 per cent. on the basis of 100 per cent. 
But the drop has been unusually large, and some of the 
crop has proved anything but gilt-edged stock, prob- 
ably due to neglect in spraying. In Western New 
York, say in the lake counties, the crop will not round 
up more than a total of 30 per cent. There are few 
apples which are not sold, I believe. Prices have 
varied from $2.25 to $3.50 per barrel, with some single 
sales as high as $3.75. Spys and several others will 
probably not be sold under $4. It is probable, with 
the view of the scarcity prevailing now, prices will 
advance beyond the figures quoted.” 


From Stockton, Cal., comes the following: ‘The 
wet weather has caused considerable damage to Tokays 
on the black lands south of Lodi, and packing of 
that variety has been stopped until the sun shines. 
The growers there are in the midst of their shipping, 
as the grapes on the black land mature later than on 
the uplands, where most of the Tokays have already 
been shipped. Packing is practically at a standstill 
now, with the exception of those who had a quantity of 
grapes picked before the rain set in. The Emperor 
grapes will be unaffected by the stormy weather, on 
account of being a winter variety. The grape season 
has been shorter than usual this year, but prices have 
been uniformly better and the growers will make as 
much as they have averaged heretofore. There is a 
difference of opinion on the bean situation. Some of 
the farmers state there will be a partial loss of some 
varieties or they would be damaged to such an extent 
the price would be reduced, while others assert all 
would depend on the weather of the next few days.” 





TWENTY-FIVE DOLLARS IN CASH PRIZES FOR 
BEST SUGGESTION ON HOW TO PROFITABLY 
OPERATE A CANNING FACTORY THE 
YEAR ’ROUND. 


THE CANNER has decided to add $10.00 to Wescott- 
Buffalo’s offer of that sum for the best suggestion re- 
garding how to operate a canning plant profitably the 
year ’round, making the cash prize for the suggestion 
decided by the judges selected by Mr. Wescott to be 
the best $20.00. 

The judges will be: Messrs. C. H. Bentley, of the 
California Fruit Canners’ Association; P. Hohenadel, 
Jr., of Janesville, Wis., and John C. Winters, of Mount 
Morris, N. Y., who are among the most experienced 
and widely known men in the canning industry. 

In addition, THE CANNER will give $5.00 cash for 
next best suggestion along this line. 

This is a matter in which a large percentage of pack- 
ers are directly interested, because of the fact that the 
average canning factory is operated during too short 
a period of the year. 

Suggestions submitted will be passed upon by three 
of the leading canners of this country, representing 
eastern, western and Pacific coast factories. All sug- 
gestions should be forwarded to George F. Wescott, 
White Building, Buffalo, N. Y. 

Think the matter over and write him your ideas re- 
garding the profitable operating of a fruit or vegetable 
cannery during a longer period of the year. The com- 
petition is OPEN TO ALL, processors as well as 
packers, 
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Selections from the Weekly Canned Goods Circulars Issued 
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By Harry C. Gilbert Co., Indianapolis, Ind. 

Pumpkins—Pumpkin is on the move and it behooves 
you to get in while there is a chance to buy at a profit 
paying price. The pumpkin crop throughout this state, 
where a great deal of cheap pumpkin is packed, has 
been almost a failure. One of the big packers who 
always has a big sale of pumpkin and who ordinarily 
has so much raw stock offered him that he has to turn 
tons away from the factory, is paying the market for 
the canned article now to fill his contracts. 

Tomatoes—The market for tomatoes in Indiana re- 
mains almost stationary, principally because there are 
so few tomatoes to make the market. With one ex- 
ception, extra standard quality is held firmly at 85c 
f. o. b. factory and none of the holders are anxious to 
sell. The market is almost bare of sanitary tomatoes 
of any description, and on account of the scarcity 
packers are asking and obtaining 95c to $1 for 4% 
and 5 inches sanitary extra standard tomatoes. There 
are practically no genuine fancy tomatoes to offer, 
everything left being no better than extra quality 
The pack was about finished October 1, very little 
stock coming in since fit for canning purposes, 90 per 
cent. of it was so watery it has gone into pulp. That 
heavy rain two weeks ago flooded the fields, and the 
fruit left on the vines has rotted or become too watery 
for packing. We will be surprised if the reports show 
50 per cent. of a normal pack for the state. 

Corn—Corn is at the same old sixes and sevens, a 
firm market for spots with limited offerings at 7oc to 
72'4c, according to quality and location, a little more 
interest being manifested by the jobbers over the 
country and a steady and continued demand from the 
Eastern packers, who are still buying to fill their con- 
tracts. The East has taken almost all of our surplus 
and if the present demand continue for another month 
we will go into the new year on a practically bare 
market here. 


By Strasbaugh, Silver & Co., Aberdeen, Md. 

Canned Tomatoes—The happenings of the past week 
have not been too numerous to tabulate, nevertheless, 
the mills of the gods continue to grind and quite a few 
lots of canned tomatoes have changed hands and are 
in process of trading at this writing. Western pack- 
ers are in the Eastern market for large blocks for 
buyer’s label, something to help make up their short- 
age; in other cases, buyers who have not received 
quantity and quality expected are beginning to cover 
and even up their future purchases. The stock of 
tomatoes on hand in jobbers’ hands is known to be 
light. The situation for the past three years has 
brought this about; consequently, necessarily, every 
day some jobber gets out of tomatoes and is buying 
then for quick shipment, and though he may only 
buy a car at a time, it is clearly perceptible that there 
is going to be a big demand for tomatoes. Tens, 
which were more plentiful two years ago, are now 
more in request and this size is leading the procession 
in the upward march. The No. to can evidently was 
too large a receptacle to attempt to fill with tomatoes 
this vear, and from the fact that the 2s market is also 
stronger, and very few 2s are offered, it would also 
indicate that packers did not lay in an oversupply of 
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this size can, so that although tomatoes were scarce 
during packing season, the packers were unable to 
make the record cans by using the smaller quantity 
package, and as a result, they packed 3s instead. The 
No. 3 size is the popular package and the best seller 
by far, and though this size is the last to bring up the 
procession, it seems to be only a question of time 
Notwithstanding the absence of the usual heavy buy- 
ing, which is usually evidenced at this season of the 
year, the undertone of the market is stronger. The 
general situation confirms previous reports as to short. 
age and the eve of the advance seems to be almost 
if not quite, in sight. A few 5,000-case orders would 
change the situation and complexion of quotations 
equally as much as has ever been experienced in the 
past. Watch tomatoes—No. 3 size! 

Canned Corn—On account of lack of offerings there 
has been but little business in the corn market during 
the past week excepting a few orders for shoe peg, 
some of which are coming from sections that have 
never heretofore dealt in the whole grain variety, 
which indicates that rather than have no corn to offer, 
it is better to introduce and give a trial to the small, 
tender, whole grain shoe peg, which in sections where 
it is well known, has proven to be such an attractive 
seller. 

By Frank T. Stare Co., Waukesha, Wis. 

Wisconsin Peas—Conditions remain much the same 
as reported in our letter last week. Naturally the 
demand is for the grades which are nearly cleaned up; 
strictly fancy peas and cheap peas. Packers’ stocks 
are mighty near nil; nothing much left outside of 
medium grade goods, excepting a few odds and ends. 
For the first time in seven or eight weeks we have 
something under 85c factory to offer. We have found 
a speculator who is willing to take his profit. 


By Thos. G. Cranwell & Co., Baltimore, Md. 

Tomatoes—The feature of the market this week has 
been a good trade on No. 10 standards. We succeeded 
in picking up a few car lots as low as $2.50, county, 
but just at the moment we are unable to locate any 
more lots under $2.60. The stock of No. 10s, also 2s, 
is proportionately very light. We have some un- 
usually good lots of No. 3 standards, which can be 
bought for buyer’s private labels if preferred, at 
around 55c per dozen. The general demand has been 
fairly good this week, with nothing like activity. In 
fact, during the past month, there has been a very 
strong disposition to buy only for actual needs; as a 
result, the market eased off somewhat, but a rather 
good feature of the situation is the comparatively - 
small quantity of tomatoes being offered. A large 
number of packers are disposed to hold tomatoes 
strongly at 60c and 8oc. This is particularly true of 
Baltimore packers. Our reports indicate that there is 
a comparatively small quantity of tomatoes left unsold 
in the hands of the packers. 

Apples—Market is stronger. We are quoting No. 
3 standards at 7oc and No. to standards at $2.25. 
Buying has been rather lively and packers are carrying 
very light stocks. We have some Pennsylvania No. 
10 apples which we can offer at $2.40, factory. Some 
New York State apples at $2.75, factory. Some Bal- 
timore pack extra No. 10 apples at $2.60, Baltimore. 

By H. C. Steckel & Co., Baltimore, Md. 
New Packing Corn—Good inquiry of the week for 











Southern Maine style and whole grain varieties of 
sugar corn has brought out the remarkably small com- 
pass to which unsold stocks in this territory have been 
reduced. It is something out of the ordinary for 
Southern corn packers at this season of the year to be 
in the position that they are, so far as offerings are 
concerned. The extent to which Southern corn pack- 
ers last spring and summer were booking future busi- 
ness with the expectation that crop conditions would 
not be as unfavorable this year as they were last, to 
experience again during the season of 1910 as unfavor- 
able, and in some instances even more unfavorable 
crop conditions than obtained during the season of 
1909, is an experience that Southern corn packers have 
not gone through for years, and it is quite likely that 
operations for the coming season will not include such 
a liberal booking of future business by Southern corn 
packers, when opening prices for 1911 packing shall be 
named. With two short seasons succeeding each 
other, it is not difficult to anticipate what will become 
of the very small surplus now in first hands. Today’s 
closing figures are 7oc to 72%c for standard ever- 
green sugar corn, whole grain, and 72%c to 8oc for 
whole grain shoe peg sugar corn, as to quality and 
brand, with Southern Maine style nominally quoted 
at 7714¢ to 8oc. 

Tomatoes—Demand fairly good for the week, and 
more interest taken in 2s than has obtained for some 
time. Southern trade particularly has been a liberal 
buyer of 2s standards around 55c, factory, to 57%4c 
Baltimore. In 3s inquiry and new business this week 
has been as good as last week, with market unchanged. 
In 10s, offerings out of first hands are small, with 
market today ranging from $2.50 to $2.75 per dozen 
as to brand and seller. 
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New Packing Apples—Continued good buying this 
week largely for 10s has hardened sellers’ ideas here, 
with still further advances in raw stock. Market 
today closes as follows—3s good standards, 67'4c to 
70c; 10c good standards, $2.10 to $2.25 per dozen, as 
to brand and seller. 


New Packing Pears—The most active item on the 
list here this week has been new packing pears, for 
which inquiry and demand continues remarkably good. 
The quality of stock packed here this season has been 
unsually good, with greater care exercised in packing 
this year, particularly in syrup lines. 

By Thomas J. Meehan & Co., Baltimore, Md. 

Though not so active this week, the tomato market 
shows no weakness, and efforts to buy large sized lots 
of full standard quality at a concession from the ask- 
ing prices have not been successful. As a rule, the 
average country canner of tomatoes is an impatient 
seller and a dull market for two or three weeks would 
have a depressing effect upon him. Should there 
come a dull spell for that length of time some conces- 
sion in the market prices might be expected, but those 
canners who are well posted on the situation and who 
know the trade thoroughly, have implicit faith in the 
stability of the market for that article during the win- 
ter and next spring, and won’t admit that there can be 
any decline from the present level of prices unless 
something unforeseen happens to cause it. , The firm- 
ness with which they hold their prices for their own 
brands attests their belief that they are correct in their 
diagnosis of the present market conditions, and the 
outlook for the winter trade. During this week to- 
matoes were again widely scattered throughout the 
country, and a large majority of the buyers showed 














FOR PASTING 
LABELS etc.on 
Barrels. 
Bottles, 


Cartons, 
Metal, Cloth, 


One 
Pound 


Ready for immediate use. 





MAKES TEN POUNDS OF THICK, STICKY PASTE 


“INSTANTER?” is a clean, white powder. 
you do not pay freight on water; one pound makes ten pounds of paste; it does not 
sour, freeze or mold; it is free from odor. 


Size of package Price 
Iron, Canvas, = RMR cial dasa cccsisd ck nl esd lap cccscaecaseaccenen ae tt per pound 
Wood, Stone, cia Sia ta wihnteibidaiadsskn co Gas oso - * 
BP ad sb ak dash Suse dseesdvndas candsanesstossaies —_— - “* 
Tin, Foodstuffs, Less quantity than 25 pounds...............:sseceseeeseeeesees = 6S 


Larger quantity price on application. 


-+- 9 lbs. 
Cold Water 


Its advantages are— 


The cost is little. Sample free. 








desired, with cold water. 


Size of package 


tomorrow. 


Is a special label adhesive for tin cans. A white, semi-pasty composition which is diluted as 
Requires no heat or preparation. 
other adhesive made for this purpose. 


Price 
SM MIDI di ccsicccessociosedoncedcondsesceades<tussossbesuen .34 per gallon 
a Me sisi tidasennidssuniesbbsiosacabenessanndieeav ae 35 - 
Q We " Tic sckstxenntscasiaidbecabiindceesstetianaesacaatis 40 “ a 


We issue a catalog of “‘Shippers’ and Business Specialties,” labor, time and money savers, 
business safeguards, waste preventors. 
Send for it today. 


“PAS-TIN” 


Cheaper to use than any 


F. O. B. New York 


A postal will bring this catalog to you. You may forget 




















BINNEY & SMITH CO. 


‘‘Shippers’ and Packers’ Specialties” 


81-83 FULTON STREET, NEW YORK 
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a decided preference for full standard quality rather 
than accept off-standards or near-standards at a small 
difference in price. It is the offering of this latter 
grade of slack-filled tomatoes as “standards” that mis- 
leads the buyers into thinking that they have really 
bought full standard quality and rejections frequently 
follow the arrival of the goods, for which the jobber 
wrongly gets the blame. 

In the other lines of vegetables there was activity 
in small lots only, the exceptions being corn and string 
beans, which sold in straight car lots. Corn is being 
bought here because of its increasing scarcity for this 
time in the season. String beans are being purchased 
because the price is certainly low enough to justify 
liberal buying of them. Take on a carload now for 
your winter and spring trade. The spinach crop in 
this section is in a bad way as a result of the long 
drouth. We had light rain on two days last week 
and one night this week, but it came too late for the 
spinach growers to get much benefit from it, and 
higher prices appear to be inevitable for the canned 
article. The increasing scarcity of second and stand- 
ard peas in this market is much commented upon, 
and there will be a dearth of all grades of peas in 
this market by the time the next canning season 
comes around. This is seasonable weather for kraut, 
baked beans and sweet potatoes, and more interest is 
being shown in them. 


WILL OF EZRA J. WARNER, DISPOSING OF ESTATE 
OF $2,600,000, 

The will of Ezra J. Warner, late vice-president of 
Sprague, Warner & Co., Chicago, who died a short 
time ago, disposing of an estate valued at $2,600,000, 
was admitted to probate in the Lake County Court at 
Waukegan. 

The net income of one-third of the estate is be- 
queathed to Mr. Warner’s widow. After a number of 
bequests the remainder of the estate is to be divided 
into five equal shares for his children, Maude Warner 
McCormick, Ethel, Frank, Ezra J., and Harold R. 
Warner. 

Other bequests are: To Middlebury College, Ver- 
mont, $25,000, to be held permanently for the main- 
tenance of Warner’s science hall; Presbyterian Hos- 
pital, Chicago, $5,000; American Sunday School 
Union, $5,000; Board of Foreign Missions, Presbyte- 
rian Church, $5,000. 

A codicil requests the Northern Trust Company to 
perpetuate Mr. Warner’s stock in the firm of 
Sprague, Warner & Co. 


EVERYBODY FOOLED ON CALIFORNIA PRUNE 
SIZES—SMALL SIZES NOT BEING OFFERED. 

“The prune situation has certainly lined up in a 
way,” says California Fruit Grower, “that looks 
odd. Every one on the Coast was fooled on the size 
question, and it now appears that the intermediate and 
small sizes have been practically sold out, while the 
large sizes, 30-40s and 40-50s are about all that re- 
main. It has turned out that prunes in California this 
year will average large, and some think as large as 
almost any year we have had. While early in the 
season sellers were afraid to let go of 30s or 40s 
except at very stiff premiums—as high as 1% cents 
being asked at one time on 30s—it now develops that 
with the sales that have already been made of inter- 
mediate and smail sizes and the quantities of such that 
have come in to the packing houses, no one will now 
quote anything smaller than 50-6os, and some handlers 








will not even quote that size, having only 30s and 40s 
to offer at this time. 

“This situation has cut out the premium on large 
sizes entirely, and all sizes available are selling at the 
same price at this writing, 542 cents. Some operators 
have even abolished the differential as to district anq 
are quoting any and all prunes obtainable at the same 
basis price. The fact is that there are not many 
prunes left, anyway.” 


SOUND’S SEPTEMBER SALMON EXPORTS. 
Following are the exports of canned salmon from 
Puget Sound during September : 





Quantity. 
Pounds. Value. 

Country. 1910. 1909. 1910. 1909, 
DIE 6526. nai diets os iueees 3 24,000 $....... $ 2300 
British Oceania ...... 10,080 4,800 800 300 
British India ........ Pee rr 14,040 anak 850 
SM dcdp anna ans cn cee ae 650 
Dutch E. Indies....... meet ee a 72 
MND 656.6 eating eo 0an 641,296 453,504 64,510 46,351 
eee 1,968 70 184 5 
i. eee eee a neee aE ee 46,500 athens 4,850 
3 ee 446,352 321,600 32,521 22.785 
Straits Settlements ... 48,000 7,000 5,000 500 
German Oceania ...... 42,000 ... 3,000 

WE:  nasanrewsedncs 1,189,696 884,474 $106,015 $76,663 


FOREIGN TRADE OPPORTUNITY. 

No. 5694. Canned goods and rubber supplies—An 
American consular officer in a European country has 
received a request from a local business man for con- 
nections with American shippers of the following 
articles: Canned goods of every description, with the 
exception of meats. He believes there is a market for 
canned oysters, clams, lobsters and the like, and is 
especially desirous of introducing canned vegetables 
and fruits. He also wishes to hear from manufac- 
turers of rubber goods, such as automobile and bicycle 
tires, rubber boots, overshoes and novelties. Corres- 
pondence should be forwarded through the officer 
submitting the report. Inquiries in which addresses 
are omitted are on file at Bureau of Manufactures. 
In applying for addresses refer to file number. 


BROAD DEMAND FOR NO. 10 APPLES. 

Regarding No. 10 apples, H. C. Steckel & Co., 
Baltimore, Md., say: 

“No one item in the list has again this week 
called for so much interest and trading on this 
market as has been directed toward New Packing 
Apples, chiefly 10s, with hardly an important mar- 
ket east of the Rockies that did not figure in the 
week’s trading here. Not for years has Baltimore 
witnessed such steady and heavy buying of apples 
as has been in evidence now for more than a month 
past, and which has been just as steady and impor- 
tant this week. The opinion prevails here that this 
market has not yet seen the last of the widespread 
heavy buying, and that the immediate future. will 
see advanced quotations. Every indication points 
this way.” 

PRICES ON NEW SMYRNA FIGS. 

The Corby Commission Co., New York City, last 
week announced prices on 1910 crop Smyrna figs, 
packing of Les Fils De F. Balladur, as follows: 


4 CHOWN FO/12R, FB MCR an och assy 12 per ib. 
7 Crown 36/12s, 234-inch............. 11 per Ib. 
6 Crown 36/12s, 2%4-inch...... iad os 10 per Ib 
5 Crown 36/12s, 2%4-inch............. 09 per Ib 
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“At the Drop of the Hat” 


@ The Knapp Labeler and Boxer are always ready for 
business ‘‘ at the drop of the hat.’’ 

@ Most growing concerns are installing up-to-date 
Labeling and Boxing Machines made by the Knapp 
Company, yet some are labeling by hand. It is to this 
class we offer our services as labeling engineers. 


@ Trya Knapp outfit and you will wonder how you ever 
got along with hand labeling. Let this be the day in which 
you write us for catalogue and prices. The rest is easy. 

















The Fred H. Knapp Co., Westminster, Md. 

















JONES & LAUCHLIN 


TIN PLATE 


The new mills of the Aliquippa Department 
are turning out the highest grade of 


COKE PLATE FOR CANNING REQUIREMENTS 
Three leading brands : 


J & L Coke, J & L Aliquippa Coke 
J & L King Coke 


Send for tin plate ratio book and prices 


SALES OFFICES 


NEW YORK, 220 Broadway CHICAGO, Lake and Canal Sts. PHILADELPHIA, Arcade Bldg. 
BOSTON, 131 State St. CINCINNATI, Union Trust Co. Bldg. BUFFALO, White Bidg. 
CLEVELAND, Rockefeller Bldg. ST. LOUIS, Chemical Bldg. DETROIT, 810 Penobscot Bldg. 
ATLANTA, Fourth National Bank Bldg. SAN FRANCISCO, Crocker Bldg. 


Jones & Laughlin Steel Company 


American Iron & Steel Works 
PITTSBURGH 














Pure ‘Kood Progress 











Call for Food Officers’ Convention. 

R. M. Allen, secretary of the Association of State 
and National Food and Dairy Departments, has issued 
the following call: 

“At the thirteenth annual convention of the Associa- 
tion of State and National Food and Dairy Depart- 
ments at Denver, Colo., 1909, it was deciced by the 
association to hold the next, or fourteenth, convention 
at New Orleans, La., during the fall of 1910, the date 
to be fixed by the executive committee of the asso- 
ciation. After due consideration the committee has 
named November 29 as the date, and, as usual, the 
meeting will probably extend over four days. 

“The indications are that it will be a large and en- 
thusiastic meeting, and it is the desire of the execu- 
tive committee that all interested in the cause join in 
to make it a great and harmonious one.” 


Alum in Foods Barred in North Dakota. 
The September Bulletin of the North Dakota Pure 


Food Department contained the following: 

There seems to have been some misunderstanding regard- 
ing the use of alum in food products, especially in pickles, 
as announced in the Special Bulletin No. 6, on page 17, which 
reads: 

‘*The pack of 
alum salts.’’ 

That the attitude of this department may be clearly 
understood, we give notice at this time that the shipping 
into North Dakota, or offering for sale of pickles or other 
food products to which alum has been added will be con- 
tested on and after January 1, 1911. All old goods received 
by dealers prior to October 1 will not be interfered with. 

Sept. 8, 1910. E. F. Lapp, 

Commissioner. 

The September Bulletin of the North Dakota Pure 
Food Department also contains the following of in- 
terest to readers of THE CANNER: 

ANALYsIS OF Foops. 

7125—Cove oysters. Pelican 
Biloxi, Miss. Net weight not shown. 
of water. Misbranded. 

7126—Clam juice. Double strength. E. 8. Burnham Com 
pany, New York. Net weight not shown. Misbranded. 

7134—Flounders. Max Ams, New York.. Net weight not 
shown. Actual weight 13.25 ozs. Contains 291.1 mg. of 
metallic tin. Illegal. 

7135—Chipped dried. beef. - Shield- brand. 
Company, Chicago, Ill. Net weight not shown. 
8.3 ozs. Misbranded. 

7136—Sliced bacon. Armour Star. Armour & Co. 
weight not shown. Actual weight 9.75 ozs. Misbranded. 

7137—Canned beef hash. Lftbby, McNeill & Libby, Chicago, 
Til. Net weight not shown: _ Misbranded. 

7138—American sardines in cottonseed oil. 
Company, Lubee, Me. Net weight not shown. 
4 ozs. Misbranded. 

7139—Sweet sifted peas. Fall 
Fall River, Wis. Net weight not shown. 
ozs. Misbranded. 

7140—Pie peaches. Jumbo brand, Miller Bros. Company, 
Baltimore, Md. Net weight 32.6 ozs. Peaches very poor qual- 
ity; two-thirds water. Label states, ‘‘ First Quality, Carefully 
Selected and Packed for First Family Trade.’’ Would be 
elassed as wind-falls. 

7141—Apricots. Mt. Hamilton Packing Company, San Jose, 
Cal. Net weight not shown. Actual weight 15.1 ozs. Mis- 
branded. 

7142—Prepared mustard. 
New York. Net weight not shown. 
Misbranded. 

7148—Pickled eels in jelly. 


pickles for 1910 must be free from all 


brand. Lopez & Dukate, 
Too large a proportion 


Armour Canning 
Actual weight 


Net 


Lubee Sardine 
Actual weight 





River Canning Company, 
Actual weight 21.1 


Royal Dutch Mustard Company, 
Actual weight 6.1 ozs. 


Wm. Haaker Company, New 


York. Contents not shown. Actual weight 14.75 ozs. Mis- 
branded. 
7154—Early June peas. Sifted, Steamboat brand. W. 
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Seyk, Kewaunee, Wis. 
21.1 ozs. Misbranded. 
7155—Coneentrated tomato soup. Peerless Pure Food Com. 
pany, New York. Net weight not shown. Actual weight 11.9 
ozs. Misbranded. { 
7157—Soup, Mulligatawney. Van Camp Packing Company 
Indianapolis, Ind. Net weight not shown. Actual weight 11.7 
ozs. Misbranded. , 
7158—Peaches. Lemon Cling. Wampum 
Ordeal-Wells Company, Duluth, Minn. 
Actual weight’31.9 ozs. Misbranded. 
7159—Cove oysters. Parrott brand. 
Baltimore, Md. Net weight not shown. 
ozs., of which 13.75 ozs is water. Illegal. 
7160—White cherries. Family brand. Golden Gate Packing 
Company, San Jose, Cal. Net weight not shown. Actual weight 
32 ozs. Misbranded. 


Net weight not shown. Actual Weight 


1 brand. Stone- 
Net weight not shown. 


J. Langrall & Bros., 
Actual weight 19.8 


Attack On Constitutionality of Pennsylvania Pure Food 
Law of 1909. 


An attack on the constitutionality of the Pennsyl- 
vania pure food law. of 1909 was launched in the 
United States Court at Philadelphia a few days ago 
by a number of candy manufacturers. The suit is the 
outgrowth of the recent prosecution by the Pennsyl- 
vania Dairy and Food Department of certain dealers in 
confectionery, for selling marshmallows containing 
sulphur dioxide. A large number of cases were 
brought, and practically all the defendants paid fines. 
It is expected that the department will bring other 
cases throughout the State, and the suit of the manu- 
facturers is brought for the double purpose of prevent- 
ing this, and of having the act declared unconstitu- 
tional. 

The attack is particularly directed against Para- 
graph 5 of Section 3 of the Act of 1909, which reads 
as follows: 

Fifth.—If it contains any added sulphurous acid, sulphur 
dioxide, or sulphite, benzoate acid or benzoates, except as 
hereafter provided; or if it contains any added boric aeid 
or borates, salicylic acid or salicylates, formaldehyde, hydro- 
fluoric acid or fluorides, fluoborates, fluosilicates, or other 
fluorine compounds, dulcin, glutin, saccharin, alum, com- 
pounds of copper, betanapthol, bydronapthol, abrastol, 
asaprel, oxides of nitrogen, nitrous acid or nitrites, pyro- 
ligneous acid, or other added ingredients deleterious to 
health; or if, in the case of confectionery, it contains any 
of the substances mentioned in this paragraph, or any min- 
eral substance, or injurious color or flavor, alcoholic liquor, or 
any other ingredient, not herein mentioned, deleterious to 
health: Providing, That this act shall not be construed to 
prohibit the use of harmless colors of any kind in confee- 
tionery, when used for coloring, and not for any fraudulent 
purpose. And provided further, That nothing in this act 
shall be construed to prohibit the use of common salt, 
sugar, pure corn syrup, pure glucose, wine vinegar, cider 
vinegar, malt vinegar, sugar vinegar, glucose vinegar, dis 
tilled vinegar, spices or their essential oils, aleohol (except 
in confectionery), edible oils, edible fats, wood smoke 
applied directly as generated, or proper refrigeration. And 
provided further, That in the manufacture of confectionery 
the use of aleohol shall be permitted as it may be 
found in customary aleoholic tinetures or extracts used for 
flavoring purposes only, and as a solvent for glazes, and 
that oil of sweet birch, or methyl-salicylie ester, may be 
used as a substitute for oil of wintergreen as a flavor. And 
provided further, That in the preparation of dried fruits and 
molasses, sulphur dioxide, either free or in simple combina- 
tion, may be used in such quantities as will not render said 
dried fruits or molasses deleterious to health; and that 
sodium benzoate may be used in the preparation of those 
articles of food in which it has heretofore been generally 
used in quantities not exceeding one-tenth of 1 per centum, 
or benzoie acid equivalent thereto. And provided further, 
That when any quantity of sodium benzoate is used in any 
article of food, or any quantity of sulphur dioxide is used 
in the preparation of dried fruits or molasses, the fact that 
sodium benzoates or sulphur dioxide has been used in the 
preparation thereof shall be plainly stated on each package 
of such food. 
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CASH ASSETS. 
Accounts Receivable, Unpaid 


Premium Deposits.......... $ 38,942.20 
| eres eee ee re 178,320.91 $217,263.11 
LIABILITIES. 
Re-Insurance Reserve......... $104,196.51 
Due Sundry Persons.......... 7,632.16 
Reserve Fund Deposits........ 25,560.00 
Surplus Reserve...........+++- 13,060.37 


Surplus distributed pro rata to 
credit of Subscribers’ ac- 
ee Te Leer ee 66, 814. 07 $ 217,263.11 





For information address 
LANSING B. WARNER, Attorney and Manager 
5 Wabash Avenue 
CHICAGO 


A, SE 
chiliiestne ‘Ohi 


FIRE INSURANCE at 


CANNERS EXCHANGE 


ASSETS AND LIABILITIES. 


30th September, 1910. 
Surplus distributed pro rata to credit of 


Subscribers’ accounts...........eese0. $ 66,814.07 
MGSOEVO WERE DSHS. «oo oeiscdc.ceccegse 25,560.00 
tre) tga Me rin OT ee 13,060.37 
Net Contingent Subscribers’ Liability 

OR QOGIEE. SO TOROG so oak cc denesasis 12,156 ,502.44 
Amount of Policies in force 30th Septem- | 

ME ENO il siticdkiasiiagerseasne’ $12,261,936.88 
Net losses January 1 to September 30, 

1910, adjusted and paid.............. $ 27,045.09 


Net premium deposits written January 1 
to September 30, 1910 (inclusive)..... 180,723.23 

Interest earnings January 1 to September 
a ees rire Ore 2,693.52 

Total Savings to Subscribers January 1 to 
Copel: DO; TOI << «0% cniacdeinsvee'des 


ADVISORY COMMITTEE 


67,862.73 


FRANK VAN CAMP, Chairman GEORGE G. BAILEY. Treas. 


co ag Ind. Rome 


RS, : WM. R. ROACH 
Hart, Mich. 


T. HERBERT SHRIVER, Westminster, Md. 





Officially Endorsed by The National Canners’ Association 


Also by the Canners’ League of California and Ohio Canners’ Association 




















SEEDS 


An who appreciate the value 
of RELIABLE SEEDS grown from 
carefully guarded seed stocks. under 
supervision of experienced cultivators 
we are endeavoring to interest. 





We are growers of 


PEAS, BEANS, 
SWEET CORN, 
TOMATO 


and all other Seeds for Canners 








The W. W. BARNARD CO. 
SEED GROWERS 
108-110 W. Kinzie St., Chicago 














Don’t Kick About Low Prices 


Just remember that manufacturing methods improve and 
your competitor is probably using better equipment than 
you; for instance, 


“THE REEVES” 
Variable Speed Transmission 


to regulate the speed of his cookers, fillers, cappers, 
blanchers, conveyors, etc. 








By turning a small hand crank you can increase the 
speed 1 can, 2 cans, 5 cans, 10 cans or more as your help 
becomes more skilled or as the condition of the material 
varies, or, a turn in the other direction reduces the speed. 

You not only increase the efficiency of your plant but 
better the quality of your product. 


Our Catalog tells all about it. Ask for it. 


REEVES PULLEY €O., “troina® 
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Personal Paragraphs 











E. L. Heleher, of F. M. Bill & Co., Boston, was a 
visitor in the New York canned goods trade on Thurs- 
day last. 

P. A. Case, of Case, Rose & Case, Trenton, N. J., 
was a visitor in the New York grocery trade on Thurs- 
day last. 

E. A. Straus, of the Cudahy Packing Company, Chi- 
cago, spent a few days at the New York headquarters 
of the company this week. 

John Dawson, of the William Henning Company, 
has returned from a trip through the apple belt of New 
York State and reports a short crop of apples, and 
consequently high prices. 

Ira Comstock, of Comstock & Slessman, Clyde, 
Ohio, spent a few days on the Chicago market, making 
the offices of Grant, Beall & Co., the well-known 
brokers, his headquarters. 

Geo. D. Russell has severed his connection with 
E. C. Hazard & Co. He has charge in New York of 
the business of the Columbia Cotton Oil & Provision 
Corporation of Relee, Va. 

Geo. A. Buse, of Buse & Caldwell, the well-known 
canned goods broker of Pittsburgh, Pa., spent three 
days last week in the New York trade. He reported a 
fairly active business in the West. 

James Hewitt, of H. Kellogg & Sons, Philadelphia, 
United States selling agents for Abram Lyle & Sons, 
London, Eng., spent several days in the New York 
market with headquarters at the offices of Thompson, 
Conklin & Co. 

Wiliam F. Numan, the well-known broker, and S. 
S. Sealts, wholesale grocer of Lima, Ohio, were among 
the out-of-town “fans” who attended the games of the 
world’s baseball series that were played in Chicago. 
Both of these gentlemen came on especially to root for 
the Cubs. 

Fred R. Drake, of Drake & Co., Easton, Pa., presi- 
dent of the National Wholesale Grocers’ Association, 
spent part of Thursday at the New York headquarters 
of the organization. Before he left the following 
notice was issued on behalf of the Purchase Discount 
Committee of the association: “You have been pre- 
viously advised of our efforts to obtain for the whole- 
sale grocery trade a 2 per cent. discount for cash on 
Pearline and Soapade, manufactured by James Pyle & 
Sons, Edgewater, N. J. We have just been notified 
that a 2 per cent discount is now allowed to all grocers 
on the above products.” 





TINPLATE PRODUCTION IN 1909—LARGEST 9 

OF BLACK SHEETS AND TINPLATE ON RECORD. 

The American Iron & Steel Association reports 
the production of black plates, or sheets, for tinnino 
in 1909, 606,844 gross tons, against 513,771 tons D4 
1908, an increase of 93,073 tons, or over 18] per 
cent. The production in 1909 was much the largest 
in our history. The year of next largest production 
was 1906. The following table gives the production 
by states in’the last three years in gross tons: 





States— 1907. 1908. 1909 
Pennsylvania ................253,807 278,163 309,344 
Maryland and West Virginia... 95,939 92,860 115,866 
Ohio, Indiana and Mlinois..... 154,326 142,748 181/634 

ited a in Bre 504,072 513,771 606,844 


The following table gives the production of black 
plates, or sheets, for tinning in the United States 
from 1894 to 1909. Prior to 1894 the statistics for 
the production of black plates, or sheets, for tinning 
were not separately classified : 


Years— Gr. Tons. Years— Gr. Tons. 
SR Se ee ee 52,359 BE) Seen a an ~+.--' 365,743 
on IES Lee 129,615 Seer ere 490,652 
Pa 185,387 1904 . 472,569 
ET es 0% gs no Ne 271,886 1905 . 507,587 
REE eas, 345 254 1906 . 576,079 
ee rn 375,000 ee . 504,072 
tt. hE a Ak a 315,000 oe -- 513,77] 
1901 csdececes« ae 1909 . 606,844 


Tin and Terne Flates. 

The production of tin plates and térne plates in 
1909 is estimated at 1,373,011,000 pounds, or 612,95] 
gross tons, as compared with 1,203,075,000 pounds, 
or 537,087 tons, in 1908, an increase of 169,936,000 
pounds, or 75,864 tons. Of the total! in 1909 1,182- 
081,000 pounds were tin plates, as compared with 
1,048,896,000 pounds in 1908, an increase of 133, 
185,000 pounds, and 190,930,000 pounds were terne 
plates in 1908, an increase of 36,751,000 pounds. The 
following table gives the production by states in 
1909, also the total production in the three previous 
years, in pounds: 





Tin Terne 

States— Plates. Plates, 
INI: 5-0. dhe ahedinie< passed of 671,003,000 48,756,000 
New York and West Virginia..... 179,130,000 62,431,000 
Ohio, Indiana, Illinois and Mich... 391,948,000 79,743,000 
EO, I cst « de core es» dead 1,181,081,000 190,930,000 
EE TE tS x « ik: acsln das. <-0eaa 1,048,896,000 154,179,000 
ES BNE ois «550s eld Se Pilea 996,650,000 156,447,000 
, OS errr 1,100,373,000 193,367,000 


All the tin plates produced in 1909 were made of 
steel, but of the 190,930,000 pounds of terne plates 
about 8,054,900 pounds were made of iron and 
about 182,875,100 pounds were made of steel, as 
compared with about 6,560,500’ pounds of iron and 
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about 147,618,500 pounds of steel tern plates in 
1908. In addition to tin and terne plates, small 
yantities of pure lead-coated and aluminum-coated 
steel sheets for special roofing purposes were pro- 
duced in both 1908 and 1909. 

Comparative Output. 

The number of active plants in 1909 was 34 and 
the number of idle plants was 11. The following 
table gives by states the production of tin plates 
and terne plates in 1908 and 1909 in pounds: 











States— 1908. 1909. 
Pennsylvania ...-----+++++++-- 657,309,000 719,759,000 
New York and West Virginia.. 201,089,000 241,561,000 
Ohio, Indiana, Illinois, Mich.. 344,677,000 411,691,000 

IETS gies vio b boslnne oie ti diets rele 1,203,075,000 1,378,011,000 

Increase. 
ylvani: 62,450,000 

ennsylvania .........-..- Joe e cine ee ce eee e neces ,450, 
ve Mark and West Virgimig..... so... cecccssce 40,472,000 
Ohio, Indiana, Illinois and Michigan............ 67,014,000 

No oc5 kon Winns sadn tpi e ken eek nae baa 169,936,000 


NATIONAL WHOLESALE GROCERS’ ASSOCIATION FOR 
NET WEIGHTS—REFORM URGED IN BUYING 
AND SELLING. 

According to a statement sent out last week to 
the wholesale grocery trade by the Uniform Tares 
Committee of the National Wholesale Grocers’ As- 
sociation, “The net weight idea is making progress 
in the grocery business in this country. The com- 
mittee mentions a number of growers and dealers 
who have accepted the new system and urges whole- 
salers to adopt it in both buying and selling bulk 
commodities. 

’ The letter reads as follows: 
To Wholesale Grocers: ; 

Your attention is respectfully called to the following reso- 
lution,. passed at the annual meeting of this association in 
Louisville, Ky., in May last: 

‘‘Resolved, That the National Wholesale Grocers’ Asso 
ciation of the United States favors the adoption by its mem- 
bers of the practice of purchasing and selling ail bulk com- 
modities that are sold by weight or measure on the basis of 
net weight or measure, and we request all packers’, manu- 
facturers’ and producers’ associations who pack or prepare 
goods for the wholesale grocery trade to work in harmony 
with the spirit of the resolution.’’ Wis d 

The Uniform Tares Committee of this association is 
bending its best efforts by advocating the purchase and sale 
of bulk commodities by net weight or measure. This is in 
your interest, and: your committee would appreciate your 
active support or its contention. 

The cities of Chicago and New York have passed ordi- 
nances compelling dealers to sell certain products by weight. 
With these actual conditions confronting the jobbing grocery 
trade, it is the distributor’s or wholesale grocer’s duty to 
insist upon buying from first handlers bulk commodities at 
net weight. 

Through the influence of this association the Louisiana 
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and Texas Rice Millers’ Association are now’ delivering and 
billing rice in pockets by net weight instead of gross, as 
formerly. The Lima Bean Growers’ Association of Cali- 
fornia, under date of August 9, notified this association that 
the directors of that association had passed a resolution 
that on all sales of lima beans, commencing with the new 
crop, an allowance of one-half pound tare per sack woulda 
be made conforming to the wishes expressed by this associa- 
tion. Their discount allowance of 1 per cent will be con- 
tinued on this year’s crop. 

Sales of mustard seed by the Lompoc Produce & Real 
Estate Company, Lompoc, Cal., will, in accordance with 
notice from said company, be quoted and billed hereafter, 
on request of customers, by net weight. The Albert Dickin- 
son Company, among the largest seed and bean dealers of 
America, issued a letter under date of August 11 to the 
effect that on and after September 1, 1910, they will sell 
all peas and beans on the basic of net weight. The Amer- 
ican Spice Trade Association of New York decided at the 
annual meeting to abandon the custom of gross for net on 
seeds and herbs, and have adopted definite tares on all 
seeds and herbs as well as all spices dealt in by the trade. 

Furthermore, in July of this year, a resolution was passed 
by the New York city bean and pea jobbers that on and 
after August 15, 1910, all transactions contemplating beans 
and peas should be on the basis of actual net weight. You 
are, of course, aware that all sugar refineries bill bag or 
barrel sugar net weight. 

Among the important commodities now under considera 
tion are nuts, both foreign and domestic, and we would 
urge that in placing your contracts for nuts you stipulate 
that same be sold and billed to you on the hasis of net 
weight. 

Your chairman recently attended a meeting of the Michi- 
gan Bean Jobbers’ Association, when the subject of net 
weights was discussed at considerable length, with no de- 
cision being reached at that time, and the subject deferred 
until the next meeting, in January. 

It goes without saying that unless the wholesale grocer, 
who is directly interested in obtaining net weight deliveries 
of bulk commodities, will insist upon having them when 
making purchases, your Uniform Tares Committee is not only 
handicapped but can be of no real service to you. 

This net weight subject on bulk commodities is entitled to 
your prompt attention and active support, and your com- 
mittee will appreciate your influence in earrying out the 
spirit of the resolution passed at the Louisville convention. 
You should sell and deliver as well as purchase bulk com- 
modities on a net weight or measure basis. 

ALASKA SALMON FLEET FORTUNATE. 

So far this season the Alaska salmon fleet of sail- 
ing vessels has been fortunate that none have been 
lost, in marked contrast to the annals of several 
previous years. For many years the insurance rates 
on these vessels was only 1% per cent. The rate 
was advanced in 1908 and 1909, until this season 
it went up to 3 per cent, with a good prospect of 
another increase for 1911. In the last five or six 
years losses among this fleet have exceeded $1,000,- 
000. A sailing ship with a full cargo of salmon rep- 
resents a value close to $250,000.—Seattle Trade 
Register. 
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‘*‘PARMER TIE THE BULL.’’ 
BY HARRY M. KRONAU. 


I have often been asked by the folks in the village, 
and many times by those with whom my business has 
brought me in contact, what do salesmen mean by 


“Farmer, tie the bull,” or ‘He is a bull shooter.” 


The traveling man, while not necessarily smarter 


than onyone else, is generally supposed to be past mas- 
ter in the art of slang. Why this should be is not for 
me to discuss. I think the poor fellow is charged 
with a great many sins he does not commit. In this 


particular case I hardly think the expression origi- 


nated with him. Now for the question, what does it 
mean or signify? 

After a careful perusal of different authorities, | 
can find no definition for it and will try and explain 
to my readers as I understand it. 


When but a small boy, my father, like most fathers, 


tried to instil into my mind the fact that everybody 


was looking out for himself and it behooved me to do 


the same, and when anyone would pat me on the back 





and tell me what a fine fellow I was, Daddy said: 
“Boy, it is time to put a tight grasp on your money 
and valuables”; and when I meet with a person who 
is very profuse in his praise and whose talk is inter- 
mingled with a great deal of flattery and many pats on 
the back, ’tis then I think of father’s advice. This sort 
of person might be termed a “bull shooter.” 

Nor is he confined to traveling men, but will be 
found in all walks of life. The prodigy at home, after 
a trip to the village store recently, astonished me by 
asking, “Papa, is a bull shooter a cowboy?” I tried 
to explain to him that a bull shooter was a person 
who told something not exactly a lie but which could 
not be relied on, or was somewhat exaggerated. This 
explanation, however, did not appear plain to him, 
as to why they should draw a parallel between a liar 
and a bull. 

It is, of course, understood that there are excep- 
tions to all rules, and I do not mean that all persons 
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who are pleasant and affable are not sincere in wh 
they do or Say, yet in this age of jollying and rush on 
very hard to distinguish the good from the bad. 3 

L will relate a circumstance that came under my 
personal notice in a part of the territory I traye| T 
met in the hotel a young man on his first trip j 
that section. After the formation of an scquahainal 
and during a general line of talk I gave him (with 
intentions most kind) all the information possible that 
would not, of course, be detrimental to my own inter 
ests, but of value to him. In the following year [ m ‘ 
in the same hotel his successor, who, on being een 
duced to me, informed me that he was told to look 
out for me, that I “would shoot him full of bull.” So 
you see the feeling of confidence is not very stron 
in mankind and ! might call this “love’s labor lost.” 

After these few explanatory remarks regarding the 
“bull shooter,” I will try and explain the “farmer tie 
the bull” phrase. You might listen and inhale the 
remarks of the shooter, and while doing lots of think- 
ing, make no reply, but if the talk is doubted, might 
say, “Farmer, tie the bull,” an indication, more than 
likely, that while you didn’t believe him, you disliked 
to call him a prevaricator, and told him in a manner 
and by words that could be taken as a joke. 

In some sections the phrase is spoken differently. 
For instance, take the astute city of Boston, where. 
instead of saying, “Farmer, tie the bull,” they would 
reply thus: “My agricultural friend, relax not thy 
hold on the male bovine.” : 

Referring to the “cut” that accompanies this article, 
you will note the look of fear on the face of the fellow 
on the fence; he is very anxious that the farmer tie 
the bull. Now, were he on the other side of the fence, 
he would probably do a great deal of shouting as to 
what he could or would do if on the other side of the 
fence. This would be termed a “bull shooter.” The 
two phrases can be taken in the present or past tense, 
or the one who does, or the other who did. Asa 
general thing the talk of a shooter is harmless and 
ofttimes amusing and should never be taken in a 
serious manner, and on the road many pleasant mo- 
ments are passed listening to the harmless chatter of 
a shooter. 

RUN OF SILVER SALMON. 

That the run of silver salmon this fall is in excess 
of that of last fall is the statement of the officials of 
the Pacific American Fisheries at Bellingham, Wash. 
A catch of 7,000 fish was received by the cannery in 
one day, consisting mainly of silver and dog salmon. 
All of the silver salmon is being put into talls, while 
the dog salmon are being put up in flats. 
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AMERICAN CONSUL IN SPAIN REPORTS AN ABNOR- 
MAL SEASON FOR VALENCIA AND DENIA 
RAISIN CROPS. 


The Department of Commerce and Labor at Wash- 
ington forwards THe CANNER the following report 
from United States Consul Robert Frazer, Jr., at 
Valencia, Spain, under date of September 2, relative 
to the season’s Valencia and Denia raisin crops: 

“The raisin season now opened promises to be one 
of the most abnormal, even in a trade subject to 
extraordinary vicissitudes. Prices opened at the 
equivalent of $4.50 per hundredweight for average 
quality delivered in bulk and unclassified in packing 
stores, but instead of dropping, as is usually the case 
after the first few days of speculative excitement, 
values continued to advance, and at the end of the 
first week stand at the following high quotations per 
hundredweight (112 pounds) for ungraded raisins as 
they come from the drying floors: 

“Ordinary, $4.86 to $5.04; good quality, $5.13 to 
$5.40; superior, $5.49 to $6.30. These rates are about 
$2 above the average initial prices of the last five sea- 
sons. Crop estimates for the region continue low, 
none of the latest exceeding 19,000 tons, against aver- 
ages of 25,000 to 30,000 tons in recent years, while 
later advices from Smyrna and the Levant report a 
crop of Sultanas of only 20,090 tons, against a normal 
crop of 50,000 tons. 

“The difficulties, however, of even approximately 
estimating the size of the raisin crop where no expert 
or official statistics are available appear to be consid- 
erable, and it is interesting to note that several leading 
merchants are inclined to treat the low-crop estimates 
with skepticism and reserve. They point out that, not- 
withstanding the reported damage to last year’s Denia 
raisin crop by rains during the drying period, 7,000 
hundredweight more than in 1908 were exported ; that 
the reports of small raisin crops at home and abroad 
and high opening prices will probably induce muscatel 
grape growers in the outlying sections of this district, 
whose fruit ripens later and who usually sell their 
grapes fresh for table consumption on home markets, 
to convert the bulk of their crop this season into 
raisins ; that the Sultana crop, estimated last season at 
45,000 tons, actually yielded 55,000 for export; that 
currants, estimated at 145,000 tons, produced the enor- 
mous crop of 185,000, or 40,000 tons in excess of 
estimates; that the consumption of Denia raisins in 
the largest consuming centers, London and Liverpool, 
has not increased in twenty years. Finally, they say 
that prices current at Denia up to the present are 
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purely speculative or nominal, as no orders have been 
booked at such rates and no exports realized, and that 
Canadian importers to whom offers of superior grades 
were made from Denia at 27 shillings ($6.57) c. i. f. 
declined to speculate, alleging that the finest seedless 
California raisins could be purchased for less money 
on Canadian markets. 

“At the beginning of the present season there re- 
mained unsold at London about 6,400 tons of Sultanas, 
old stocks from previous crop, which would only re- 
quire to be supplemented by 1,000 tons from the new 
crop to supply the total average yearly consumption of 
7,000 to 8,000 tons Sultana raisins on that market. 
The same line of argument applies equally to Liver- 
pool, where important stocks of Sultanas remained on 
speculators’ hands at the close of last season. Prices 
at Denia, according to latest advices, show a marked 
downward tendency and it is evident that no orders 
could be obtained from any foreign markets at the 
rates quoted above, but, on the other hand, growers 
who are not in immediate need of money and can hold 
their crop will not sell at present at less money, as 
they are convinced of the extreme shortness of raisin 
crops everywhere in Europe.” 


TIN CAN WORKERS STRIKE. 

New York, Oct. 9.—Having concluded a general 
strike in the smaller tinware shops, Local No. 210, of 
the Amalgamated Sheet Metal Workers’ International 
Alliance, today ordered a series of strikes involving 
10,000 workers in the large tin can factories of this 
city. 





ADVICE FOR YOUNG MEN. 

Remember, my son, you have to work. Whether 
you handle a pick or a pen, a wheel-barrow or a set 
of books, dig ditches or edit a paper, ring an auction 
bell or sell goods, you must work. If you look around 
you will see the men who are the most able to live the 
rest of their days without work are the men who work 
the hardest. 

Don’t be afraid of killing yourself with overwork. 
It is beyond your power to do that on the sunny side 
of thirty. They die sometimes, but it is because they 
quit work at 6 p. m. and don’t get home till 2 a. m. 
It is the interval that kills, my son. The work gives 
you an appetite for your meals; it lends solidity to 
your slumbers; it gives you a perfect and grateful 
appreciation of a holiday.—Unidentified. 

Our advertisers are thoroughly reputable and reliable. 
They are the people. Buy from them. 




















STRUBLE-OECHSLI BROKERAGE CO. 


Merchandise Brokers 


Oklahoma City and McAlester, Okla. 
Cover all of Oklahoma, 


CODES: ARMSBY’S 1909 AND UNITED STATES 


Correspondence Solicited 














Standard Tin Plate Co. 


CANONSBURG PA. 


Tin Plates 
Terne Plates 
Black Plates 


The quality of our goods commends 
your patronage 


INQUIRIES SOLICITED 






















































THE CANNER AND DRIED FRUIT PACKER. 











CLASSIFIED ADVERTISEMENTS 








Practically every large canner in the United States and Canada, as well as a large majority of smaller packers and many picklers, 
preservers, condiment makers, fruit dryers, brokers, buyers, salesmen and manufacturers of supplies, read THE CANN 
week, making this paper the best medium in existence in which to place advertisements of used machinery wanted or for sale, experi- 
enced help wanted, situations wanted, canning factories, seeds, boxes, labels, etc., wanted or for sale. 


IMPORTANT—To Insure Insertion Under This Heading, Copy Should Be In This Office Not Later Than TUESDAY 


every 




















-WAN TED 











EXPERIENCED HELP WANTED. 


WANTED—Experienced man for moderate sized can factory 
making special product. Must be capable of taking charge 
of sales. Good salary. All correspondence will be treated as 
confidential. Address ‘‘Box 731,’’ care THE CANNER. 





_WANTED—An experienced man in manufacturing table con- 
diments for a new starting and small establishment. Good 
wages. Address ‘‘Box H. 572,’’ care THE CANNER. 








POSITIONS WANTED. 


WANTED—Practical pea canner, 8 years’ experience, wishes 
position as superintendent; references. Address ‘‘ Practical,’’ 
care THE CANNER. 





WANTED—Position by young man who has had six years’ 
experience in the canning business, as manager of factories 
packing fruits and vegetables; can pack quality; can take full 
charge of plant, from getting the acreage to marketing the 
goods. Best of references. Address ‘‘ Box F, 347,’’ care THE 
CANNER. 


WANTED—A competent man of mature age, experience 
and conversant with grocers and merchants of Indianapolis, 
Ind., and vicinity, to represent some reliable packer or manu- 
facturer; give personal attention to their interests as sales 
manager. Highest references given. Wages or wages and 
commission considered. Packer of canned goods, box manu- 
facturers solicited. Address ‘‘Johnson,’’ care THE CANNER. 








MACHINERY WANTED. 





WANTED—Will pay cash for Star Capper and modern 
machine for filling hominy and baked beans. Give full par- 
tieulars. Address ‘‘Ajax,’’ care THE CANNER. 





WANTED—One Colossus Separator; one Harris hoist; one 
40x72” process kettle; one corn cooker-filler. State make and 
condition and how long in use. Address Box 400, care THE 
CANNER. 








MISCELLANEOUS. 


WANTED—Red and thick tomato pulp, with or without 
preservative; send sample and lowest price. Address Thomas 
Page, Albion, N. Y. 








WANTED—The advice of a thoroughly experienced man 
how to keep a canning factory running the year round with 
good results, when same is situated in a fruit and tomato 
section, without fruit and vegetables during winter and early 
spring. Address ‘‘B,’’ care THE CANNER. 





WANTED—A party to buy an interest and assist in manag- 
ing a large pickle and vinegar factory; established trade. Ad- 
dress ‘‘ Manager,’’ care THE CANNER. 





- WANTED—Second-hand pickle or kraut vats. Address Box 
83, Madison, Ind. 


LEARN WIRELESS AND R. R. TELEGRAPHY—Shortage 
of fully 10,000 operators on account of 8-hour law and exten- 
sive ‘‘wireless’’ developments. We operate under direct super- 
vision of telegraph officiais and positively place all students, 
when qualified. Write for catalogue. Nat’l Telegraph Inst., 
Cincinnati, Philadelphia, Memphis, Davenport, Ia., Columbia, 
S. C., Portland, Ore. 








WANTED—To sell the work entitled ‘‘The Book of Corn,” 
by Herbert Myrick, assisted by A. D. Shamel, E. A. Burnett, 
A. W. Fulton, B. S. Snow and other specialists; illustrated; 
upwards of 500 pages; cloth bound; price, postpaid, $1.50, 
Address THz CANNER Publishing Co., 5 Wabash Ave., Chicago, 





—————FOR SALE ay 











FACTORIES. 





FOR SALE—Canning factory located in the Middle West ; 
equipped to can peas, beans, corn, tomatoes, pumpkins, sweet 
potatoes and apples; located in fertile section; owners desire 
to sell because they have other business interests requiring their 
entire time and attention. Address for further particulars 
‘*Middle West,’’ care THE CANNER. 





FOR SALE—New box and wood factory sacrificed, easy 
terms. Large stock lumber. Healthy location near Memphis, 
Owners inexperienced. Address Bank, Halls, Tenn. 





FOR SALE—One of the finest located three-line factories in 
New York state. Best corn and tomato land surround loca- 
tion. Will be sold only to parties showing financial and operat- 
ing ability to run same in a business-like way. Address Sales 
Dept., Wescott—Buffalo, White Bldg. 








MISCELLANEOUS. 





FOR SALE—Machine-cleaned Alaska seed peas. If inter- 
ested write for samples and prices. Teweles & Brandeis, 
Sturgeon Bay, Wis. 


FOR SALE—Tomato pulp without preservative put up in 
No. 10 cans. Holland-American Fruit Products Co., Decatur, 
Ark. 


~ FOR SALE—1,000 casks vat-run pickles; in fine shape. Ad- 
dress ‘‘ Pickles,’’ care THE CANNER. 











FOR SALE—By the Illinois Canning Company, Hoopeston, 
Ill., one 3-inch J. D. Cook deep well pump with 32 feet of 
suction rods, fitted for l-inch steam pipe and 14-inch dis- 
charge pipe, all in good order. 


FOR SALE—Aaz authoritative work on the culture of aspara- 
gus, by F. M. Hexamer. The book is illustrated and contains 
174 pages. Price, 50 cents postpaid. Asparagus is a product 
offering a rare opportunity to canners to make money on, as 
supply is always smaller than demand, and this condition has 
been emphasized by the recent destruction of more than 50 per 
cent of the asparagus fields of California, where the bulk of the 
American pack is made. Order through THe CaNNeR Publish- 
ing Co., 5 Wabash Ave., Chicago. 


FOR SALE—‘‘ The Book of Corn.’’ This is a work of 500 
pages by Herbert Myrick, assisted by B. S. Snow and other 
corn specialists. Profusely illustrated. Price, $1.50 postpaid. 
Address Tue CaNnNneEr Publishing Co., 5 Wabash Ave., Chicago. 











Our advertisers are thoroughly reputable and reliable. 
They are the people. Buy from them. 





FAIR PROSPECTS FOR CALIFORNIA APPLES. 
The California apple canning season opened up some 
days ago and advices from that state indicate that the 
prospects are very fair for an average production of 
that fruit. 


























c. 8. TRENCH & CO.’S REVIEW OF BUSINESS SEES 
GROWTH OF CONFIDENCE. 

The semi-monthly business review and market 
survey issued by C. S. Trench & Co., of New York, 
notes that “The better feeling in trade circles and 
the growing confidence noted in our last has con- 
tinued, and Wall Street has been, as usual, quick 
to register and illustrate this change in sentiment, 
with a steady and almost daily improvement in se- 
curity values. That quarter was the first to point 
to the recession in business of the past Spring and 
Summer, and to take fright over the problems that 
looked so ominous at that time. The failure of trade 
to follow those gloomy fears has evidently made an 
impression, and it is quite evident that pessimism 
had been overdone in that quarter. 

“General consumption has been proved to have 
kept up remarkably well, everything considered. 
Manufacturers fortunately entered last Spring with 
full order books, and this, and the fact that their 
customers have taken the goods they bought, has 
been the salvation of the business situation during 
the past six months. Buyers have been careful in 
placing new orders, and this feature has made busi- 
ness appear very dull, and that is still the situation 
at present. 

“While consumption has been steadily going on, 
there has been until lately a great lack of confi- 
dence in the future, which has been shown in the 
falling off of unfilled orders, the last statement of 
the U. S. Steel Corporation affording an example 
of what we believe to be the conditions of most 
lines of business. Now just when a continuation of 
this would have begun to prove distressful, and 
manufacturers having got at the end of old orders 
would have had to curtail operations or eagerly 
seek new business at the expense of prices, there 
has developed this feeling of confidence in the fu- 
ture, and in the solution of the political, financial 
and trust questions that have caused so many mis- 
givings. 

“Up to the present the change is almost entirely 
of a sentimental nature, but if continued is certain 
to make itself felt in a more concrete manner. No 
great business enthusiasm is possible, too many 
unsolved problems remain to be settled, also the 
money situation would prevent. Also no boom in 
prices for merchandise is to be expected, prices are 
already on too high a basis, in fact, lower prices 
would be synonymous with better business, and 
where speculation lately has been rampant more 
normal prices and conditions can rule with profit 
to the general trade situation. 
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“To sum up, we think the business world in the 
United States is feeling more cheerful, and that 
slowly but surely we are approaching better times, 
but it cannot be said that we are entirely ‘out of the 
woods’ yet. 

Pig Tin—The spot scarcity here has been entirely 
due to the utter lack of confidence in the situation 


on the part of consumers and dealers. Consumers 
have been buying strictly from hand to mouth, and, 
as local dealers have been afraid to carry stocks, 
the consequence was an acute scarcity was devel- 
oped, and fancy prices have been paid for actual 
spot tin. The attempt to lay the blame for this 
unfortunate position at the door of the U. S. Steel 
Products Co., who own the bulk of spot stocks, is 
positively absurd. For months before the Syndicate 
operations became effective in locking up the Lon- 
don stocks and advancing prices, this consumer real- 
izing that they would be the principal sufferers if 
the Syndicate plans were successful, appear to have 
taken steps to put themselves out of the reach of 
being exploited, by accumulating stocks at their 
plants, and contracting for additional supplies to 
come forward, sufficient to supply their require- 
ments for the balance of the year. As it turned out, 
this was for their interests, a wise move. They can 
hardly be blamed for the failure of other consumers 
to do likewise, or for other American dealers and 
importers permitting their stocks to fall to virtually 
nothing. When they realized the situation they 
commenced to sell to consumers and have greatly 
relieved the strain, although it was no part of their 
obligation to do so, and although by so doing they 
were depriving themselves of some benefit of the 
strategic situation that their foresight had secured 


them.” $$ 
PINEAPPLE PACK VERY SHORT. 


Charles T. Howe & Co., New York, in discussing 
the situation on canned pineapples, say that “The 
cannery in Florida was not opened this season and 
both canneries in Cuba remained closed during 1910. 
Very little was packed in Bahama, and a smaller 
quantity than usual was packed in Porto Rico. The 
Baltimore pack this year was only about 5,000 cases, 
whereas in previous years a pack of 150,000 cases 
has been put up in that city. The shipment of pine- 
apple from Singapore to the United States for the 
first six months of 1910 amounted to 16,848 cases, 
and for the entire year will be about 25,000 cases. As 
showing the great falling off in shipments of Sin- 
gapore pineapple, it is stated that the shipments to 
the United States from Singapore in 1907 were 272,- 
000 cases and in 1908 were 173,200 cases.” 














FOR SALE! 











Stock, fixtures and good will of the 
business of the late H. 


MRS. MARY A. COTTINGHAM, Admx. 


105 N. Frederick St. 


Cottingham. Apply 


Baltimore, Md. 
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ONE CAMPAIGN ADVERTISES 1,800 BUSINESSES. 
BY AUSTIN E. JEFFERSON, IN JUDICIOUS ADVERTISING. 

With no greater expenditure than appropriations of 
large individual national advertisers, 1,800 separate 


businesses will, this fall and winter, be increased by 


a single national campaign. 

An entire industry—canning—will utilize the power- 
ful business-creative force of publicity. 

The National Canners’ Association, encouraged by 


the fruits of the 1909-1910 campaign, will continue the 
great work of scouring the public mind of its unfair 


antipathy toward canned products. 


PN Some Mistaken Ideas Regarding 
" a, Canned Vegetables and Fruits 


There are some mistaken ideas which interfere with people's 
good health and enjoyment. We desire to correct thent—for your 








Yap] sake and for ourg So we 1,800 canners unitedly certify to the 
x following facts: 


Varying Grodan 








National Canners Association 
CS HART Premtene 6 ententhe Wemmmeme 
EARLY PAGE COPY LAST SEASON. 


Purity of canned foods is the thought, already driven 
home to thousands upon thousands of consumers, 
which will form the topic of the big campaign that 
will carry the message to the masses this fall and win- 
ter. 

According to a member of one of the committees 
in direct touch with the National Canners’ Association, 
it is the plan this year to issue, in addition to the 
strong magazine advertising, a booklet prepared by 
Marion Harland, an authority on household affairs. 

This booklet will be the inquiry getter of the ads. 
The book is to be offered practically free to house- 
wives and the recipes which it contains will encourage 
the use of canned goods, for all of them are built 





around products put up by the canners and which can 
best be obtained by the housewife in this manner. 

Last year’s advertising educated the housewife sim. 
ply by means of the ad itself, there being no follow-up 
whatever. In view of the fact that this method was 
tremendously successful, the featuring of a cook book 
prepared by a leading authority on household affairs in 
America should greatly increase the educational effect 
of the campaign. 

It is also said that follow-up letters may be utilized 
to convince the housewife of the goodness of the 
recipes contained within the book. 

Other plans are in the formulative stage and are be- 
ing worked out by the publicity committee of which 
Secretary Frank E. Gorrell is the leading spirit. 

The educational benefits of the 1909-1910 campaign 
can best be told by the writer from the experience in 
his own home and neighborhood. 

My wife has been unalterably opposed to canned 
foods from newspaper articles telling of poisonings and 
other disastrous results said to have been brought about 
by the use of canned foods in restaurants, hotels, etc., 
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AN EFFECTIVE ADVERTISEMENT. 


etc. I know for a positive fact that canned foods were 
placed on our table last winter simply through the large 
advertisements which appeared in the Ladies’ Home 
Journal and Saturday Evening Post. 

















YOU NEED THE BEST CAN MARKER THAT MONEY CAN BUY 


Order it now and get the matter off vour mind. 
. RYDER CAN MARKER 


Simple in constrac.fon, Easy 
and positive in action. Ready 
for first and everycan. Type 
changes for different grades 
instantaneous. Adjustment to 
different size cans quick and 
accurate. Equipment of type- 
holders and rubber type com- 
lete with every machine. 
Minimum of ink evaporation 
and type renewals, ecbani- 
cally designed and mechani- 
eally built Fully tried out in 
nine different factories in New 
York State, season 08. Perfect 
inefficiency. Lasting in dura- 
. ~ bility. Fully guaranteed, 
Send for list of users, testimonials. 


' . ete. 
S. M. RYDER & SON, “G45 NEW YORK 
SPRAGUE CANNING MACHINERY CO., “S"Wabash Avenue. CHICAGO 
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HAWKINS UNIVERSAL EXHAUSTER 


View showing top removed 
The Best Continuous Automatic Exhauster. Furnished 
_Any Size and Any Capacity Desired. 
For further particulars address 


SPRAGUE CANNING MACHINERY CO. 


Wabash Avenue, CHICAGO 
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NATIONAL CANNERS’ “The Maryland Motor Car” 
DIRECTORY 


A Complete List of the Can- 
ners of the United States 











Compiled by 


National Ganners’ Association 


From Last Fall’s Statistical Reports 


Carefully prepared and up-to-date. 
Arranged by counties. Lists corrected 
by canners themselves; verified by com- 


petent authorities. Butte * 


Distributed free to members of the 


NATIONAL CANNERS’ ASSOCIA- 


TION. . 
Sold to the TRADE at $2.00 per The Sinclair-Scott Co. 


copy, postage prepaid. Baltimore, Md. 


Address all orders to the 
National Ganners’ Association Write for Price and Illustrated 
Belair, Maryiand B kJ et 


Personal Checks Accepted 
































“ALL OUR CANS ARE WASHED AND STERIL- 
IZED BEFORE THEY ARE FILLED.” SPECIAL EASTERN AGENT FOR 


aea‘S.ctnanes* The “Sprague” 
Line of Canning Machinery 


“Hawkins” Continuous 












IF Capper, Colbert Rotary 
fad 1" Tomato Filler, Model 
A CANNING ““M”’ Corn Cutter, Corn 
FACTORY, Cookers, Silkers and 
1 SELL IT. all Machines 


for Canning 
Purposes 
500 Page Catalogue 


for the Asking 


Don't Worry, 
ask me, I'll 
get it for you 


Cans, Shooks, 
Solder, Crates, 
Climax Flux, 


“Lockwood” 


. Gibson City, Ill., 5-1-09. Gas Machines, 
Messrs. Sprague Canning Machinery Co., Chicago, Ill. 

Gentlemen:—We are pleased to report that we used the T ] Et Et 
Can Washer last season with the most gratifying results, and it 0018, C., Cc. 
will be a revelation to any Canmed Goods Packer to use one of 
these machines and collect the mass of filth which is washed out 
A PO a 

oreign matter. uding insects, cinde: es ae 
solder, coal, chips of wood, etc., but also rendered cans free 1 
from acids or fluxes used in me the cans. Correspondence So icited 


Jones’ 


We would not think for one moment of packing food products 
tin cans without using these machines for cleansing them, and 
are pleased to pronounce them an absolute success. My Motto: 
(Signed) GIBSON CANNING CANNING CO., 4 
3. W. McCall, Manager. The Buyer Must be Satisfied 





SPRAGUE CANNING MACHINERY CO. 
5 Wabash Avenue, CHICAGO 
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So convincing were the statements on sterilization 
and the fact that this simple process absolutely does 
away with any and all dangers in canned foods, that 
my wife constantly brought the advertisements to me 
to read and the ultimate result was that we are eating 
canned foods today, whereas a year ago today my wife 
would not keep them in the pantry. 

She discovered through these advertisements that 
the canner had facilities which she could not possibly 
have for “putting up” vegetables and fruits. This fur- 
nished her with an educational thought which has stood 
her in good stead since. 

She realized that she could not have and could not 
afford to buy these facilities. They are absolutely out 
of the question in any household. 

Two other housewives within the acquaintance of 
my wife were also convinced by the advertising, and 
through it canned goods were placed on their tables 
where they had not been used in several years. 

At that time the writer of this article was unfamiliar 
with the publicity campaign of the National Canners’ 
Association, and the subject of their great campaign 
was indeed wonderful reading to the writer, as it was 
no doubt to thousands of other homes. 

Such letters as the following were received by the 
National Canners’ Association, though no plea for an 
inquiry was made in any of the advertisements : 

Elyria, Ohio, Dee. 13, 1909. 

Permit me to express an opinion on canned goods. I have 
a theory that only the best of materials should be used for 
food. I find in the best quality of canned vegetables a 
freshness that cannot be found in garden vegetables that 
quickly lose their flavor. 

One must know how to use canned goods, removing from 
the can immediately upon opening, allowing them to get the 
air one or two hours before preparing for use—then cooking 
quickly and only enough to make very hot, which will give 
them the delightful flavor of fresh-gathered vegetables. 

MRS. E. G. MILLSPAUGH. 


Fort Lee, N. J., Dee. 14, 1909. 

There is no reason why perfectly canned food should be 
in the least bit harmful»or unsuitable for use. Food that 
is preserved by heat and is sealed hermetically requires no 
addition of chemicals and can develop no injurious products. 
Any harm that ever results from using canned goods is due 
entirely to either allowing the food to stand in an opened 
ean, or from the use of an inferior brand of goods, put up 
by some unscrupulous dealers. 

I am a hearty advocate of the modern methods of canning 
food without preservatives and consider them of the greatest 
utility from every standpoint. 

MRS. FLORENCE PUMMILL WRIGHT. 


Chicago, Ill., Dee. 2, 1909. 
Your article in the November Delineator, ‘‘The Truth 
About Canned Vegetables and Fruits,’’ appeals to me so 
strongly, I feel that I should express my appreciation and 
approval. It must remove doubt and suspicion from the 
minds of many housewives, as it has from my mind. I have 
considered canned products one of the most economical fam- 
ily foods, and now I ean feel that they are wholesome and 

pure, and can serve them with every confidence. 
MRS. LOUISE SMITH. 


St. Louis, Dee. 13, 1909. 

I have read with interest the article in a recent publica- 
tion entitled ‘‘The Truth About Canned Goods.’’ It has 
removed doubts and reinstated confidence, so that I can 
serve canned products with greater satisfaction. 

This good work will be a great benefit to doubting con- 
sumers all over our great land. I wish you godspeed. 

MRS. E. G. ALLEN. 


Marion, Ohio, Dec. 4, 1909. 
‘*Some Mistaken Ideas About Canned Fruits and Vege- 
tables,’’ which I read in one of the November Saturday 
Evening Posts has cleared away the impression I had gotten 








from different sources that such goods were 
what we ought to feed to one’s family. 

For myself I have always been a lover of ean 
and from now on I shall continue to use them, red pods, 
that they are healthful and economical. = 


not exactly 


MRS. HEgs, 


Grand Rapids, Mich., Dee, 5 

In a November issue of the rs Evening Post rou 
with much interest, an article on ‘‘ Mistaken Ideas Abo t 
Canned Fruits and Vegetables.’’ This has removed q_ a 
deal of doubt from my mind as to the qualities of ps, 
goods, and I feel that I can now serve them at my be 
with every confidence that the health of my family will a 
be impaired by their use. MRS. I. D. BAKER 7 


Muskegon, Mich., Dee. 5, 1909 

In your aricle, ‘‘The Truth About Canned Goods,’? in the 
November number of the Saturday Evening Post, you have 
certainly relieved me of no little apprehension regardin 
eanned goods. I have used canned goods laboring under 
mental reservation. I can now use them and believe that 
my family are getting wholesome and pure food. This truth 
will help many housewives to furnish her table with eco- 
nomical food for which they will be thankful. 


MRS. ELIZABETH HANNERSCHMIDT. 


Huntington, W. Va., Dee. 10, 1909, 

I hope you will pardon me for assuming to write you, but 
was very much impressed by the pledge of 1,800 canners 
that canned products are pure and wholesome. 

I feel very much at ease and can use canned goods with 
confidence. They are not only economical but are healthful 
I think your statement in the Saturday Evening Post will 
be reassuring to many thousand -housekeepers. 

MRS. J. C MeKELLAR. 


The keynote of last year’s copy in national magazines 
was simply canned goods purity, and it was shown 













































The Truth About Canned Only the Finest Garden 
—S Ss > ——————— 
Vegetables and Fruits Products Are Canned 
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TWO STRONG ADS. 


convincingly that sterilization absolutely prohibits im- 
purities in canned food. It was also shown that it 
would be folly to attempt to make the foods chemically 
pure when sterilization accomplishes that result so 
simply and easily. 

A visit to a canning factory near Waukesha, Wis., 
revealed the convincing truth of canned products. The 
cans were “topped,” go to a retort room, where they 
are cooked in great kettles at a temperature of 250 
degrees. This sterilization at such a great heat is 
what preserves the freshness of the fruits and vege- 
tables so that no artificial preservatives need be used. 

These facts made convincing copy arguments which 
are known to have had a tremendous effect on the con- 
suming public. 

However, with the truth of canned goods’ purity 
partly wedged into the public mind, the National Can- 
ners’ Association this fall and winter—finding they 
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The Rochester 
Self-feed Slicer 


This is an 
machine and the peer of all 
slicing machines. 


The hopper is placed low 
that the apples may have 
time to adjust themselves in 
the carriers. This insures 
uniform feeding and makes 
it impossible to feed more 
than one at a time. 


“undercut ” 













In the heavy rubber belt, \S 
the adjustability of the lower 
wheel and hopper, the size 
of the sweep wheel, the 
number of sweeps, the re- 
movability of the sweeps 
and the knife head, etc., etc., ~ 
are seen some of the points that make the ies 
Rochester self-feed slicer superior. 

Furnished for either hand or power. 





If your dealer does not 
keep these machines and 
repairs for same, write us 
for catalogue and prices. 











“Triumph” Power Parer 


The Boutell Mfg. Co., 558 Lyell Ave., Rochester, N. Y., U.S. A. 


Manufacturers of the Rival Hand Parer, Etc., Etc. 
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The Triumph 
Power 
Parer 


For canning factories where the 
apples are not to be cored, the 
Triumph may be fitted with a 
= push-off or doffer and barb, 
which carry the apple back and 
entirely separate it from the 
parings. No other machine will 
do this. 

The Triumph neither gets out 
of order nor wastes in paring. 
The wearing surfaces are large 
and the gearing and the driving 
mechanism are protected from 
the acid of the apple. 

Furnished for power only. 
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have hit upon the correct idea in dispeiling the belief 
which has been detrimental to the business—are to 
absolutely complete the business of purifying the pub- 
lic mind. 

The method used last year was simply magazine ad- 
vertising. Many newspaper editors sought interest- 
ing canning stories from the publicity committee, and 
these articles were prepared for them without any ad- 
vertising intent. Simply to tell interesting stories of 
canning processes. 

It is believed that these articles also had some effect 
upon the reading public. 

This year the story is to be told to newspaper read- 
ers in fair-sized advertisements. Thus the national 
campaign of a year ago is to be greatly reinforced 
by the use of dailies, class publications, magazines and 
follow-up booklet and letter which the publicity com- 
mittee is to send out in answer to inquiries. 

It was thought last year that inquiries would be of 
no use, it being the idea to “sell” the housewife on 
purity of canned goods simply through the advertise- 
ments alone. So many congratulatory letters were re- 
ceived from readers of the advertisements that Mr. 
Gorrell conceived the idea of asking for inquiries in 
the ads and following them up so as to make sure that 
canned goods purity arguments were given careful 
consideration by the housewife. 

The thousands of letters received all show that the 
senders were “sold” on canned goods’ purity. 

Nevertheless the publicity committee figures there 
will be thousands not so easily convinced, but who 
might answer the advertisements if they were the least 
desirous of knowing the truth—hence the attractive 
booklet and follow-up. 

Eighteen hundred canners are members of the Na- 
tional Canners’ Association. Their plants are located 
in every corner of the country. Each canning business 
is a good-sized industry in itself—yet it takes no more 
expenditure to advertise 1,800 of the businesses than 
it does to advertise one, for the reason that there is not 
a grocery store in America in which canned goods 
prepared by members of the association are not on the 
grocers’ shelves. There is no distribution problem 
to solve. ' 

The interest of one canner in this campaign is the 
interest of all, and it is the combined efforts of these 
1,800 businesses to dispel the baseless belief of canned 
foods impurity that is tremendously expanding the 
market for their products and thereby increasing the 
business of each individual canner. 

In “short” years, owing to the belief which had ex- 
isted in public minds, the canners found themselves un- 
able to get prices which yielded them a decent profit 
and one of the probable results of the campaign is a 
possible increase of from 25 to 30 cents on each case 
of canned foods. 

Alarm was felt in the canning circles up to a year 
ago as to the future of the business. 

The inroads made by haphazard newspaper Stories 
written by reporters without investigation and rumors 
printed as facts, had affected the business seriously. 

It became a question as to whether or not a few 
years would be a case of “survival of its fittest” in the 
canned foods business. This prompted the organiza- 
tion of a publicity committee, which last year, in addi- 
tion to its magazine advertisements and preparation of 
articles for editors, ran down the injurious stories and 
presented the true facts to the editors themselves in 
no less than half a hundred instances. 
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Last year a number of stories’ stating that deaths 
and illness had resulted from canned foods consym 


tion were printed. Upon investigation the publicity 
committee found in every instance that these stories 
were canards. Reporters had accepted rumors as facts 
and they had been printed as such. 

In every case of the fifty investigated last year 
letter from the coroner stating the actual result of his 
postmortem examination was secured and presented 
to newspapers printing the stories, showing them their 
mistake. 

In each case retraction resulted. 

Copy utilized in the campaign last year was invari. 
ably large, page and half-page space being used. 

Capable advertising agents were brought in and 
thorough investigations of the entire proposition were 
made previous to preparation of copy, and the fruitfy] 
result of the campaign has been echoed from dozens 
of sources—the canners themselves, jobbers, dealers, 
wholesalers and the ultimate consumer. 

One of the great achievements of this tremendous 
enterprise of advertising an entire industry has been 
Secretary Gorrell’s tireless campaign in building up 
the publicity fund to a point at which it must accom- 
plish the result. 

A large circular showing the advertising, the in- 
quiries and the comments of jobber, dealer and house- 
wife upon the truths told in the advertisements was 
sent to every member of the association. The result 
was a large number of contributions which formed the 
nucleus for the campaign which is to be carried on this 
fall and winter. Secretary Gorrell is still conducting 
his crusade for contributions. 

His success thus far this year has been treble that 
of last year, insuring a national campaign this fall and 
winter which will more than quadruple the efforts of 
last year’s advertising. 

The employment of newspapers as advertising media 
for the canners is a step which Mr. Gorrell has had in 
mind for the past year, and the realization of which 
is at hand, reinforcing the campaign in this manner 
and with the National Canners’ booklet and follow-up 
letters. If these methods prove feasible to the pub- 
licity committee, they will undoubtedly result in a tre- 
mendous increase nationally in the consumption of 
canned goods, for the plan of campaign is declared by 
advertising experts to be one of the strongest of the 
year’s big advertising enterprises. 

Co-operation of dealers, jobbers and wholesalers has 
been offered the National Canners’ Association and the 
cumulative result of this co-operation will bear fruit 
during the coming year, according to the best belief 
of the canners’ officials. 


THE DRUMMER. 


Drummers seldom pray much, pay their bills— 
usually, hate shams, dodge touches, have warm hearts, 


-quick wits, much nerve and more courage, but are born 


scoffers. They have good memories, much humor and 
a fund of stories limited only by time. They can 
preach a sermon, lead in prayer, time a horse race, 
umpire a ball game, make a stump speech, and have 
an opinion upon every known subject from prize fights 
to the nebular hypothesis—Commercial Travelers’ 
Magazine. 


Want to sell an interest in your factory? Put a 


Want Ad in Tue CANNER. 
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THE HAWKINS AUTOMATIC CAPPING MACHINE 
You can make your capping the least of your worries by using the 


MOST RELIABLE CAPPING MACHINE 
as TESTIMONIAL 


Sprague Canning Machinery Co., Chicago, Ill. 

Gentlemen:—Thinking you might be interested to know that we gave the new line of machinery purchased from 
you this season a try-out at high speed, will say that we ran the Hawkins Capper 102 cans per minute on peas. We 
do not know how much faster we could have run, but think we could have gone some faster, as the machine was doing 
excellent work at this speed, as you may know from the fact that we had only one man tipping and there was not 
enough patching to keep one man busy over one quarter of the time. 


Respectfully yours, 
FORT ATKINSON CANNING COMPANY. 


SPRAGUE CANNING MACHINERY COMPANY 


Daniel G. Trench & Co., General Agents 5 WABASH AVENUE, CHICAGO 








Fort Atkinson, Wis., Aug. 3, 1910. 






































The Sprague Universal 
Liquid Filler and Syruping Machine 















This machine is used for filling or finishing off Cans or Glass 
Jars of any size with any liquid that will flow freely 


BRINE, SYRUP, LIGHT SOUP OR SAUCE, MILK, ETC. 


Will handle any size can from smallest up to number ten size 


Works equally well on ordinary cap hole. 
Friction Top or Sanitary Cans, 


or Glass Jars. 


Fills the can or jar with liquid up to any desired height, 
changes in height or fill or in size of can are quickly made. 
It fills to a dead line wherever set. Absolutely no 
waste. It is a simple, thoroughly well built, substantial 
machine which does not get out of order 


We Can Make Prompt Shipments 


This machine is in successful operation in Fruit and Vegetable Can- 
neries, Condensed Milk Factories and ‘Syrup Packing Establishments. 


For further particulars and list of users address 
DANIEL G. TRENCH & CO., General Agents 


Sprague Canning Machinery Company, 5 Wabash Avenue, CHICAGO 
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MANUFACTURES, FOODSTUFFS AND NATURAL PROD- 
UCTS IN THE EXPORT TRADE. 


Further evidence of the change in the character of 
the export trade of the United States, from foodstuffs 
and natural products to manufacturers, is found in a 
statement just prepared by the Bureau of Statistics of 
the Department of Commerce and Labor. It compares 
the exports of 1910 with those of a series of preceding 
years and shows that the decreases in exports have 
occurred almost exclusively in foodstuffs and other 
natural products, while the increases have occurred 

, almost exclusively in manufactures. In a few articles 
of natural production, notably cotton and coal, an in- 
crease is shown, but the increase in the case of cotton 
is due solely to higher prices, the quantity exported in 
1910 having been the smallest of the decade, with the 
single exception of 1904. In a few instances manu- 
factures show, for the fiscal year 1910, lower figures 
than those for 1909, notably mineral oil; but in a large 
proportion of the articles exported there occurred de- 
creased exports of foodstuffs and natural products and 
increased exports of manufactures. This decline in 
the value of exports of natural products is due, in 
practically every case, to a reduction in the quantity 
exported, since export prices in 1910 are high, in some 
cases higher than in earlier years. 

Taking the fifty principal articles of exportation and 
measuring their relative importance by value of prod- 
ucts exported in 1910, the bureau’s published state- 
ment shows a decrease in the value of exports of wheat, 
flour, corn (including corn meal), oats, barley, cattle, 
sheep, hogs, fresh beef, pickled pork, bacon, hams, 
shoulders, lard, oleo oil, oil cake and oil cake meal; 
and while cotton shows an increase in value, the quan- 
tity shows a decline of nearly 1,250,000,000 pounds 
when compared with last year. On the other hand, 
nearly all of the manufactured articles show in each 
case an increased value, among the number being lum- 
ber, sawed timber, boots and shoes, sole leather, rails 
for railways, automobiles, electrical instruments, sew- 
ing machines, typewriters, metal-working machinery, 
pipes and fittings, tools, locks and hinges, structural 
iron and steel, copper in pigs, bars, etc., lubricating oil, 
rosin, turpentine, paraffin and furniture of wood. 

Considering the exports by great groups, foodstuffs 
in a crude condition exported in 1910 amounted to 
$110,000,000, against $136,000,000 in 1909, $189,000,- 
000 in 1908 and $246,000,000 in I9g01. Foodstuffs, 
partly or wholly manufactured, exported in I9I10 
amounted to $259,000,000, against $303,000,000 in 
1909, $332,000,000 in 1908 and $346,000,000 in 1907. 
In crude materials for use in manufacturing the total 
for 1910 is greater than that for 1909, but less than 
that for 1907, the figures for 1910 being $565,000,000, 
against $521,000,000 in 1909, $557,000,000 in 1908 and 
$593,000,000 in 1907. On the other hand, manufac- 
tures of nearly all classes show an increase. Manu- 
factures for further use in manufacturing exported in 
1910 were valued at $267,000,000, against $231,000,000 
in 1909, $261,000,000 in 1908 and $259,000,000 in 1907; 
and manufactures ready for consumption, $501,000,000 
in I910, against $440,000,000 in 1909, $489,000,000 in 
1908 and $481,000,000 in 1907. Thus foodstuffs, 
whether considered by single articles or by great 
groups, show a distinct and, in many cases, sharp 
decline in 1910 compared with earlier years; manu- 
facturers’ raw materials show a slight decline com- 
pared with 1907, but a larger value than those of any 
other year; and manufactures, whether ready for con- 
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sumption or for further use in manufacturing, a larger 
value than in any preceding year in the history of the 
export trade. Manufactures now form, for the first 
time in the history of the country, more than one-halj 
of the exports of domestic products from the United 
States. 


CANADA’S WAY WITH RAILROADS. 

Though Canada has but 25,000 miles of railroads 
this represents the greatest per capita mileage of any 
country in the world. Canada has also a railway com. 
mission which deals directly with both the people and 
the corporations, and to each its motton reads, “A 
square deal.” The commission enjoys the distinction 
of having settled more disputes at less cost during the 
five years of its existence than were adjusted in the 
whole half-century immediately before. That the com- 
mission regulates a service of great comparative mag- 
nitude is shown by the fact that the revenues and 
expenditures of the railroads of Canada are annually 
over twice as much as those of the federal government. 
The benefit to the public is found in three essentials 
which all common carriers are required to maintain— 
a service which is safe, adequate and reasonable. The 
commission acts as a clearing house of difficulties aris. 
ing between the public and the railways, and is espe- 
cially helpful in serving the public in the matter of 
slight complaints, cases which had heretofore been dis- 
regarded by the railways, often through no fault of 
their own.—Leslie’s Weekly. 


THE DELINEATOR FOR NOVEMBER. 


With its November number The Delineator cele. 
brates its fortieth anniversary. When the magazine 
issued its first number to illustrate the fashions, women 
wore hoopskirts and shawls, queer bonnets and quaint 
coiffures. Some of the early pictures are reproduced 
in the current issue of the magazine, which has devel- 
oped marvelously along all lines until it now offers 
the best in literature, while it speaks authoritatively 
concerning all that pertains to the art of dressing well. 

In this anniversary number, Mabel Potter Daggett 
recalls incidents “When The Delineator Was Young,” 
beginning with the story of how Mrs. Butterick stopped 
sewing on her baby’s dress, one evening long ago, to 
suggest to her husband that women would be glad to 
have patterns for their children’s clothes. Charles 
Hanson Towne reviews the “Noted Contributors to 
the Delineator,” among whom are many of lasting 
fame, and Honore Willsie describes “The Street The 
Delineator Lives On’—a street in which numerous 
historic characters once dwelt. 

Erman J. Ridgway in his editorial department, “Con- 
versazione,” announces that in celebration of its forti- 
eth anniversary The Delineator will make a thorough 
investigation of the legal status of dependent children 
in every state as a step toward improving conditions. 

One of the leading articles of the month is “The 
Passion for ‘As Good As,’ ” by David Graham Phillips, 
a startling arraignment of extravagant women. Louis 
V. DeFoe writes of “The Actor’s Other Self” and Anne 
Forsyth tells about her third “place” in her venture, 
“Seven Times a Servant.” 

The fiction includes “From Generation to Genera- 
tion,” by Kate Jordan, and “Lovers,” by James Oppen- 
heim. 


Like to sell some seed corn? A CANNER For Sale 
ad’ll get you a buyer. 
























ger 
the 
Irst 
lalf 
ited 
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McMeans & Tripp CYCLONE 
ENGINEERS Pulp Machine 
MECHANICAL 33 ELECTRICAL Tits ts the Best jt Machine in we 
MACHINE DESIGNERS ™ : Ketchup and for preparing ump- 
Design and Superintendence of Construction ef CAPACEEY — 78 tare Eemaiore Der Gag 2 00 00 sone Pumphins ye 
CANNING PLANTS WESTERN AGENTS 
Special Conveyors and Handling Systems Sprague Canning Machinery Company, 
607 State Life Bldg. INDIANAPOLIS CHIC AG O~ 
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THE SPRAGUE-HAWKINS POWER HOIST AND CONVEYOR. 




































































feet of track and cables, $300.00 
e Canning Machinery Company's guarantee of perfect satisfaction. Price complete, with 50 
ee eon. Illinoia. For further information and catalogues, address 





Sprague Canning Machinery Company, __ Sole Owsers and Manufacturers, Chicago, Illinois. 








THE HARRIS PATENT 


Power Hoist and Carrying Machine 
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Sold under C, S. Harris Com- 
pany’s guarantee of perfect satis- 
faction. Price complete with 50 
feet of Track and Cables, $300.00, 
F,O. B. cars Rome, N. Y. For 
further information and catalogue 
address 
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C.S. HARRIS CO., ‘tumsccres." Rome, N. Y. 
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BOOKS YOU OUGHT to HAVE 








A Complete 


Coursein Canning 


Being a Thorough Expositien of Practi- 
cal Methods of Hermetically Sealing 
Canned Goods, and Preserving Fruits 
and Vegetables. 


Byan Expert Processorand Chemist 


This Work Written in Plain Language, Easily 
Understood. With Its Aid All Processes Readily 
Mastered. 


PRICE $5.00 


Order through THE CANNER CASH WITH ORDER 





PROF. DUCKWALL’S New Book 
Canning and Preserving 


WITH a 


Bacteriological Technique 
478 PAGES, 221 ILLUSTRATIONS. BEAUTIFULLY BOUND IN CLOTH 








9A Practical and Scientific Text Book 
for Canners, Preservers, Manufacturers 
of Food Products, Superintendents and 
Processors. 


4A manager who will master this text 
book will command double his present 
salary and be worth it to his employers. 


Price $5.00 


FOR SALE BY 


“THE CANNER’, 5 WABASH AVE., CHICAGO 


Postage 29c 





























GOOD BOOKS F°r4 


Canner's Library 


Canning and Preserving, with bacteriological Tech- 
nique, by BD. W. Duckwall, M. S.; 500 pages; $5.00. 
Pestage, 29 cents. 

Biles, Masilage and Silage. By Manly Miles, M D., 
F. RB. M. 8S. Illustrated. 100 pages. 6x7 in. Cloth, 
50 cts. 

Asparagus. By F. M. Hexamer. Illustrated. 174 
pages, 5x7 im. Cloth. 50 cents. 

The Book of Corn. By Herbert Myrick, assisted by 
A. D. Shamel, BE. A. Burnett, A. W. Fulton, B. W. Suow, 
and ether specialists. Illustrated. Upwards ef 500 
pages, 5x7 in. Cloth. $1.50. 

Field Netes en Apple Culture. By Prof. L. M. Bailey, 
Jr. Illustrated. 90 pages, 5x7 in. Cloth. 75 cts. 

Peach Culture. By J. Alexander Fulton. Illustrated. 
204 pages, 5x7 in. Cloth. $1.00. 

Insects and Insecticides. By Clarence M. Weed. Illus- 
trated. 834 pages, 5x7 in. Cloth. $1.50. 

Strawberry Culturist. By A. S. Fuller. Illustrated. 
6x7 im. Cloth. 25 cts. 

Plums and Plum Culture. By Prof. F. A. Waugh. 
Biustrated. 391 pages, 5x7 In. Cloth. $1.50. 

Spraying Crops—Why, When and How. By Clarence 
M. Weed. Illustrated. 6x7 in. 150 pages. Cloth. 50 
ets. 

@rder through the CANNER, & Wabash Ave., 
Chicago. CASH WITH ORDER. 














For New Subscribers 





THE CANNER PUBLISHING CO. 


5 Wabash Avenue - e . 


Chicago 





Please send us THE CANNER AND DRIED 
FRUIT PACKER for ONE YEAR, for which 
we will remit Three Dollars (Foreign Subscrip- 
tions Five Dollars) within the next sixty days. 















































Canners’ Associations 


Below are listed the principal associations in the canning and allied industries in the United 
States. Communications should be addressed to the secretaries, who will furnish information in regard 
to dues, cligibility to membership, etc. 

“In Union There is Strength” 


National Canners’ Association. 









































L “Gulllicothe, Ohio. a W. RB. ROACH, Vice-President, FRANK E. GORRELL, Sec’y and Treas., 
f t foll Pack ' .00; 50, ,000, $10. 
wo, Batt sik00 5" Y50,000 ie ye a Sed fre one. Set os. from 1,000 to 5,000 cases, $5.00; 50,000 to 100,00 $10.00; 100,000 te 
Gestern Canners’ Association. 
W. RB. ROACH, President, GENE DICKINSON, Vice-President, FRIEND F. WILEY, Seo'y and Treas., 
Hart, Mich, Eureka,’ Il, Edinburgh, 
ic 4 Tilinois {Canners’ Hsecc Heeociation. 

7. . ) . . Gene ’y-Treas. 
Gibson’ City. go gape “0” 
Southern Canners’ Assoctation. 

B. 4. CRADDOCK, President, J. OC. SAUNDERS, JR., Vice-President, FESTUS RHODES, Seo’y and Treas., 

Humboldt, Tenn. Lebanon, Tenn. Whiteville. 
Indiana Canners’ Association. 
6. W. McREYNOLDS, President, CHAS, LATCHEM, Vice-Presides F. JOS. SCHULER, Seo’y and Treas., 
= Wabash. kg . Crothersville. 
Ohio Camners’ Association. 
3. ©. WARVEL, President, L. A. SEARS, Vice-President, JAS, STOOPS, Sec’y and Treas., 
Van Wert. Chillicothe, Dayton, 
Tri-State Packers’ Association. 
FFECKER, Smyrna, Del. E, GREENABAUM, V Seaf: F Vice-presid eS 
Log Has. . 2 Se cuTeom,” Vice-President, Easton, Md, _ nat isa y ASHIETT, Deore Fag ie Treceurer, vi. Sa 
Kentucky Packers’ Association. 
E. 0, TANNER, President, STEELE READING, Secretary, 
MoKinley. Frankfort. 
_ Conners’ League of California. 
L. F. GRAHAM, preteen, San Jose. . EF. STETSON, Vice-President, Los .| _ISIDOR JACOBS, Vice-President, San Francisco, 
ENRY P. DIMOND, Gusntann: San Francisco. Ja DEMING, Treasurer, Ban Frescisco, 
New York State Canned Goode Packers’ Hssociation. 
JAMES P- >{OLNEY, President, E. 8. THORNE, Vice-President, R. HATFIELD, Secretary, A. BR. HUNT, Treasurer, 
oe, N. ¥. Geneva, N. Y. Uties, HN. y. Oswego, N. Y, 
Iowa Canners’ Association. 
R. 0. WOODARD, President, JACOB WACKENBARTH, Vice-Pres., E. W. VIRDEN, Seo’y and Treas., 
Elgin. Independence. Cedar Rapids. 
Minnesota Canners’ Heseciation. 
M. H. HEGERLE, President, F. A, AGNEW, Vice-President, E, HAMLIN, Secretary, A. M. HATOH, Treasurer, 
St. Bonifacius. Cannon Falls. Le Sueur. Faribault. 





Missouri Valley Canners’ Hesociation. 





R. B. GILLETTE, President, Marionville. L. W. STAGNER, Tripoli, Iowa. L, I. MOORE, Seo’y and Treas., Oregon. 
@isconsin Canners’ Association. 
WwW. ©. LEITSCH, President, W. H. AMES, Vice-President, C. MADSEN, Treasurer, CHAS. VOIGT, Secretary. 
Columbus. Markesan. Manitewoe. Sheboygan. 





Michigan Canners’ Association. 














W. 8. THOMAS, President, BR. ROACH, Vice-President, FRANK GEREER, Treasurer, 
Grand Rapids, Mich. Hart, Mich. Fremont, ‘oh, 
Ai R eae G. A, LAYMAN. See’-Treas., 
a Virginia Canners’ Association. Daleville. 
Canning Machinery and Supplies Assocation. 
“ A " NNA, 8 ; J. T. WHITEHURST, Vice-President. 
GEO. Wy: COBB, President, THOS, A, SCOTT, Treas fi, HANNA ec’y TT ms, 
National Canned Goods and Dried d fruit Brokere’ Hesociatio 
OG. 8. JONES, Presid: JAS. M, HOBBS, zZ, OG. arom, Treasurer, 
Peoria, Il. Chicago, — Indianapolis, Ind. 
tiona Ma acturere’ seo ssociation. 
T, J, CARROLL, President, Na i a Ae Gama, Ai = J, RIORDAN, Segond Vice-President, 
ucester, a 
FRANK RB. MEYER, Third Vice-President, WILLIAM H. RITTER, ‘Treasurer, E. C. JOHNSON, Secretary. 
St. Louis. Dues: $20 per year. Philadelphia. Boston. 





7 baltimore Canned Goods Exchange 


70HMN 6. GIBBS, JR., President. A. T. MYER, Vice-President. W. F, ASSAU, tary. LEANDER LANGRALL, Treasurer, 










































Wheeling Cans ane 
Solder Hemmed Can: 


Our Solder Hemmed Caps, which we are now 
prepared to furnish with all cans are the best in 
the market. The Solder is in the right place -_ 


Plenty of it. 


@_ During the past year we have doubled our 
capacity and are now prepared to ship 1,000,000 
cans per day during the Rush Season. 


WHEELING CAN ComPANY 


WHEELING, W. VA. 
OLIVER J. JOHNSON, President 














